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*FOR FOOD... 
foo on the Midway! in Greater Dallas 


SERVICE 


You select for yourself the most delicious 
CAFETERIA food to be found on the Fair Grounds... 
And you dine in leisurely comfort amid 


a quiet, pleasant atmosphere. 
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HERITAGE AT Dun tons 


IN DOWNTOWN DALLAS... You'll find 
hospitality is more than a word at Dunton’s— 
it’s a creed! Dunton’s is where good friends, 
young and old, have met to enjoy good food 
for over 3 decades. 
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1609 ELM ¢ 6332 LA VISTA DRIVE ¢* 328 WEST JEFFERSON STATE FAIR GROUNDS 
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Built on Years of Service 


Old firms like old friends have demonstrated their worth 
through long periods of prosperity and adversity. The firms 
listed on this page have served Dallas through the years. 
They are counted as “old friends” by thousands of satisfied 
customers in the Dallas Southwest. 


Established 
1869 Eeeaerusorr 


Manufacturers and Wholesale 
Distributors 


1872 e’termnat co. 
Street Railway 


1872 SANGER BROS. 
DEP'T STORE 

In Dallas Since 1872 

In Texas Since 1857 


1875 sank in patias 


Banking _ 


1876 cochran’ * 


Insurance General Agents 


1876 company 


Home Furnishings 


Established 


1885 Company 


Structural Reinforcing 
Steel and Machinery Repairs 


J. W. LINDSLEY 


188 & COMPANY 


Real Estate, Insurance 


WILLIAM S. 


185 HENSON, INC. 


Printing and Advertising 


189 — & SONS, 


Manufacturers—Paper and 
Paper Products 


1900 THE MURRAY CO. 
OF TEXAS, INC. 
Carver Cotton Gin Division 1807 


Boston Gear Works Division 1880 
Industrial Supply Division 1907 


1900 ptow co." 


Agricultural Implements 

















The tempo of Southwestern life was definitely slower back in 
the early days of the State Fair of Texas when mules furnished 
motive power for transport as shown in the sketch above by 
Edwin J. Carpenter. Organized in 1872, the Dallas Railway & 
Terminal Company had been doing business for 16 years at the 
time of the first Fair. With an attendance of nearly 2,000,000 
last year, the Texas exposition is today America’s biggest state 
fair. Spanning more than three-quarters of a century of Dallas 
progress, the street railway company today serves a metropolitan 
area of more than a half million persons with a fleet of modern 
trolley cars, trackless trolleys, and buses. 


Established 


1903 REPUBLIC INSUR- 
ANCE COMPANY 
Writing Fire, Tornado, Allied 


Lines and Inland Marine 
Insurance 


1903 FIRST TEX. CHEMI- 
CAL MFG. CO. 
Pharmaceutical Manufacturers 


ISOS cry cieanine co. 


Laundry, Cleaning 
and Fur Storage 


1911 GRAHAM-BROWN 
SHOE COMPANY 
Manufacturing 
Wholesalers 


Established 


1912 STEWART OFFICE 
SUPPLY COMPANY 
Stationers—Office Outfitters 


913 wachinery co. 


Construction Equipment 
191 TEXAS EMPLOYERS 
INSURANCE ASS'N 


Workmen's Compensation 
Insurance 


1916 CITY TRANSPOR- 

TATION COMPANY 
Taxicabs—Rent-A-Car and 
Automobile Storage 
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TICKER TROUBLE SHOOTER 


PRIVATE 





Keeps Watches In Tick=-Tock Condition! 


A miracle-working electronic timing ma- 
chine now enables watchmakers to check 
the timing on watches—in 30 seconds flat! 
Instead of days in the shop, timing is a 
“while you wait” operation with this ma- 
chine. It also can spot trouble in a watch’s 
mechanism, indicating which part is at 
fault... often without the watchmaker 
opening the case. 

As a financial “trouble shooter,” the First 


National Bank in Dallas helps business, 


First National Bank 


MEMBER FEDERAL DEPOSIT INSURANCE CORPORATION 


Dallas Clearing House 





Membership N o. 1 


industry and individuals solve their finan- 
cial difficulties. With the knowledge and 
experience gained through more than 74 
years service to Dallas and the Southwest 
... together with its broad resources, com- 
plete facilities and trained personnel, it is 
ready to give specialized help on every 
banking need. Yes, the First National 
Bank in Dallas is the financial headquar- 
ters for those seeking a modern, efficient 


banking service. 
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‘WASHINGTON 


By Date MILLER 


Representative of the Dallas Chamber of Commerce 
in the Nation's Capital 








Legislative Logjam... 


VEN old-timers around Washington 

cannot recall when the legislative 
situation on Capitol Hill was so confused 
and involved as it is just now. A Con- 
gressional session which should have rou- 
tinely adjourned weeks ago is still going 
on, and any inquiry regarding a possible 
adjournment date is 
likely to elicit, at 
this writing, as 
many different re- 
sponses as the num- 
ber of persons to 
whom the question 
is propounded. The 
statutory adjourn- : 
ment date of July ; ly bas 
31, fixed by the Con- DALE MILLER 
eressional Reorganization Act three 
years ago, was blithely passed over as if 
it did not exist, and since that time the 
situation has become so complex that 
even those closest to the legislative 
thrones cannot predict with any degree 
of accuracy when Congress will event- 
ually adjourn. Some of the wags on the 
Hill are reviving the old battlecry of get- 
ting our boys out of the trenches by 
Christmas. 





What makes the situation so anoma- 
lous and surprising is that the inordinate 
duration of the session is directly coun- 
ter to the reasonable expectations of the 
best-informed political opinion. Since 
July 1, for example, both Houses have 
been meeting in the cramped confine- 
ment of temporary quarters—the Sen- 
ate in the old Supreme Courtroom in 
the Capitol, and the House in the Ways 
an Means Committee Room of the New 
House Office Building—while the regu- 
lar meeting chambers in the Capitol are 
undergoing extensive renovation. Visi- 
tors perforce are barred from the small 
teniporary meeting rooms, and only a 
fra tion of the accredited correspondents 
ca! crowd into the limited space assigned 
to the press. It was thus freely predicted 
several weeks ago that these uncomfort- 
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able limitations would naturally expedite 
adjournment. 

Moreover, Washington’s climate in the 
summer is not the most salubrious in the 
nation (the month of July was officially 
the hottest in 13 years, although August 
was considerably better), and it was gen- 
erally believed by most experienced ob- 
servers that the combination of heat and 
humidity would encourage an early 
adjournment, as it has many times in 
past years, even if it entailed a special 
session in the fall. This was thought to 
prove particularly true this year in view 
of the eviction of the members from their 
commodious chambers in the Capitol. 


The most paradoxical aspect of the 
situation, however, is the circumstance 
that this is only the first session of the 
81st Congress. Each Congress lasts two 
years, of course, and if this were the sec- 
ond session, with the prospect of impor- 
tant bills dying on the calendar if they 
were not acted upon, there might be an 
understandable reason for postponing 
adjournment. But when this session 
adjourns, all bills retain their full status 
on the legislative calendar, simply pass- 
ing over until January 3 when the sec- 
ond session of the same Congress con- 
venes, and no necessity will then exist 
for re-introducing such measures or 
scheduling new hearings. Consequently, 
all these factors, plus the fact that no 
emergency exists to hold Congress in 
Washington as would otherwise be the 
case in years of war or acute depression, 
add up to a situation that is not merely 
perplexing but inexplicable. 


What has been the principal cause of 
this virtually unprecedented legislative 
logjam is thus anyone’s guess. Some ob- 
servers feel that the President’s extensive 
social welfare program, which hangs li’:e 
a sword of Damocles over the future, is 
greatly responsible. They point out that 
the predominant middle-roaders in Con- 
gress are fearful of the socialistic trend: 
implicit in such a program, yet are 


aware of their appeal to many powerful 
paternalistic-minded groups in their con- 
stituencies, and are thus coniriving to 
delay the denouement by covertly bot- 
tling up such legislation in committee. At 
any rate, it has become clear that no con- 
troversial social welfare or civil rights 
measures will be enacted this year, nor 
possibly next year. 

Others feel that the human equation 
is exerting more influence on the legisla- 
tive formula this year than in the past, 
that the House and Senate conferees are 
frequently so incompatible tempera- 
mentally that they are unable to recon- 
cile differences between important bills. 
This would appear to be true, for ex- 
ample, with respect to one vital appro- 
priations measure, the civil functions bill 
which provides the funds for flood con- 
trol and river and harbor projects 
throughout the country. This bill went 
into conference on June 1 for an adjust- 
ment of differences between the House 
and Senate versions, and during the en- 
suing three months one meeting after 
another of the conferees has ended in bit- 
ter disagreement. No agreement has been 
reached at this writing, and Congress has 
twice been compelled to pass continuing 
resolutions to permit the government 
agencies involved to function in this new 
fiscal year, although the funds for their 
operations have not been appropriated. 


Other observers point out that we may 
be at a crossroads in our modern politi- 
cal history, that enough time has elapsed 
since the recent war, for instance, to 
cause members of Congress to question 
more objectively the enormous expendi- 
tures being made by our Government to 
maintain a delicate equilibrium of peace 
throughout the world. More than that, 
we plunged anew on July 1 into another 
fiscal yeai of deficit financing, and the 
incongruity of a nation, prosperous and 
at peace, borrowing more to spend more 
is at last compelling many members of 
Congress to think twice and then again 
of the disturbing portents of the future. 
This situation is no doubt partially re- 
sponsible for the uncertainties and in- 
decisiveness which have continued to 
prolong the current session. 


Underlying all these factors, however, 
is doubtless the motivation of practical 
politics as both political parties maneu- 
ver for a favorable position in the next 
election year. Curiously enough, both 
Republicans and Democrats feel that a 
wretched performance of the 81st Con- 
czess can be turned to their own political 

(Continued on Page 90) 
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THIS MONTH'S COVER. V. Fralin gives 
credit to new-born Cheryl Ann Fralin, his first 
baby, for his inspiration for the September 
cover of DALLAS, which pictures a somewhat 
fatigued but not at all unhappy parent after 
a day at the State Fair of Texas with his small 
son. Artist Fralin was looking ahead several 
years fo a visit at the Fair with his own daugh- 
ter when he decided upon a humorous theme 
to keynote the 1949 exposition as the biggest 
round of entertainment and educational fea- 


tures yef. 








HE world’s biggest state fair—the State Fair of Texas— is out- 
doing itself again, A sizzling atom firecracker setting off a 16-day 
chain reaction October 8, it will be brighter, gayer, more spectacular, 
more fantastic and funtastic than ever before. 

Fair time always means good times for Dallas businessmen. The 
influx of visitors to Dallas sets the pace of the usual fall upswing in 
business activity. This year, the upturn may be even more pronounced, 
The State Fair expects to crack the 2,000,000-mark in attendance for 
the first time, given an increase in attendance proportionate to that of 
previous years. Last year, the Fair’s attendance totaled 1,892,327. 

There will really be something for everybody at this year’s Fair, The 
“show window of the world” opens onto Old Man Texas’ own back 
yard. Alongside the parade of progress reflecting the wondrous epic of 
the Texas empire will be arrayed a galaxy of sparkling headline enter- 
tainment, sports attractions, and assorted surprises. It will be the 
best balanced Fair in the colorful, 64-year history of the fabulous 
extravaganza. 

In the 1949 edition of the magnificent spectacle, the State Fair’s 
untiring directorate of 48 Dallas citizens paced by R. L. Thornton, 
president, and W. H. Hitzelberger, vice president and general man- 
ager, has clouted another home run with every Texan on base. To the 
average visitor, the ultra-modern, always-new fairyland of State Fair 
Park might seem to have been created by the magic wand of a Texas 
wizard, with just a bit of help from Pecos Bill, but the great show- 
grounds without peer anywhere in America are actually the result of 
elbow grease and midnight oil, plentifully supplied by Mr. Thornton 
and the directors and executive officers of the Fair. 

Unprecedented features of the Fair this year will include a Rural 
Youth Day which will see the largest single gathering of farm youth in 
the nation; a football schedule of national importance; the Fair’s 
greatest offering of livestock, including the National Aberdeen-Angus 
cattle show; the nation’s largest farm implement show; women’s de- 
partment activities of unusual scope, with many new features; more 
free acts, including some of the most thrilling performances in the 
show world; a revolutionary-type poultry show; and international 
participation in Fair exhibits. 

The hottest thing in show business tops entertainment features. Spike 
Jones and his “Musical Depreciation Revue” will hold forth in the 
Fair Park Auditorium for 16 days—if the auditorium holds up under 
the strain. One of the world’s premier ice spectacles—Ice Cycles of 
1949—will journey all the way from London to flash its skates in the 
Ice Arena, and Joie Chitwood and his daredevil drivers will present 
their program of “planned calamity” at the Grandstand. 

Spike Jones and his cast of 44 assorted madmen—and pretty girls— 
have broken attendance records in 90 per cent of the huge civic 
auditoriums and theaters in which they have held forth during the past 
year. The wacky chap who sprang to fame in 1942 when he did it in 
Der Fuhrer’s Face with a tuba is said to appeal to music lovers, music 
haters, the ultra set, society grande dames, financiers, paupers, presi- 
dents, kings, and just plain Joe Doakes, the guy in the street. 

His mad show starts out with 40 people on the stage, each trying to 
be nuttier than the other and all with only one mission in life—to 
provide the cash customers with a real, old-fashioned belly laugh. The 
cash customers seem to like it. Fairgoers attending the Spike Jones 
show will be greeted as they alight from their cars by an eight-foot 
giant and inside the auditorium they will face a cacophony of sound 
furnished by some of the craziest musical instruments unknown to 
music, including a “pianothirty” for student musicians who haven't 
mastered the pianoforte. The Jones “prop” list includes four pigs, five 
pigeons, a midget, assorted pistols, gongs, wash boards, tin cans, and 
several battered water buckets. A genuine slot machine on stage is 
guaranteed to give out once every performance with the sweetest music 
of all—the sound of nickels, dimes and quarters tinkling across the 
stage after hitting an honest-to-goodness jackpot. 
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Persontryinc the vastness of the 
1949 spectacle, Egbert, the daffy, pink, 
polka-dotted, dynamic Texas dinosaur, 
will nod to visitors entering the Midway, 
setting the tempo for the lighter side of 
entertainment to be found sprawled 
across the exposition’s 187 acres. 
Luring the multitude to the spectacular 
million-dollar Midway, along with tan- 
talizing aroma of hot dogs and popcorn, 
will be several sensational free acts, by 
performers unique in the show world. 
Selden, the Stratosphere Man, will put 
on an unbelievable show on a thin ribbon 
of steel 130 feet in the air. Standing on 
his hands as the metal pole shimmies and 
shudders, he accomplishes a giant sway 
30 feet across the sky to thrill every be- 
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SPECTACULAR FIREWORKS DISPLAYS will be given three times a week in the Cotton Bow! during 
the 1949 State Fair. Here rockets burst above the Hall of State at the far end of the reflecting pool on 
the Esplanade. 


holder. Preceding Selden, the world- 
famous Cimse Troupe—two men and 
two girls—will perform breath-taking 
feats on a pedestal 100 feet in the air, 
going through their spectacular aerial 
routine while propelled by speeding mo- 
torcycles. Both acts will be presented 
above the Magnolia stage at the head of 
the Midway. 

For grownups, 30 giant thrill rides, a 
score of top carnival attractions gathered 
from all over America, and half a hun- 
dred other varied attractions will provide 
all the gaiety, color, and excitement the 
most avid Midway fan could wish. But 
the kids will have a super treat in store 
with the new $75,000 Kiddie Town, a 
midget Midway for children of 12 and 
less, featuring tiny versions of the roller 
coaster, steam train, ferris wheel, boat 
pond, and dragon, whale, pony and auto 
rides, Even rest rooms are scaled down, 
with plumbing fixtures reduced in size. 

Concessionaires will be ready for hun- 
gry Midway customers with 2,250,000 
hot dogs and hamburgers, 50,000 gallons 
of ice cream, 200,000 candied apples, 
1,000,000 snow cones, 1,500,000 sacks of 


popcorn, 50,000 cones of cotton candy 
and 10,000,000 bottled drinks. 

Ice Cycles of 1949 is an entirely new 
show presenting a bevy of beauties on 
silver skates who put on an exhibition of 
precision dancing on skates, spiced with 
comedy and rare individual perform- 
ances by some of the top stars of the 
skating world. 

Chitwood and his daredevil drivers 
deal in thrills. Joie is a Cherokee Indian 
who follows the thrill show profession 
only when not engaged in big-league 
racing competition. He’s a three-time 
AAA Eastern 
racing cham- 
pion and fin- 
ished in fifth 
place in the 
Indianapolis4 
Speedway Race 
Memorial Day, 
pushing winner 
Bill Holland 
most of the way 
throughout the 
grueling 500- 


mile race until 











AGRICULTURAL SHOW at the State Fair of Texas will include an exhibit 


of living, growing grasses. More than 40 varieties will be shown in one of 


BEAUTY AND THE BEAST meet at the State Fair's Livestock Show. This 
beefy Aberdeen-Angus is typical of the cattle to be exhibited at the 
National Aberdeen-Angus Show. 
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the most unusual presentations of its kind in the history of any exposition 
The display pictured above is typical of what will be exhibited this season 


FLUFFY COTTON CANDY is the very essence of which state fairs are 
made, and the State Fair of Texas is no exception. Who ever gets tired of 
eating the sticky stuff! 





forced to the pits with engine trouble. His drivers will try to 
beat Chitwood’s own world mark of 86 feet and 11 inches in 
a ramp-to-ramp leap in a new 1949 stock Ford sedan, 
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Again enlarged, the Cotton Bowl will offer a menu of ol 4 
football thrills which should satisfy the palate of the most 
rabid gridiron fan. The nine-game schedule is the most im- ; 
pressive ever played during the Fair. Enlarged from a capac- | : 
ity of 67,431 to 75,347 by the addition of a second deck on 
the east side, the Cotton Bowl is not expected to begin to con- 
tain the fans who will want to see the three top games on the 
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list—Texas vs. Oklahoma, S. M. U. vs. Rice, and S. M. U. vs. 
Kentucky. All three tilts are contests of national prominence tty, o 
which conceivably could affect mythical championships or Q 8 sa) 
bowl choices. cng ey Pr 





The Texas-Oklahoma classic will lead off on opening day 
of the Fair, October 8. S. M. U. and Rice will meet in a vital 
tet Cone ane Qh 15 nd. Mw ley gaya EMT BULDIG a nt wt ee in 
lege and Prairie View will vie in a traditional grudge game — rns ee poy nc poten a Scam: eet 
the night of October 17. High school games include Sunset vs. 

North Dallas on October 20, Woodrow Wilson vs. Forest on THE STATE FAIR POULTRY SHOW will make — —_ —— 
October 21, and Adamson vs. Crozier Tech on October 22, Ir. Eh in the Feulny Bung, shown blow, wil presen Rsk 
Negro high school games will pit Washington and San An- 

tonio on October 10, and Lincoln against Washington on 

October 17. 

One of the hits of last year’s Fair, the spine-tingling band 
festival of Texas’ best high school musicians, will be repeated, 
bigger and better, October 19. More than 2,000 of the state’s 
finest young music-makers will perform in approximately 20 
bands, 10 choruses, and five orchestras. Individual groups 
will provide music all day in front of the Hall of State and in 
the picnic pavilion, The blare of horns and crackle of drums 
in the Cotton Bowl at night will signal the start of the spectacu- 
lar “Marchiesta,” an exhibition of massed marching, playing, 
and singing. The Cotton Bowl show will close with one of the 
Fair’s greatest displays of fireworks. The festival is co-spon- 

sored by the State Fair and the Texas 
Music Educator’s Association and par- 
- ticipants are high school musical groups 
~° winning top ratings at the University of 
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Texas 1948-49 Interscholastic League 
contests. 

Dallas Jaycees expect to sell 70,000 
keys to the State Fair, for Dallas Day, 


years has spearheaded the drive for 
opening-day attendance. For the first 
time, the Jaycees will bear down on 
persuading Dallasites to attend Dallas 
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businessmen, homemakers, farmers, 
ranchers and citizens.” 


Tue main divisions of commercial ex- 
hibitt—Food Show, Automobile Show, 
Home Show, Electric Show, Petroleum 
Show, and display of implements—will 
present the most complete and attractive 
presentations since before the war. A 
return to a buyer’s market and increased 
competition among manufacturers have 
spurred exhibitors to greater effort than 
ever before in an attempt to woo public 
favor. 

A streamlined foods show unsurpassed 
in the Southwest will furnish many new 
ideas for homemakers, All types of foods 
and beverages, and new ways to prepare 
foods will be shown and demonstrated 
by leading manufacturers and retailers. 

The nation’s biggest farm implement 
show will occupy more than 75,000 
square feet of space. Latest models of 
farm implements, road construction ma- 
chinery, and industrial tools will be ex- 
hibited by America’s best-known manu- 
facturers. A major attraction of the Fair, 
the show will be of wide interest to 
farmers, ranchers, and others. 

In the new $800,000 Automobile Build- 
ing, the South’s largest automobile show 
will hold sway, highlighted by the shini- 
est, newest models the manufacturers can 
muster, Many foreign makes will be ex- 
hibited and achievement in car-building 
will be dramatically shown. 

Milady will find that Fair officials this 
year have gone all out to make this the 
grandest Fair yet for the distaff side. 
Features never before seen in the 


HEADLINE ENTERTAINERS lined up for the 
1949 State Fair include, pictured clockwise: Mar- 
goret Field, high-jumping skater with Ice Cycles 
of 1949; Spike Jones, surrounded by some of the 
wocky characters of his Musical Depreciation Revue; 
Pisiol-Packin’ Yvonne Broder, another Ice Cycles 
stor; the precision chorus line of Ice Cycles, a ballet 
on silver blades; majorettes who will lead one of 
the state's top high school bands October 19, when 
a ' marchiesta" will present more than 2,000 Texas 
school musicians; Selden, the stratosphere man, 
whose sway pole performance will be one of the 
Micway free acts, and Joie Chitwood’s automobile 
daredevils in a game of auto “leapfrog.” 
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RURAL YOUTH DAY, October 15, will be the State Fair's biggest 

turnout of farm boys and girls in history, on the basis of an expected 

attendance of 75,000 4-H Club members, Future Farmers, and Future 

Homemakers. The Dallas Chamber of Commerce will be host at a mam- 

moth picnic. Shown above are some of the 60,000 who assembled on 
Rural Youth Day in 1948. 


oe 


THIS SCENE will be repeated many times as 4-H Club members and Future Farmers scrub and groom 
their entries for the ever-popular Junior Livestock Show. 


Women’s Department will be displays of 
ceramics and potted plants. There also 
will be textile, culinary, and antique ex- 
hibits in the Horticulture Building, where 
a remodeled greenhouse will be enlivened 
by the beauty of hundreds of fluttering 
canaries, African love birds, cockatoos, 
and rare types of finches. This is the 
Fair’s second post-war exhibit of achieve- 
ment by Texas women, and everything 
from fancy embroidery to fine jams and 
jellies and articles made from flour and 
feed sacks will be on display. 

A mouth-watering feature of the 
women’s department will be the world’s 
biggest cake-baking contest, in which 
more than 1,000 tasty confections are 
expected to be entered. Champion cake- 
bakers from all sections of the state will 
vie in two competitions, one during each 
week of the Fair. A long list of cash and 
valuable merchandise is topped by a 
Servel refrigerator as grand prize. The 
contest is sponsored by the millers 
of Gladiola flour. The cakes will 
be auctioned off for the benefit of 
the Variety Club Boy’s Ranch. 

The Home Show, Electric 
Show, and Petroleum Show in the 
General Exhibits Building will 
provide a dramatic picture of life 
tomorrow, at home and on the 








THE STAGE for Texas’ annual adventure in bigtime showmanship—Fair GETTING AN EARFUL is seven-year-old Wanda Kovsky, perched beside 
Park—is also the most imposing showgrounds in America. Covering 187 the giant ear, one of the more than 300 exhibits at the Dallas Health 
acres, the $35,000,000 plant pictured in the aerial photograph above by Museum, which will have many special displays for the State Fair. It is one 
Squire Haskins is more than just a fairgrounds. It is a center for civic, cultural, of five outstanding museums at Fair Park. 

and athletic activities. 


MORE THAN 50 Belgian manufacturers will display their wares at the State Fair in a serious bid for 
the Southwest market. Charles Leonard, left, consul general for Belgium at New Orleans, is shown with 
State Fair President R. L. Thornton signing a contract for 3,000 square feet of exhibit space. 


open road, as presented by leading mak- 
ers of household furnishings, appliances, 
and leading producers of petroleum 
products. 

The most gigantic fireworks fiesta ever 
presented at the Fair will thunder in the 
Cotton Bowl every Tuesday, Wednesday, 
and Thursday night throughout the Fair. 
The special display is something entirely 
new in fireworks. One beautiful set-piece 
covering more than 400 square feet of 
space will picture a flaming field of Texas 
bluebonnets, transformed finally into a 
map of Texas with the wording “Dallas,” 
and an arrow pointing to the location of 
the city. Other fireworks displays will 

typify Texas subjects. In addition, 
feature numbers for special days 
will be worked into the shows. 
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One of the most popular fea- 
tures of the Fair two years ago 
will be back again. Elsie, the lov- 
able Borden moo-cow, will be 
presented in the intimacy of her 
boudoir with Beauregard, her son, 
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THE AUTOMOBILE SHOW ot the 1949 State Fair 
(top, left) will use more than 75,000 square feet of 
space to display every car of standard size made in 
America. MAF Bandolier (second from top), judged 
grand champion bull of the 1948 Livestock Show, is 
typical of those to be entered in this year's National 
Aberdeen-Angus Show. A new deck on the east side 
(shown under construction, second from bottom, at a 
cost of $470,000) will add 7,912 additional seats to 
the Cotton Bowl to bring the total capacity to more 
than 75,000. The Agriculture Building (bottom) has 
been completely ‘‘showscaped" by Lambert Landscape 
Company to provide a glamorous setting for an unusual 
display of living, growing crops. 


to the delight of Fairgoers young and old. Elmer, Elsie’s 
husband, may be on hand also. 


Every bit of emphasis deserved by agriculture and live- 
stock—mighty cogs in Texas’ expanding agro-industrial 
economy—has been placed on these handmaidens of industry 
by the 1949 Fair. 

With an eye to helping Texas farmers and ranchers main- 
tain and expand their $1,645,812,000 total cash income, the 
Fair has planned shows designed to help the dirt farmer and 
the stock-breeder, as well as to show off his achievements. 
Considering the vast income from the state’s diversified farm 
activities, Fair officials logically assume that the merchant 
and businessman share the benefits to the farmer from the 
heavy emphasis placed by the Fair on his work. 

The Hall of Agriculture is being “showscaped” under di- 
rection of the nationally-famed Lambert Landscape Company. 
Something new, darker greens will be used to tone down the 
building for the most effective display possible of exhibits. 
Exhibitors will be furnished charts of five colors which must 
be followed for the sake of color harmony. Far in the past are 
the garish color discords grandfather associated with his state 
fair. Today the fairgoer steps into an atmosphere made restful 
yet exciting by modern color engineering. 

More than 40 varieties of growing Texas grasses will be 
exhibited as a boon both to the farmer who seeks to improve 
his pastures or revitalize his land and to the home-owner who 
only wants to grow a smoother lawn. This exhibit alone is 
worth a trip to the Fair, for grass is the state’s basic crop to 
build its soil and feed its stock. 

More varieties of living, growing crops than have ever 
before been presented at any Fair anywhere will be displayed. 
Featured will be flax, grain, sorghum, corn, cotton, peanuts, 
rice, wheat, roses, pecans, oats, and barley. Fair officials be 
lieve there might be city youngsters who have never seen rice 
or peanuts, for example, as they grow in the field. So the old 
jars of seed and the prize ears of corn give way at this new 
modern presentation of the “new agriculture” to majesti: 
stalks of corn and sheaves of wheat. 

A dazzling display of roses presented by growers of Tyler. 


DALLAS ¢« SEPTEMBER, 1949 





& mass. ia 


- 








PRETTY GIRLS grace one of the half-a-hundred thrill 
rides on the State Fair's $1,000,000 Midway, one of 
the South's finest. 


rose capital of the world, is expected to be the most colorful 
exhibit on the grounds. Fresh roses will be brought daily from 
Tyler and shown in a massed display arranged by the Lam- 
bert experts, The exhibit will be spotlighted in the center of 
the Agriculture Building. 

A huge growing pine tree will be shown by the Texas Forest 





ps Service, as part of the comprehensive exhibit of the vast 
il Texas A. & M. College system. 
y Texas Technological College will dramatize the fact that 


it is the only textile school west of the Mississippi River by 
, operating a big cotton loom. 

The Future Farmers and Future Homemakers both will 
have exhibits showing how these rural youth organizations 
work to train boys and girls to become better farmers, ranch- 
ers, housewives, and citizens. 

Cotton industry groups are cooperating to present the full 

story of cotton and cotton seed, still the leading crop in Texas, 
the nation’s foremost cotton-growing state. The exhibit will 
demonstrate the advantages of mechanization and modern 
marketing methods and show how insects are controlled. Edu- 
: cational movies will tell the complete story of the industry. 
t Housewives will get a different perspective from that af- 
forded by trips to the grocery store when they will see egg 
plant, peppers, citrus fruit, onions, beans, tomatoes, cabbage, 
and other vegetables growing, presented by the Carrizo 
Springs Chamber of Commerce in the winter garden section 
of the state. 

The international flavor will be given commercial exhibits 
with displays of products by Great Britain and Belgium, pos- 
sibly pointing the way to eventual expansion of the Fair to an 
event of world commercial significance as foreign nations vie 
for the important trade of the great Southwest. It is Belgium’s 
first exhibit in the United States, and the Belgian ambassador 
will come from Washingon to open his country’s display. 
oth countries are exhibiting at a state fair for the first time. 

The dream of Fair officials of a world industrial exhibits 
building at State Fair Park, where nations may exhibit prod- 
ucts on a year-round basis, is given encouragement by the 
exhibits of Britain and Belgium, although the project ad- 
mittedly is only in the “dream” stage. 
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THE MAJESTIC 241-foot-tall tower of the Foods 
Building is bathed in light as fireworks from the Cotton 
Bowl burst behind it. 
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THESE YOUTHFUL FAIR-GOERS are having 
on the $100,000 roller coaster on the State Fair 
way, largest ride of its kind in the South. 
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A WHOPPING premium list of $65,235 has been posted 
for Livestock Show exhibitors to shoot at. Ten special shows, 
several of national importance in both quality and scope, are 
scheduled. 

The drama which the livestock judging arena holds for 
rural people everywhere, the traditional climax of “old-time” 
state fairs—Blue Ribbon Day—will be intensified in this 
giant show, one of the greatest of all the nation’s state fair 
livestock shows. 

Even city folk are expected to flock to the livestock show 
area to see the cattle which for centuries has furnished most 
of the “roast beef of Merry England”—the sleek, black, horn- 
less Aberdeen-Angus cattle which will be exhibited in the 
National Aberdeen-Angus Show October 8-13, Stemming 
from the rugged animals of the shires of Aberdeen and Angus 
in mountainous, northern Scotland, this breed was imported 
to the United States in 1873 and has since become extremely 
popular among American breeders. 
The Texas Aberdeen Angus Breed- 
ers are cooperating with the State 
Fair of Texas in bringing this im- 
portant national show to the Fair. 

Premiums of $11,500 will lure 
more than 50 breeders from every 
Angus-producing state and Canada 
and the show means much to the 
people of the Southwest and to the 
Fair from a long-range and influen- 
tial standpoint: The show in Dallas 
will be the greatest exhibition of 


Aberdeen-Angus cattle ever shown 
(Continued on Page 86) 
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magic the word implies— 
where fabulous agricultur- 
al and industrial develop- 
ments.continue to amaze 
the world—Dallas District 
- Ford Dealers are proud and 
happy to be part of this 


great section of our 


country— Di 


DALLAS DISTRICT FORD DEALERS 
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HENRY W. STANLEY 


NEW market department has been set up by the Dallas 
Chamber of Commerce to direct operation of the Dallas 
women’s and children’s apparel markets, held four times 
annually, Henry W. Stanley has been appointed manager of 
the new division, with headquarters in the M. & W. Tower. 
Administration of the markets has been assumed by the 
Dallas Chamber under agreements worked out by J. Ben 
Critz, vice president and general manager of the Chamber, 
with the American Fashion Association and American Styles, 
Inc., whose 254 members have become affiliated with the new 
market department. Under the plan of organization, a per- 
manent name for the division will be determined later and a 
plan will also be formulated for the election of officers and 
directors who will work with the department manager in 
promoting the Dallas markets, deciding policies, and han- 
dling other matters pertaining to the markets. 
Through its new market division, the Dallas Chamber will 
handle all advertising relative to the apparel markets, make 
hotel room assignments, and direct all other operation de- 








LOOSE LEAF COVERS e EDITION BINDING 


Henry Stanley Heads 
New Market Division 
Of Dallas Chamber 


tails. Dues paid by the exhibitors who have affiliated with the 
department will go into a special “market fund” to be used 
not only for the operation of the division but also for the 
promotion and development of the markets. 

The new arrangement is effective with the next market 
period, which has been set for October 23-28 for the display 
of women’s and children’s apparel and accessories for holiday 
and early spring delivery. The schedule for the four market 
periods for 1950 has also been worked out. The dates will be 
January 15-20, May 13-18, August 13-18, and October 23-28. 

Mr. Stanley has returned to the staff of the Dallas Chamber 
to head up the new division. He initially served the Dallas 
Chamber from 1929 to 1937 as manager of its trade extension 
division. Most recently, he has been manager of the manufac- 
turers’ and wholesalers’ department of the San Antonio Cham- 
ber of Commerce, in which capacity he handled the San 
Antonio apparel markets. 

After leaving the Dallas Chamber in 1937, Mr. Stanley 
became manager of the trade extension division of the Pitts- 
burgh (Pa.) Chamber of Commerce, serving until 1939. He 
next held the post of manager of the Hot Springs (Ark.) 
Chamber of Commerce from 1940 to 1942. He then became 
manager of the domestic trade department of the Houston 
Chamber of Commerce, and next transferred to the San An- 
tonio Chamber in 1945, Previous to his first period of service 
with the Dallas Chamber, he was a member of the staff of the 
East Texas Chamber of Commerce. 





Pittsburgh Plate Glass Buys 


Site for Office-Warehouse 


Pittsburgh Plate Glass Company has bought a 100,000- 
square-foot site in the Trinity Industrial District, on which 
the company will erect a modern office and warehouse for 
serving North Central Texas and Dallas. The property fronts 
200 feet on Industrial Boulevard and 500 on Glass Street 
and is served by spur tracks of the Texas & Pacific Railway 
and the Cotton Belt Lines. Preliminary study is now under 
way on the size and type of construction on the tract, said 
T. E. Jackson, manager of the Southwestern division of 


Pittsburgh Plate Glass. 


Bring Y our Eye 
Physician's Pre- 


ysic “NECK CRANERS” 
scription to us for 


A-1-Quality Lenses Do you have to crane and peer and move your 

ee head and arms about, in order to read? Why not 

see your Eye Physician and have your glasses 

== changed—NOW? Save your eyes by giving them 
ay needed help. 
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002 North Field Street R-5179 Dallas 
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MODERN OVERPASS at Washington Avenue, 
above, is one of three in the first section of Central 
Expressway. The other two are at Hall Street and 
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Photography by Squire Haskins 


ALLAS formally opened last month 

the first completed section of its 
$21,300,000 Central Expressway, giving 
reality with elaborate ceremonies to a 
38-year-old dream. 

The brand-new section, running two 
miles from Fitzhugh Avenue to San Ja- 
cinto Street, is nearly one-fifth of a 10- 
lane superhighway that will eventually 
stretch 11 miles across Dallas and 
through the downtown business district 
from a point north of Northwest Highway 
to the south end of a bridge across the 
Trinity River. 

The climax of the dedicatory program, 
arranged by the Highway Committee of 
the Dallas Chamber of Commerce, came 
when Mrs, Fred A. Wemple, wife of the 
chairman of the Texas Highway Commis- 
sion, officially opened the trafficway by 
cuiting a ribbon tied across a miniature 
re'lica and Mrs. Wallace H. Savage, wife 
of Dallas’ mayor, smashed a bottle of 
cologne on the replica to christen the new 
thcroughfare Central Expressway. 


AERIAL PHOTO by Squire Haskins, opposite 
pave, shows the newly completed first section of 
Central Expressway open fo traffic. 
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Before this big moment, the more than 
7,000 persons on hand for the ceremonies 
heard several speakers describe thé new 
giant boulevard, running along what was 
once a railroad right-of-way, as a 
highly significant achievement in Dallas’ 
growth. 

J. Neal Mancill, chairman of the 
Dallas Chamber’s Highway Committee, 
opened the ceremonies as six C-46 troop 
carrier planes of the 343rd Troop Car- 
rier Squadron, Air Reserve, from Hens- 
ley Field zoomed over the speakers’ stand 
erected on the Ross Avenue Overpass. As 
the planes swooped across, they were 
caught by the rays of a half dozen bea- 
cons spaced along the highway. The au- 
dience then stood for the pledge of al- 
legiance to the flag and the singing of 
“America,” led by Ralph D. Baker. Next, 
William C. Smith, featured in “Show 
Boat” at the Starlight Operetta, sang “Ol’ 
Man River.” After the ceremonies, the 
crowd danced until midnight at two 
dances, a square dance for whites called 
by Joe Lewis and an old-fashioned street 
dance for negroes. For a half hour before 
the ceremonies, the American Legion 


AN ADDRESS by D. A. Hulcy, president of the 

Dallas Chamber of Commerce, above, and music 

by the American Legion Band, below, highlighted 
the opening of Central Expressway. 





















DANCING ON CENTRAL EXPRESSWAY are 
some of the hundreds of dancers, above, who 
gathered for a mammoth square dance arranged 
by S. A. Kadane. Joe Lewis, operator of the J-Bar-L 





HUGE BLOWUP of aerial photo made of Central Expressway on the eve of its opening 
formed a backdrop for the ceremonies on the speakers’ stand and was unveiled as a conclud- 
ing feature of the program. Shown at microphones is J. Neal Mancill, chairman of the High- 
way Committee of the Dallas Chamber of Commerce, who served as master of ceremonies. 





At right is Ralph D. Baker, who led audience in singing of ‘‘America." 


Band, directed by Ralph Beck, played. 

“Opening of the first section of Dallas’ 
own Central Expressway represents per- 
haps the greatest single achievement in 
the history of Dallas, bringing the great- 
est good to the greatest number of peo- 
ple,” said D. A. Hulcy, president of the 
Dallas Chamber of Commere, who was 
the opening speaker. 

“Certainly we have never seen a larger 
local gathering assembled in one place to 
sing, to pledge allegiance to the flag, and 
to congratulate ourselves upon what we 
have united to accomplish. I see in it all 
a revival of the old Dallas Spirit. The 
very presence of so many of the citizens 
of Dallas is an endorsement of this great 
civic undertaking, as well as assurance of 
continued support for all the rest of our 
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vast program for street and highway 
building. I have a firm conviction that 
there is a greater unity of purpose than 
ever before among all of the civic and 
official groups who are working tirelessly 
to secure safer and better streets and 
highways. There seems to be a keener de- 
sire right now on the part of all to seek 
a better understanding of each others’ 
problems and a greater willingness to 
give and take. To be sure, there have 
been many compromises necessary and 
many sacrifices have been made in the 
building of this expressway. But this is 
the kind of cooperative spirit upon which 
all progress in Dallas and Texas has been 


founded.” 


Introduced by Mr. Hulcy, Mayor Wal- 
lace H. Savage of Dallas described the 





Square Dance Park, was the caller. 


1902-MODEL CADILLAC was the oldest auto- 
mobile to drive along Central Expressway. Shown 
at the wheel is Dick DeSaunders, whose passengers 
are Mr. and Mrs. Howard Conder and Mr. and Mrs. 


Drew E. Curtis. 


opening of the first part of Central Ex- 
pressway as the realization of a great 
dream, which has meant a great deal of 
hard work on the part of many and has 
required the teamwork of all. 

“It must be borne in mind, however.” 
he continued, “that the task is not by any 
means complete. What we dedicate here 
this evening is only a portion of the en- 
tire project. When completed, Centr 
Expressway will extend from the cil) 
limits on the north to the city limits o 
the south. It will connect two major hig!:- 
ways: Northwest Highway and Highwa\ 
75. Central Expressway will afford 
modern means of access into the dow 
town area for Dallas visitors, employe:-. 
and employees. It will be a big help 
carrying on the commercial life of ov 
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CUTTING OF RIBBON on miniature replica by Mrs. Fred A. Wemple, 
above, symbolically opened Central Expressway and was a big moment 
caught by radio announcers and press and television photographers. The 
replica was prepared by the public works department of the City of Dallas, 


headed by J. T. Conroy. 


PART OF THE CROWD of more than 7,000 who helped dedicate Dallas’ 

brand-new supertrafficway is shown above. The picture, made soon after the 

program was opened by J. Neal Mancill, shows some of the lights of Dallas’ 

skyline in the background. Seated on the flood-lighted speakers’ platform 
were many Dallas city and county officials and civic leaders. 


great city and its outlying districts. It 
will also provide a fast non-stop, safe, 
and dependable transportation route to 
the heart of the city, a crosstown service 


of incalculable value. It will afford a 
great deal of relief from an already over- 
burdened system of narrow and con- 


gested city streets. 

“The railroad companies, construction 
companies, the Bureau of Public Roads 
ashington, and the finest State High- 

Department in the United States 
ha, united their efforts with the fine 
citivenry of this great city to accomplish 
whal we see here tonight.” 

( alling Central Expressway “an out- 
sta: ling engineering achievement,” Fred 
A. \emple of Midland, chairman of the 
Tes 1s Highway Commission, commended 


ir 


We 


DA:\LAS e SEPTEMBER, 1949 














CHRISTENING of Dallas’ new trafficway was done by Mrs. Wallace H. 
Savage, above, who broke a bottle of cologne. Carl J. Rutland, general 
chairman of arrangements, is shown ai right. The cologne replaced cham- 
pagne as a symbol of Dallas fashion and commercial life and was provided 









the people of Dallas for their “unparal- 
leled co-operation and support.” 

“Dallas deserves the gratitude of the 
state and Federal government for co-op- 
erating and following through on this 
program,” he said. 

Predicting that Central Expressway 
will eventually carry 100,000 vehicles a 
day, DeWitt C. Greer, state highway en- 
gineer, referred to the trafficway as an en- 
gineering challenge. 

“And we hope it is an engineering mas- 
terpiece,” he continued. “On this ex- 
pressway, it should be impossible for you 
to have a head-on collision; for two cars 
to sideswipe going in different directions; 
for there to be any accidents at intersec- 
tions; there are no intersections. Now, 
the expressway goes to town. Someday, 





by Dallas retailers. 





STREET DANCE for negroes attracted an estimated 8,000 divided about 

evenly between participants and interested spectators such as the group 

pictured above. The dance was arranged by John Rice, secretary of the Dallas 

Negro Chamber of Commerce, who has been a resident of Dallas since 1898. 
The dance band of Lloyd Jefferson played. 


I expect it will run under or over town.” 

The first section cost $2,250,000 ex- 
cluding a storm sewer tunnel, which runs 
from Southwestern Boulevard to Cam- 
bric Street, where it connects with an ex- 
isting tunnel. The entire project will cost 
the Federal government $5,000,000; the 
state of Texas, $5,800,000; and the City 
of Dallas, $1,700,000 for construction. 
In addition, Dallas will spend a total of 
$8,800,000 for right-of-way (including 
railroad track location) and lighting. 

When Central Expressway is com- 
pleted, a travel distance of 1.3 miles will 
be saved across Dallas. It will cut down 
the travel time by more than 22 minutes. 
The speed limit on the freeway has been 
set at 45 miles per hour and on the front- 
age streets at 30 miles per hour. 
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Dallas Becomes 
Interchange Point 
For Air Service 


ALLAS has become the focal point 
for the interchange of equipment 
between American Airlines and Delta Air 
Lines, following approval of the plan this 
month by the Civil Aeronautics Board. 
It provides the first through, one-plane 





SHEET 
METAL 
PRODUCTS 


‘‘TAILOR MADE’’ TO YOUR 
SPECIFICATIONS IN OUR 
COMPLETE PLANT 


—_ 


THE ABILITY to produce highly 
specialized sheet metal jobs is our 
business. Texas Sheet Metal pro- 
vides for you one of the most cor- 
plete sheet metal manufacturing 
plants in the south. We excell in 
such specialized jobs as: 


e DUST COLLECTORS 

e METAL PACKAGE CHUTES 
e GEAR GUARDS 

e SPECIAL METAL JOBS FOR 


HOW INTERCHANGE will work when American Airlines and Delta Air Lines join hands to provide the 
first one-plane service between Florida and the Pacific Coast, through Dallas, is demonstrated in miniature 
for J. Ben Critz, vice president and general manager of the Dallas Chamber of Commerce, center, by 
Brad S. Gibson, district sales representative for American, left, and Wallace Harmon, 
Dallas sales manager for Delta, right. 


transcontinental service between the 
Southeast and the West Coast. 

Dallas is the point where the crews 
will take over from one airline to an- 
other. Passengers, mail, and freight will 
continue aboard the same airplane to 
their destinations. 

It is anticipated that as a result of the 
interchange arrangements, Dallas will be 
visited by additional transcontinental 
travelers who normally would move over 
other air routes. Cities to be linked by 
the interchange are Miami, Jacksonville, 
Atlanta, Birmingham, New Orleans, Dal- 


las, El Paso, Tucson, Phoenix, San Diego, 
Los Angeles, Oakland, and San Fran- 
cisco. Proposed schedules call for ihree 
interchange roundtrips to take place at 
Love Field daily. 

DC-6’s will be used by both airlines. 
American uses the 52-passenger DC-6 
between Dallas and the Pacific Coast and 
Delta between Dallas and Miami. Opera- 
tions officials point out that the cockpits 
and interiors of the planes are similar so 
that pilots and stewardesses of each line 
are qualified to man the planes of either. 
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American Way 
the AmericanWay 


Only in America is the voluntary support of humani- 
tarian works carried on by the people. The pioneers 


who built Texas and the great Southwest forged ahead 














and built an empire by helping one another in time of need. 


ide th : . ° ° bis 
wd Only in America are the contributions of all citizens used to carry on the work 


niature 


er, b 2 a es 
| of organized charity. It is a privilege shared by employers and employees—a privi- 


lege given all those who work and earn—to give the American Way to help those 


ie go, 


Pran- who are less fortunate. 

= In the 1948 Community Chest campaign the Nine Hundred Employees of 
Sangers gave more than Eight Thousand Dollars the American Way. We are proud 

nae of these employees and the spirit of community responsibility and generosity that 

and prompted their giving. 

we Employee giving is one of the most important sections of the Dallas County 


ar 80 Community Chest campaign. Through the Commercial and Industrial Divisions, 


line 


rw employees are asked to pledge the equivalent of One Day’s Pay. 
— Today—Dallas is a City of a Half-Million People. Life has grown too com- 


plex and complicated for all to know the tragedy and lack of necessities that befall 
our fellow man. This is where the Community Chest steps in with its 35 agencies 


and does the humanitarian tasks formerly done by friends and neighbors when 


Texas and the Nation were young. 
Sangers is proud of its employees who are carrying on this American Tradition. 


We commend this Community Chest Campaign to All Employers and Employees 


in Dallas County—to all who work and earn. Give Yourself—and make it possible 


MING. 


eee 


SANGER BROS. 





for your employees to give—the American Way. 
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CHEST 


For the poor and the sick, for people in trouble or want, 


for helping its youth to attain a fuller life, 


Dallas always wears its heart on its sleeve 


By Ben H. Wooten 


Campaign Chairman, Dallas County 
Community Chest 


UPPOSE that tomorrow the Community 

Chest should disband and its family of 35 

health and welfare agencies should be turned 
loose to shift for themselves. 

At least half of these agencies would plan 
immediate campaigns of their own because they 
could not operate very long without the regular 
monthly checks which they receive through the 


THESE BABIES, photographed by 
Squire Haskins with Ben H. Wooten, 
general chairman of the 1949 cam- 
paign of the Dallas County Com- 
munity Chest, are being cared for 
by Hope Cottage until they can be 
Placed in adoptive or foster homes. 


Chest. The others would be around with their 
hands out before the end of the year. 

And even after the first shock of the Chest 
disbandment had passed, Dallas would be 
plagued with an average of almost three cam- 
paigns a month for the support of these same 
agencies which are now taken care of in a 
single appeal. 

Disbandment of the Chest would be a catas- 
trophe of first magnitude for Dallas. The more 
immediate and personal affect on you and your 
employees would be demands for more time 
spent in soliciting funds in the many campaigns 
which would spread throughout the year. The 


Photography by Squire Haskins 





FINGER-PAINTING is fun for these children of working mothers, who are 
shown at a crayola drawing table at the Amelia Huvelle Day Nursery, one 
of seven in the Dallas Day Nursery and Infant Welfare Association, which 
offers day care and education for youngsters from 2 years old to school age. 


FOOTBALL is high on the list of popular 
octivities at West Dallas Social Center, a 225 ORPHANED CHILDREN, including the four shown below at the 
other of the Community Chest's 35 Dunne Memorial Home for Boys, were given both a home and school last 
affiliated agencies. year by this and two other similar Community Chest agencies. The other two 
are Dr. John H. Dean Memorial Home for Children and the 
St. Joseph's Home for Girls. 
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ELL CHILDREN stay well, with careful checkups at 

hildren's Hospital of Texas, one of three units making 

p the Children's Medical Center. It serves children 
2 to 14 years of age. 


volunteers who now fulfill their obli- 
gation to the health and welfare of Dallas 
by working in the single Community 
Chest campaign would be called on a half 
dozen or even a dozen times during the 
year to hit the solicitation trail. 

Then if the expense of all these separate 
campaigns and the cost of collecting the 
pledges were totaled up against the sums 
received, it would be found that the cost 
was an almost prohibitive figure. Experi- 
ence has shown that the cost of some 
separate campaigns in Dallas has been as 
high as 50 per cent of the total amount 
received in the drive. 

The total cost of the annual Community 
Chest campaign and the year round ad- 
ministrative program amounts to only 
7.3 per cent of the pledges received in the 
appeal. 

A more distant affect, but one even 
more devastating, would be the probable 
breakdown of the whole voluntary health 
and welfare program for Dallas. Without 
the close co-operation of the Community 


- 


DAYTIME CARE for children of working mothers is 
provided by the Amelia Huvelle Day Nursery, one of 
six day nurseries in the Dallas Day Nursery and Infant 


Welfare Association. 


Chest, the welfare planning services now 
maintained by the Council of Social 
Agencies could not be kept in operation. 

Without this planning, without this 
constant watch to see that Dallas has a 
well-rounded, balanced welfare program, 
community support would tend toward 
certain services. The city’s program 
would become lopsided. Gaps would ap- 
pear in the bulwark against illness, need, 
and delinquency where support of some 
agencies dwindled and their services 
suffered, 

Truly, Dallas would become a poor 
place in which to live. ‘There is no doubt 
that crime would increase. We would find 
a poorer quality of community leader- 
ship in the future. Demands for direct 
relief to the handicapped would multiply 
to untold dimensions. 

The Community Chest is in the midst 
of the final stages of planning for the 
1949 campaign. The goal this year is 
$1,407,810 for the support of 35 health 


and welfare agencies. 






toward wholesome activities. 





The line against increased cost of the 
Chest program has been admirably held. 
This goal is only $6,000 above that of 
last year despite many instances of in- 
creased cost of agency operation and a 
general increase of calls on the agencies 
for assistance. 

Certainly no person in Dallas wants 
to see the Community Chest disband and 
no one wants the Chest to fail to reach 
its goal. Everyone recognizes the vital 
place which the Chest occupies in the life 
of our community. 

But we all need to realize that support 
of the Community Chest must not be 
viewed altogether from the community 
benefit point. There is a strictly selfish 
aspect worth considering. 

The young people who receive charac- 
ter training, the babies and children 
whose health and well being are the con- 
cern of Chest agencies, these are your 
future employees and customers. You 
want them to be strong in mind and body, 
to be interested in the welfare of our 





MORE THAN 13,000 BOYS took advantage of 
the many facilities offered during the past year by 
the Dallas Y.M.C.A., which directs youthful energies 


BEDSIDE NURSING CARE and health super- 

vision are given the sick in their own homes by the 

Visiting Nurse Association, which made 25,614 

visits last year, bringing nursing service to the in- 
jured, aged, and ill of Dallas County. 


CONSTRUCTIVE PROGRAMS of education, recre- 
ation, and leisure-time activities for those who live in 
the West Dallas area are provided by the West Dallas 
Social Center, whose attendance for all its activities 
totaled 43,392 last year. 


INFANTS who have been abandoned or neglected are 

given care at Hope Cottage while permanent plans are 

being made for them. The association's service includes 

institutional care and placement in adoptive and foster 
boarding homes. 























$1,407,310 


Is Needed To Operate 
335 Worthy Red Feather Agencies 


..one Day's Pay 

















In Ballas 


The Community Chest of Dallas County com- 
bines 35 Campaigns in one to raise $1,407,810 
for its 65 health and welfare centers operated 
by the 35 Chest Agencies. 


You—the people of Dallas—are asked to sup- 
port the Chest Family by giving the American 
Way. It is the American Way to help your 
neighbors in time of need. It is the American 
Way for all to give according to his or her 
ability. 

The contributions you give will help save 
lives, provide nourishing lunches for needy 
school children, counsel families in distress, 
guidance for youth, day nurseries, homes for 
orphaned and abandoned children, nursing 
care for the sick and aged and medical care 


for those in need. 


In short—you’ll be helping the American 
Way. For only in America is the voluntary 
support of humanitarian works carried on by 
the people. It is a privilege given to executives, 
to employees—to all who work and earn to 
help those less fortunate through organized 


Community Effort. 


THIS MESSAGE IS SPONSORED BY A FRIEND 
OF THE DALLAS COUNTY COMMUNITY CHEST 


Support These Neighborly 


. CHILDREN'S BUREAU 
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. COMMUNITY GUIDANCE CLINIC 

. COUNCIL OF SOCIAL AGENCIES 

. DALLAS BIG BROTHERS 

. DALLAS COMMITTEE FOR EDUCATION 


. DALLAS DAY NURSERIES 
. DALLAS HEARING SOCIETY 
. DEAN MEMORIAL HOME FOR 


. DUNNE MEMORIAL HOME FOR BOYS 
. FAMILY SERVICE 

. FREEMAN MEMORIAL CLINIC 

. GIRL SCOUTS 

- GOODWILL INDUSTRIES 

. HOPE COTTAGE 

. INFANT WELFARE ASSOCIATION 
. JEWISH WELFARE ASSOCIATION 
. LIGHTHOUSE FOR THE BLIND 

. MARILLAC SOCIAL CENTER 

. NEIGHBORHOOD RECREATION 


. ST. JOSEPH'S HOME FOR GIRLS 
. SALVATION ARMY 

. SCHOOL LUNCH ASSOCIATION 
. VETERANS’ SERVICE CENTER 

. VISITING NURSE ASSOCIATION 
. WEST DALLAS SOCIAL CENTER 
. Y.M.C.A. 

. Y.W.C.A. 





the American Way 


COMMUNITY 
SERVICES 


BOY SCOUTS, CIRCLE 10 COUNCIL 
BRADFORD HOSPITAL FOR BABIES 
CAMP FIRE GIRLS 

CAMP WOODLAND SPRINGS 
CATHOLIC CHARITIES, CENTRAL 
OFFICE 

CATHOLIC WOMAN'S LEAGUE 


CHILDREN'S HOSPITAL OF TEXAS 
CHILDREN'S MEDICAL CENTER 


ON ALCOHOLISM 


CHILDREN 


ASSOCIATION 
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city, to be ready to do their part to keep 
our community and our way of life 
strong, 

Then, there are the handicapped who 
are trained for useful living, for taking 
their own place in the life of our com- 
munity, for supporting themselves. It is 
cheaper to train one of these for steady 
work than it is to support him in idleness 
on relief. 

And there are agencies which serve 
your own workers and clients. Many 
couples need expert help in solving their 
family problems, need a place for their 
children while they are rearranging their 
lives into more livable patterns, need 
advice on the care and training of child- 
ren. Happy homes mean satisfied em- 
ployees and a desire to maintain high 
standards of living. 

So, your support of the Community 
Chest is actually an investment which will 
richly reward you now and in the future. 
You are building up assets in clean liv- 
ing, community welfare, and patriotic 
stability. 

\nother consideration is the oppor- 
tunity which support of the Community 
Chest offers as a practical demonstration 
of our faith and our defense for the 
American way of life. 

The world is in the grip of a death 
struggle between our Church and Marx- 
ian philosophies. Our system of free en- 
terprise is under bitter attack. And even 
‘ur own country there are those who 
would turn over voluntary support of 
Co:nmunity Chest services to the govern- 
me it, 
he Community Chest is the personifi- 
m of the American way of life. Its 
very purpose is to keep alive voluntary 
aciion and free enterprise. 
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A HOME FOR BOYS AND GIRLS who 
are temporarily deprived of their own 
homes through illness, death, separation, 
and the like, such as the two youngsters 
pictured at left, is provided by the Dean 
Memorial Home for Children. It serves with 
institutional care children from 3 to 12 
years of age. Case work and intake service 
are provided by the Children's Bureau. 
Goodwill Industries furnished 286,636 
hours of employment last year to physic- 
ally handicapped workers such as the 
clock repairer pictured below. This Com- 
munity Chest agency paid ‘opportunity 
wages" amounting to $166,000 last year 
in providing rehabilitation, training in 
trades, and a sheltered workshop for 
adults handicapped by physical, mental, 
or emotional difficulties. 





The fabric of American life is woven 
around our many voluntary associations 
such as the Community Chest, churches, 
and other groups. If such voluntary ac- 
tivities were absorbed by the government, 
then our civilization, which has been 
characterized by spiritual compassion, 
would be over. 

Thus, the Community Chest offers 
every citizen an opportunity to affirm 
his belief in the American way of life. 
No other association cuts such wide gaps 
in the barriers of race, creed, or religion. 
No other appeal attracts such broad sup- 
port from all levels of our society. 

It was in recognition of the Community 
Chest as the most representative volun- 
tary American association that the Chest 
leaders and campaign publicity commit- 
tee decided to adopt the American way 


of life as the theme for the 1949 cam- 
paign. 

The Chest has combined the striped 
and starred hat of Uncle Sam with the 
familiar Red Feather emblem of the 
Community Chest to provide the cam- 
paign with a symbol. To be used with the 
symbol is this slogan “Give the Ameri- 
can Way.” 

Advance planning for the campaign 
has reached the final stage. More than 
6,000 volunteer workers, the greatest 
army ever assembled under the Red 
Feather, have been enlisted to contact 
well over 100,000 Dallas givers. 

There was an increase of 4,500 gifts 
last year and we are expecting an even 
bigger increase this year. We have en- 
listed an additional 1,000 workers to 

(Continued on Page 72) 
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On Saturday, June 11th, the employees of the 
John E. Mitchell Company in Dallas devoted 
the income from their entire work day to the 
Community Chest. The entire MITCHELL plant 
participated—from the two youngest and newest 
members (they reported for their first day’s 
work that day) to the oldest, a veteran 
MITCHELL employee of 45 years’ service. 


MITCHELL workers crate cotton gin machinery during 
their Community Chest Day. Flag overhead is an 
award for last year. 


Two of the firm’s 
employees 
receive the 
thanks and con- 
gratulations of 
Ben Wooten, 
Community 
Chest Campaign 
Chairman. 


to the oldest 
————“_ 


gave one 








(lay’s pay! 


MITCHELL employees join in celebration of their Community 
Chest contribution. Refreshments were on the house. 


It’s the American Way... one day’s pay, and the MITCHELL 
employees chose this method of supporting 35 neighborly 
services with one gift for all... the Dallas Community Chest. 


Employees of 
JOHN E. MITCHELL COMPANY 


3800 Commerce Street 


DALLAS, TEXAS 
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ALLAS COLLEGE, the downtown 
D evening school of Southern Metho- 
dist University, which recently took pos- 
session of a two-story, $38,000 additional 
building next door to its original home at 
North Akard and Patterson Streets, is 
increasingly gearing its teaching pro- 
gram to the needs of Dallas industry. 

The expanded facilities permit the 
college to consolidate most of its previ- 
ously scattered activities on the one 
downtown “campus.” 

“In a number of fields we have gone 
out to find just what courses local busi- 
ness leaders feel are most needed by their 
employees to enable them to do better 
jobs and to prepare them for advance- 
ment in their companies,” pointed out 
J. M. Claunch, director of Dallas College. 


“One of the most surprising things is 
the number of experienced business ex- 
ecutives who come to the college to brush 
up on some subject in which they are 
particularly interested. Evidence of the 
need for Dallas College is manifest in 
the fact that since it was set up as a full- 
fledged evening school of S.M.U. in 
1933, its enrollment has increased almost 
1,000 per cent.” 

The school, which began its fall sched- 
ule this month, had an enrollment of 272 
students 16 years ago when its first 
classes were held at the Y.W.C.A. Today 
it has a much more vital role in the com- 
munity. Its 111-member faculty taught 
more than 250 courses to a total enroll- 
ment of 3,379 during the 1948-49 school 
year. 

“Two factors are tending to increase 
our enrollment this year,” Mr. Claunch 
reported. “One is the fast growth of Dal- 
las and the other is the fact that Dallas 
College has a more varied curriculum 
than ever before to offer to those seeking 
to broaden their education. 

That Dallas business and industrial 
firms large and small are feeling the in- 
fluence of Dallas College’s program is 
evidenced by the fact, for example, that 
89 employees of Magnolia Petroleum 
Company were registered in the school 
last year and 50 were enrolled from 
Chance Vought Aircraft Division, a new- 
comer in the Dallas industrial com- 
munity. Employee enrollment from other 
re) resentative companies included 44 
from Southwestern Bell Telephone Com- 
pany, 48 from Sears, Roebuck & Com- 
pany, 40 from the City of Dallas, 37 from 
the Lone Star Gas Company, 30 from the 
Dallas Power & Light Company, 25 from 
the Ford Motor Company, 24 from Nei- 
man-Marcus Company, 12 from the Mer- 
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CONFERENCE AT LONE STAR GAS. Dr. Aaron Q. Sartain, right, director of the personnel adminis- 
tration program at Dallas College of Southern Methodist University, is shown consulting with Willard G. 
Wiegel, personnel director of the Lone Star Gas Company, regarding how the college may better serve 
the needs of the gas company employees to prepare them for better jobs and more responsibility. 


Dallas College Geared 
To Needs of Industry 


cantile National Bank, and 11 from Bay- 
lor Hospital. 

“Some companies are so strongly be- 
hind our program that they supplement 
their own in-service training program by 
setting up an educational fund from 
which they pay all or a part of their em- 
ployee’s tuition to Dallas College,” Mr. 
Claunch said. “Seriousness of purpose 
of most students from industry is shown 
by the kinds of courses which they seek 
out. Mostly they seem to dodge the cul- 
tural type of courses and seek out the 
instruction which will improve their 
chances for a better job and put more 
dollars in their pockets.” 

The variety of practical courses avail- 
able is almost unlimited but having an 
important place in the curriculum this 
year is the school’s new management de- 
partment. 

“The development of industry in the 
Southwest creates special opportunities 
in management work,” explained Dr. 
Chester Lay, who heads the new depart- 
ment. “In order to provide education 
along these lines, the department of man- 
agement offers programs of study de- 


signed to enable students to explore 
administrative and executive responsi- 
bilities, policies, and practices with a 
view to becoming owner-managers, to 
doing executive work at various levels in 
a corporation, to assuming positions in 
management consulting firms, to teach- 
ing and doing research work in this field. 
A complete program in management will 
be made available in Dallas College as 
the demand for such work arises.” 

Courses being offered for the first time 
this fall include classes in introduction 
to management, industrial production 
management, and supervisory manage- 
ment. 

The purpose of the downtown evening 
school, as outlined by officials, is to ex- 
tend the opportunities of university edu- 
cation to employed persons and to high 
school graduates who cannot arrange to 
enroll as full-time students on the main 
campus at S.M.U. It is also designed to 
offer useful courses on a non-credit basis 
to persons who want to develop a par- 
ticular interest, but who do not desire to 
complete the degree requirements in the 
university. 


ENGINEERS GET TOGETHER. Leo R. Buroker, left, director of the engineering teaching program at 

Dallas College, is pictured in consultation with Chance Vought Aircraft Division engineers over the prob- 

lems involved in providing the kind of training most needed by Chance Vought employees. Shown with 

Mr. Buroker are R. J. Erler of Chance Vought's engineering personnel section and R. E. Erickson, 
Chance Vought training director. 
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FIRST STICKER of the more than 100,000 distributed this month in the save-a-life campaign of the 
Dallas Civitan Club is being pasted, above, on a truck of the Manor Baking Company by H. S. Foster, 
assistant sales manager and director of the company's safety committee. His firm was the first to volun- 
teer to use the “I Give Hand Signals—Will You?" slogans on more than 160 vehicles used by Manor. Tom 
Helzer, director of special events for Civitan, is shown at left presenting Mr. Foster with a supply of stickers 
and instruction cards. In the background is one of the 20 large billboards put up throughout the city to 
instruct motorists in the proper use of hand signals. The panels were donated by the Packer Corporation 
of Texas. V. O. Taylor is chairman of the Manor safety committee. 
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Dallas Civitans Are Out to Reduce Automobile 
Accidents With a Campaign to Remind Drivers 
That Hand Signals Are the Signs of Life 





ALLAS'’ several organizations work- 
ing to save the necks of motorists 
in spite of themselves were joined by a 
new campaigner this month. 

Worried mainly about the high per- 
centage of accidents due to the failure to 
give proper hand signals, the Dallas 
Civitan Club launched a save-a-life cam- 
paign in cooperation with the Citizens’ 
Traffic Commission. Its goal is to have 
every automobile driver in Dallas County 
not only know and properly apply the 
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approved hand signals for motor vehicle 
operators but also observe the signals of 
other motorists. These are: 

Hand and arm extended downward to 
designate “slow or stop.” 

Hand and arm extended horizontally 
to designate “left turn.” 

Hand and arm extended upward to 
designate “right turn.” 

The signals should be given by extend- 
ing the hand and arm well out of the car 
window. All signals should be given con- 


tinuously for the last 100 feet before you 
turn or stop, but signals should not be 
given while you are actually making the 
turn. 

The left-hand signal should also be 
used in pulling away from parking 
spaces parallel to a curb and on heavily 
traveled streets in moving over to the lefi 
to overtake and pass another vehicle. The 
right-turn signal should be given when 
pulling into a parking space or moving 
into a right hand lane. 

Beyond making drivers conscious of 
hand signals, the Civitan Club members 
hope to have motorists become aware of 
various other aspects of automobile 
safety such as driving courtesy, yielding 
of right-of-way, consideration for pedes- 
trians, and the reduction of speeding and 
reckless driving. Underlying purpose of 
the campaign is to help Dallas maintain 
its low record of automobile accident 
fatalities as Texas’ safest city and win 
out in this year’s inter-city traffic safety 
contest with Kansas City. 

As director of the save-a-life campaign 
for the Civitan Club, Bruce Cunningham, 
publicity supervisor for the Lone Star 
Gas Company, is using every type of 
publicity medium to remind automobile 
drivers that “Hand Signals Are the Signs 
of Life.” Promotion and publicity activi- 
ties combining the use of newspaper 
space, radio time, and television are be- 
ing handled by Tom Helzer, a member of 
the staff of Advertising, Inc., and Wil- 
liam Thompson of the Olds-Thompson 
Organization. Mr. Helzer is director of 
special events for the Dallas Civitan Club. 


PROPER SIGNAL for right turn is being demon- 
strated, below, for W. K. (Ken) Vaughn, president 
of the Dallas Civitan Club, by D. C. Harrison, acci- 
dent investigation officer of the Dallas police de- 
partment. Note the arm is horizontal from the body, 
the elbow is at a perfect right angle, and the palm 
is flat to insure that the driver in the rear can see 
the signal without obstruction. Mr. Vaughn is secre- 
tary and treasurer of the Dixie Cream Donut 
Flour Company. 



































George Sandberg heads the Civitan com- 
mittee distributing car stickers, cards 
illustrating use of hand signals, and other 
campaign material, He is also directing 
the speakers’ bureau for the drive. 

While the big push in the campaign 
has come this month, the Civitan Club 
will continue to work for traffic safety. 
It has posted twenty 24-sheet posters 
throughout Dallas and 90 smaller signs 
throughout the city illustrating and urg- 
ing the use of proper hand signals. It has 
displayed 200 cards in streetcars and 
buses, 500 posters in store windows, and 
300 other posters affixed to street-lamp 
posts at eye level. It is putting out 100,- 
000 small-cards showing the hand signals 
and 100,000 automobile stickers. Dis- 
tribution is being made through other 
civic and luncheon clubs, automotive 
trade agencies, automobile fleets, service 
stations, and individually. In addition, 
there has been a variety of radio and 
television programs, many talks before 
organizations, a flood of radio spot an- 
nouncements, and a stream of stories in 
newspapers and magazines. 

The Civitan Club inaugurated its cam- 
paign with a kick-off luncheon at the 
Hotel Adolphus, at which tribute was 
paid Dallas’ traffic law enforcement 
agencies and courts handling traffic cases. 
Mr. Sandberg described the work being 
done in traffic enforcement and educa- 
tion and explained that the Civitan Club 
decided to conduct its save-a-life cam- 
paign by way of expressing appreciation 
and reciprocating for the effective pro- 
gram being carried on by the various 
trafic law enforcement and educational 
agencies, 

“The Dallas Civitan Club wants to 
help because the enforcement groups 


LEFT TURN with the arm straight out and the palm flat is correctly shown below by 
D. C. Harrison, accident investigation officer in the Dallas police department. The signal 
should also be given when pulling out from the curb to moving lane of traffic as well as 
when moving over to the left to overtake and pass another vehicle. 
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can’t apprehend everyone who fails to 
give signals,” Mr. Sandberg said. 

A highlight of the luncheon was the 
taking of an oath of observance by the 
Civitan members present. Each pledged 
himself as follows: 

“I am keenly aware of the growing 
seriousness of the traffic problem in Dal- 
las and Dallas County. 

“T recognize the fact that a good law 
enforcement program is essential if this 
frightful traffic toll is to be checked and 
I hereby pledge my full support and en- 
couragement to all the agencies working 
toward that end. 

“As a loyal member of Civitan, in this 
save-a-life campaign, I solemnly promise 
to try to the best of my ability to obey all 
safety rules and regulations myself and 
to urge my friends and neighbors to do 
likewise.” 

The Civitan safety campaigners are 
directing an appeal especially to employ- 
ers to urge their drivers to learn and use 
hand signals. The fleet drivers are being 
requested to place stickers in the back 
window of their cars. These stickers bear 
the message and challenge: “I Give Hand 
Signals—Will You?” The pocket-size 
cards being distributed bear a drawing 
showing the proper hand signals. The 
card also gives the football schedule for 
the 1949 season of the teams of the South- 
west Conference. 

“Many drivers have invented their own 
hand signals,” pointed out Mr. Cunning- 
ham. “We hope, however, that for the 
sake of uniformity and traffic safety 
these persons will sacrifice their indi- 
viduality and help cut the needless auto- 
mobile accidents which are costing many 
lives and causing suffering and misery. 








Employee-drivers can play a most help- 
ful part in this save-a-life campaign by 
assuring themselves that they know how 
to give proper hand signals and applying 
them in traffic.” 

Both Mr. Cunningham and Mr. Helzer 
are members of the publicity committee 
of the Citizens’ Traffic Commission and 
are working in cooperation with J. M. 
Floyd, advertising director of the Lone 
Star Gas Company, who is chairman of 
the commission’s publicity committee. 
The hand signal project assumed by the 
Dallas Civitan Club is one of several 
being planned by the commission in the 
interest of traffic safety. 

W. K. (Ken) Vaughn; secretary- and 
treasurer of the Dixie Cream Donut 
Flour Company, is president of the Dal- 
las Civitan Club. 

In cooperation with the safety cam- 
paign, a driving handbook is being dis- 
tributed to employees by the Lone Star 
Gas Company. The book deals with 
licensing of drivers, right-of-way and 
highway safety and courtesy, and pre- 
sents illustrated steps in parallel park- 
ing, traffic signals, road markings, arm 
signals, and left and right turns. It re- 
minds that 1948 figures jumped to 2,059 
killed, 60,008 injured, and $83,226,975 
in property damage and costs in Texas 
alone. In a foreword, D. A. Hulcy, presi- 
dent of Lone Star, points out that his 
company has a “humane as well as an 
economic interest in reducing accidents” 
and that “each of us should consider it 
a part of our job to operate our equip- 
ment without accident.” The idea of 
A. W. Breeland, Lone Star safety super- 
visor, the booklet was prepared in co- 
operation with the Texas Department of 
Public Safety. 


SLOW OR STOP is correctly demonstrated below by W. K. 

(Ken) Vaughn by pointing with a straight arm toward the 

ground. Note the arm is out and not against the side of the 
car where it could not be seen by the driver in the rear. 


‘TEXAS: 





New 
Freight 
Terminal 





LL rail and truck freight business in 
Dallas handled by the Texas & 
Pacific Railway has been centralized in 
the railroad’s new $1,500,000 freight 
terminal in the Trinity Industrial Dis- 
trict, which was formally opened re- 
cently with elaborate ceremonies. 


Replacing the old T. & P. mid-town 
terminal at Pacific Avenue and Griffin 
Street, the new, highly mechanized struc- 
ture is located on 38 acres of land. It 
consists mainly of a two-story, 50-by- 
231-foot headquarters section, a 60-by- 
500-foot covered platform to handle out- 
bound freight, a covered 30-by-500-foot 
island platform, and an inbound 58-by- 
340-foot inbound freight house, Beyond 
this latter unit is a 72-by-160 foot cov- 











78-YEAR HISTORY of 7. 

was spelled out in the “Fron 
Teams to Eagles" display | 
during the formal opening of 
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GUESTS AT FORMAL OPENING of new T. & P. freight terminal are pictured at left, above, listening 
to musical numbers by the Texas and Pacific Male Chorus of Dallas, conducted by Glen Johnson (white 
suit, back to the camera). Other entertainment was provided by the Texas and Pacific Women's Chorus, 
the Streamliners, T. & P. girls’ trio, and the Red Diamond Five, T. & P. male quartet. Popular with the 
visitors during the ceremonies was the small, motorized train, shown at right, which took hundreds for 
sightseeing rides along the terminal's lengthy concrete platforms and through its warehouses. 


ered platform. 

Three railroad tracks serve the out- 
bound warehouse, which has 30,500 
square feet of freight handling space. 
Two tracks serve the inbound warehouse, 
which has an area of 36,400 square feet. 
Each track accommodates 9 cars. South 
of the terminal building is a 17-capacity- 
car track, plus four more storage tracks. 
The driveways will accommodate 90 
trucks in all. 

At the west end of the outbound plat- 
form there is a storage and repair area 


for the fast-running fork lift trucks and 
other mechanized freight-handling equip- 
ment. A 60-by-200-foot T. & P. Motor 
transport garage has been erected just 
beyond the west end of the freight termi- 
nal for serving the railroad’s truck fleet 
operating in and to and from Dallas. A 
trailer and truck body shop, a filling sta- 
tion, wash rack, and grease pits are in- 
cluded in this area, 


AERIAL PHOTO by Squire Haskins shows new 
Dallas freight terminal of Texas & Pacific Railway 
at 505 North Industrial Boulevard. 
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Goal of 1,000 New Members 
Set for Chamber Campaign 





The Dallas Spirit is such an impelling force that it should act as a strong stimulus to every business and 
professional man and woman in Dallas to do one of the following two things: 


1, Join the Dallas Chamber of Commerce, if you are not now a member. 
2. Bring in a new member, if you are already a member of your Dallas Chamber of Commerce. 
How about you? How about others in your firm? 





I will enroll a new member during your recruiting campaign. 


Name— 





Firm 





Address. 





Telephone Number. 





I have. 
agrees to obtain at least one new member. 


men (list attached) who will take part in your membership solicitation and each one 


(Please mail above to the Membership Department, Dallas Chamber of Commerce, 1101 Commerce Street, 


Dallas 2, Texas.) 





HERE is a rush of activity in the 
Membership Department of the Dal- 
las Chamber of Commerce, where organ- 
ization of workers is under way for a 
year-end drive that is expected to bring 
in 1,000 new members by January 1. 
Membership Chairman Jack Garrett 
has predicted that the campaigners will 
breeze through their job, because they 
are being recruited in sufficient number 
to assure attainment of their goal just by 
enrolling one or two new members each. 
Leaders have been appointed for the 
eight groups of ten teams each which will 
make up the personnel of the campaign 
organization. Serving under each group 
leader will be ten captains, each of whom 
will direct ten workers. This will provide 
a field force for the drive of nearly 900 
volunteer businessmen, who will take 
time off from their own business affairs 


WILSON 


to go after new memberships for the Dal- 
las Chamber. 

The eight group leaders are R. L. Dil- 
lard, Jr., general attorney for the South- 
land Life Insurance Company; Henry E. 
English, president of Red Ball Motor 
Freight; Frank Heller, branch manager 
for Remington Rand; Z. L. (Lank) 
Majors, member of the real estate firm of 
Majors & Majors; W. Ray Montgomery, 
vice president and treasurer of the South- 
land Life Insurance Company; R. Bar- 
ney Shields, manager of the Dallas 
agency of the Great National Life Insur- 
ance Company; Henry A. Widdecke, 
vice president of the Mercantile National 
Bank; and James K. Wilson, president 
of the James K. Wilson Company. 

During the remainder of 1949, the 
greatly strengthened membership organ- 
ization will intensify a continuous re- 


HENRY A. WIDDECKE 


cruiting program that has packed plenty 
of ginger all year. Two new members on 
the average have been added every busi- 
ness day. But, while nodding approv- 
ingly at results to date, the Chamber's 
membership chief points to the need for 
still more manpower and money for sup- 
porting the new services now being pro- 
vided such as the Aviation Department. 

“The only way for the Chamber of 
Commerce to continue to get results and 
also expand its activities in step with the 
increasing opportunities to promote Dal. 
las’ growth is to broaden further the bas« 
of its support,” said Mr. Garrett. “There 
should be a greater base of support of 
individual and firm memberships so that 
there will be more people working for a 
better Dallas through their Chamber of 
Commerce. 

“Every Chamber member has a stake 
in this campaign. Dallas is radiating ro- 
bust health. But, the answer to the ques- 
tion of whether Dallas will hold its gains 
and continue to forge ahead depends 
largely upon the men, ideas, and money 
supporting the work of the Dallas Cham- 
ber of Commerce.” 

Mr. Garrett emphasized that, despite 
the drop in the purchasing power of the 
dollar and higher operating expenses, 
the Dallas Chamber is still keeping house 
on the same $30 basis of membership 
dues which has prevailed for more than 
30 years. 

“So long as there is a margin between 
what a city is and what it can be, there 
is work for a Chamber of Commerce,” 
Mr. Garrett continued. “The Chamber of 
Commerce is the one organization which 
accomplishes those things necessary and 
desirable for the good of all business. By 
doing so, Dallas prospers and each of us 
benefits. Money and manpower, both 
coming directly from the membership, 


FRANK HELLER 
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make possible the accomplishments of 
the Dallas Chamber of Commerce. The 
talents of leaders in every field of en- 
deavor and enterprise are utilized to the 
best interests of all.” 

In reference to the plan of organiza- 
tion for the year-end recruiting effort, 
Mr. Garrett explained that there is a 
twofold purpose underlying the enlist- 
ment of nearly 900 workers. 

“First, we want maximum results,” he 
said, “and, second, by spreading the soli- 
citation among so many, only a mini- 
mum of anyone’s time will be required. 
Although many of those who take part in 
our membership activities always do 
more than is asked of them, and I hope 
they continue to, we are asking each 
worker to pledge himself to get just one 
new member. This will make it possible 
for most anyone to take part in this im- 
portant work, regardless of how busy he 
may be. Too, this plan of operation will 
keep the drive from conflicting in any 
way with any other civic campaign that 
may be going on at the same time. 

“The long hours of planning and 
working and the thousands of dollars 
that have been invested by all of us to 
make Dallas the great city it is today are 
the best investment we could have made. 
The Dallas Story is an inspiring one to 
me. It proves what civic pride, courage, 
and determination can accomplish. But 
it is the future that counts and we are 
going to prove again that we have the 
Dallas Spirit in our blood and are deter- 
mined to leave nothing undone to assist 
our Chamber of Commerce and help en- 
hance Dallas’ reputation as the leading 
and most progressive city of the South- 
west. 

“We are fortunate to have exception- 
ally well qualified group leaders for this 








R. BARNEY SHIELDS 
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campaign, and I am very enthusiastic 
and optimistic over the possibilities of 
breaking all previous membership re- 
cruiting records.” 

In directing the drive, Mr. Garrett, 
who is president of the Texas Bank & 





ALPHONSO RAGLAND, JR. 


HENRY E. ENGLISH 


W. RAY MONTGOMERY 


Trust Company, will be aided by Al- 
phonso Ragland, Jr., owner of the Rag- 
land Insurance Agency and vice chair- 
man of the Chamber’s Membership 
Committee, and Hugh Sawyer, manager 
of the Membership Department. Mr. 








R. L. DILLARD, JR. 






Z. L. (LANK) MAJORS 
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Sawyer has announced the addition of 
273 new members to the rolls of the Dal- 
las Chamber of Commerce. These include 
254 members of the-American Fashion 
Association and American Styles, Inc., 
who have become affiliated with the Dal- 
las Chamber’s new market department. 
The fashion exhibitors are: 

Truman Abbott, Al Adler, Julian Alex- 
ander, Saul Alexander, S. T. Armstrong, 
Mrs. S. T. Armstrong, H. B. Austin, Jack 
Avnet, P. B. Baldridge, Basil F. Basila, 
Marc Baumoel, Clyde E. Bell, George 
Bennett, Clarence Bernstein, Walter Bern- 
stein, F. A. Bierman, Jim Binford, Stanley 
Blicker, Loe Bloch, L. F. Bodenheimer, 
A. L. Bond, Mrs. A. L. Bond, Carl H. 
Borresen, C. W. Bradley, Ray E. Brash- 
ear, Max Brestoff, Philip Brown, Ben- 
jamin Browne, Benjamin Browne, Jr., 
Arthur Bruno, Mrs. Ruth K. Bruno, B. F. 
Brynaldson, W. O. Bullock, George Bun- 
yan, Clyde A. Burnham, R. C. (Bob) 


Burns. 


Gene Carlow, E. F. Chick, Ike Clark, 
Michael Cohen, Abe Cohn, R. V. Cole- 
man, O. I. Collier, Ben J. Collins, Jr., 
G. M. Comer, George E. Cosby, Larry 
Cosgrave, Mrs. H. C. Courtright, Irving 
Cowen, Harold Curry, D. L. Daniel, F. L. 
Davis, John W. DeBois, Harry H. 
Deutschner, C. M. Diller, A. M. Domb, 
R. W. Dowdy, Lou Drexler, C. T. Dryz. 


Gordon R. Edwards, Bob Ellington, 
Bert C. Engel, Frank J. Engelbert, Leon 
Epstein, Al Eufinger, Lester E. Farber, 
Herb A. Ferguson, Bernard Fisher, M. E. 
Fisher, Burt Ford, Jr., C. H. Frank, I. J. 
Franklin, Sam Freedman, Miss Daraleene 
Friedenburg, Nat Friedman, Sam Fruh- 
man, Joseph Geier, Joe Geigerman, Jack 
Geisenheimer, Sam Gladstein, Moses 
Glick, Joseph Goldberg, William Gold- 
stein, Sherman Goodfriend, William 
Goodman, R. P. Goodson, Earl S, Green, 
Duke Greenfield, Lawrence Greenwald, 
Clarence N. Grunsfeld, Arthur Guttman. 

Allen Hall, Iriving R. Hall, Mrs. Fred 
Harlan, Fred Harlan, George W. Hart, 
W. N. Henry, Henry Hesselson, H. N. 
Hickok, Joseph Hockman, Moe S. Hol- 
land, Ruth Holland, Keith G. Horan, 
Moses Horn, Louis S. Horwitch, L. H. 
Huster, Norman H. Hyman, Merril L. 
Israel, Heim A. Jacobs, Jeff Jeffers, Jack 
A. Jessel, S. F. Johnson, Y. L. Jones, Max 
Kalvort, M. T. Kaplan, Dwight Kierbow, 
Austin Kingston, Ed L. Kloss, Mrs. Ed L. 
Kloss, Samuel Kornfield, Donald Koster- 
man, Louis Kvosky, J. F. Laney, Max 
Levine, Daniel W. Lazarus, Jack Lederer, 
R. G. Lenish, Fred Levi, Irving Levine, 
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Phil Levinson, Mrs. Phil Levinson, Wal- 
ter R. Levitt, Ralph Licker, Leroy Lieber, 
Fred Ligon, Jr., Lou Lipman, Happy 
Loeb, Mrs. Faye Logan, Frank Lorraine, 
Sidney Lynn. 

A. R. Maddaugh, Frank Malester, Abe 
Markowitz, Martin Marluck, Jack Maro- 
ney, Alvin J. Marx, Erhard Mayer, Wil- 
liam McCauley, Herbert F. McEvers, 
H. P. McGrath, E. B. Meador, Tom 
Medlen, Harry L. Metzner, Edward 
Meyer, Robert Middleman, Carol M. 
Miller, W. Earl Miller, Richard C. Miller, 
T. C. Montgomery, George Morley, Mar- 
vin Moss, Joseph H. Nahas, Mrs. Joseph 
H. Nahas, Louis B. Nathan, Lew Neiden- 
berg, I. H. Niss, G. A. Norwood, William 
Novak. 

Mrs. Bonnie C. Obertheir, W. E. Oet- 
tinger, George W. Pay, Henry G. Phillips, 
Max Picard, William L. Pinson, Joe M. 
Pope, Alvin Popel, J. A. Powers, R. E. 
Pryor, F. W. Psencik, Eva Pyeatt, Nat 
Rakoover, Ralph J. Raphael, George E. 
Reese, Jack E. Rice, Kurt Riess, George 
Rolnick, Gus Rolnick, Al Rolston, Mrs. 
Dulci Rolston, M. H. Rose, Martin Rosen- 
baum, H. A. Rosenstein, David M. Rubin, 
O. O. Russell, C. A. Ryan, Jr. 

Emil Saba, Lou Salls, I. Savodnik, Ed- 
ward Schatzman, Austin E. Schneider, 
Stan Schoenbrod, Abe Schwartz, R. P. 
Scott, Jerry Seidel, Norton Seidel, Walter 
D. Seivwright, Mickey G. Shankman, 
M. I. Shapu, Jack Sharoff, M. Sheinberg, 
Earl R. Shepard, A. H. Schwartz, Joseph 
Sidran, Mrs. E. Siegel, Otto E. Siegel, 
Sol Silverstein, Victor Sims, Paul P. 
Skorman, Lewis Solomon, Landon 
Speyer, C. D. Srader, E. E. Starkey, E. E. 
(Gene) Starkey, Jr., Charles Statman, 
A. D. Steed, Curtis M. Stein, Lester E. 
Steiner, Joe Stettheimer, R. G. Stockey, 
Sam Stone, Willard P. Stotter, Mel 
Strauss, Leonard F. Strelitz, M. O. Sub- 
lett, David P. Susswein, Robert B. 
Swango, Sig Sweig. 

Martin W. Trencher, Kenneth M. 
Trencher, Marvin C. Treller, Erwin A. 
Thomson, Louis M. Ulmann, Harold K. 
Van Buren, Sol Waag, Herbert Wald, 
Emil Weiss, Leon Williams, Mrs. Mabel 
Winkler, Howard B. Wolf, Ira L. Woods, 
R. A. Wylie, Carl Yates, Don Zepernick, 
and Louis Zeve, Jr. 


Other new members of the Dallas 
Chamber are listed as follows, together 
with information regarding their busi- 
ness addresses, firm representatives, and 
type of business: 

Core Laboratories, Inc., 2151 Fort 
Worth Avenue; W. H. Davison; petro- 


leum and reservoir engineers. 

Classified Parking System, 1502 
Gulf States Building; Charles Gallagher. 

General Engineering Company, 
P. O. Box 556, Route No. 8, Dallas; A. H. 
Elshoff. 

San Lorenzo Nursery Company, 
4914 Ross Avenue; Ferris Wiggins, 
wholesale. 

Roher, Hibler & Replogle, 601 
Thomas Building; Dr. Raymond H. 
Fletcher; psychological consultants and 
management. 

Gaynor Construction Company, 
Inc., 3225 Love Field Drive; Maurice 
Gaynor. 

Harry Little Lighting Studio, 
10501 Hines Boulevard; Harry Little; 
theater and outdoor lighting. 

Consolidated Forwarding Com- 
pany, Inc., 2411 Cottonwood Street; 
Charles S. Bates. 

Local Advertising Company, 1020 
M & W Tower; Kermit J. Rosser. 

Gulf States Equipment Company, 
1305 South Akard Street; J. C. Kettle- 
sen; wholesale school supplies. 

National Skeet Shooting Associa- 
tion, 3911 Oak Lawn Avenue; E. F. 
Sloan. 

Wheless Tank Lining Company, 
727 West Page Street; W. J. Wheless. 

Provident Mutual Life Insurance 
Company, 1706 Republic Bank Build- 
ing; Newman E. Long. 

Protective Life Insurance Com- 
pany, 1516-20 Irwin-Keasler Building; 
James H. Stevens. 

Mack-International Motor Truck 
Corporation, 901 South Akard Street: 
D. C. Wheeler. 

Allegany Oil Company, Unit 2, 
Santa Fe Building; Charles M. Darling; 
Richard Fagan; Allen T. Bowden; con- 
centrated lubricants. 

Sunset Florist, 2210 West Claren- 
don Drive; Richard L. Moulder; retail. 

Southwestern Sales Service, 917 
Praetorian Building; R. P. Lazear; clear- 
ing house for salesmen. 

Stanley Home Products, Inc., 
P. O. Box 8187, Village Branch, Dallas; 
Joseph Sico; distributing station. 





Krafco Container to Move. The key 
executive, administrative, and sales per- 
sonnel of Krafco Container Corporation 
of West Monroe, La., will be moved to 
Dallas next month, it has been announce: 
by G. W. Scrimshaw, president. The Da'- 
las office will be in the Mercantile Secur’- 
ties Building. 
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Faster Frez ‘oht 


Finer Service 


Texas and Pacific's New Freight Terminal 


finest and most modern in the Nation! 


HE TEXAS & PACIFIC’S new freight terminal 

—under the Dallas skyline, on Industrial Boule- 
vard—sets the pace for fast and safe handling of freight in 
Dallas and the Southwest. 


Nowhere in America is there a more efficient production- 
line system of freight handling. Tons of freight or a few 
pounds are handled with equal ease and care in this 
mechanized terminal. 

It was designed especially to meet the needs of this great 
manufacturing and retailing region of Dallas and the 
Southwest. 

The Texas and Pacific is proud of the service and progress 
the new terminal represents. Prouder still is T&P of this 
typical example of America’s free enterprise system at work 
. .. $1,500,000 of T&P earnings re-invested to build it, to 
equip it! 


Built on a 38-acre tract of land in the 
Trinity Industrial District adjoining the 
T&P main line, this new freight terminal 
is a modern, two-story structure. Its in- 
bound dock accommodates 18 box cars 
and 30 trucks—its outbound dock, 27 
box cars and 42 trucks, with a working 
area of 78,000 square feet. All docks 
are connected by an electrically-oper- 
ated bridge. 


First floor of the terminal building 
houses terminal offices, maintenance 
shops, offices for foremen and dispatch- 
ers and locker and shower rooms for 
employes. The railroad’s stationery de- 
partment is located on the second floor. 


A 60x 200-foot Motor Transport 
Garage building adjoins the freight 
terminal. 


TEXAS AND PACIFIC RY. 
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IN DALLAS Last Month 


Dallas Visitor. Miss Elisabeth Clai- 
borne of Covington, La., above, grand 
winner of the 1949 Harper’s Junior 


Bazaar Jacques Heim original design 
contest, is shown being welcomed to Dal- 
las by Leon Harris, ready-to-wear mer- 
chandise manager for A. Harris & Com- 
pany, which sponsored Miss Claiborne 
in the competition. She was the guest of 
A. Harris last month for a three-day visit 
in Dallas before leaving for a trip to 
Paris, which she received as a prize for 
winning the contest. One of the required 
designs submitted by Miss Claiborne, a 
double-breasted coat of gray men’s-wear 
flannel made with a belted back and a 
full skirt, was liked so much by Harper’s 
Bazaar that it will be manufactured in 
America and sold across the country as 
one of the Jacques Heim Juene Fille 
fashions. 

MAURICE PURNELL, Dallas attor- 
ney, has been named president of the 
board of directors of Bradford Memorial 
Hospital. Other officers are ED SAM- 
MONS, ANDREW DeSHONG, and 
JOHN A. PRATHER, vice presidents, 
and ALBERT JACKSON, secretary- 


ireasurer, 





with the best in publi¢ transportation 


and better service to the 10,000 children who GO TRANSIT every 
day to the 34 Dallas schools served by Dallas Raitway. 


Back te School by Bus is another way in which Dallas is provided 


Manager for Champion. Sterling 
Brown, who has had 18 years of experi- 
ence in the paper industry, has been 
appointed manager of the now South- 
western sales office opened in the Mer- 
cantile Securities Building by the Cham- 
pion Paper and Fibre Company of 
Hamilton, Ohio. Mr. Brown has been 
assigned to Dallas after eight years in 
Champion’s Chicago and St. Louis sales 
offices. 


, ’ Y 


OAK CLIFF MUSIC COMPANY has 
been named distributor for Magnavox 
instruments. 
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Regional Manager. Allison F. T. Scott, 
who has been serving the Federal Hous- 
ing Administration in Washington, has 
been named Southwestern regional man- 
ager for the South Wind heating equip- 
ment division of the Stewart-Warner 
Corporation, with headquarters at 1614 
North Industrial Boulevard. He formerly 
was a Dallasite, serving as a manufac- 
turers’ representative. 
' F = 

New president of Chalet, Inc., manu- 
facturer of misses’ and juniors’ apparel. 
is IRVING GOLD, who has succeeded 
AL CHAIKEN, resigned. 

yg ¢ ¢¥ 

An interior decorator for the last four 
years, MRS. CHARLOTTE~ MILLER 
has become interior decorator for the 
Blue Bonnet Venetian Blind Company. 





APPOINTMENT SERVICE 
R-1571 ° R-4887 
REPUBLIC BARBER SHOP 


616 REP. BK. BG. J. N. WOOD, Mgr. 








ein Downtown 


DALLAS 


A New Address of 
Comfort and Con- 
venience for the 
Businessman 


THE NEW HOTEL Sewremee 


Advanced by Calvert. Thomas H. Mc- 
Naughton has been appointed manager 
for Texas for Calvert Distillers Corpora- 
tion, with headquarters at Dallas. Mr. 
McNaughton, successor to Lee R. High, 
who has been made Southern division 
brand manager, became a sales repre- 
sentative in Texas for Calvert in 1944 
and has been assistant state manager 
since 1946. 
FF 

MRS. HERBERT GAMBRELL, di- 
rector of the Dallas Historical Society, 
has become chairman of the Texas Li- 
brary and Historical Commission. 


Opens Agency Office. Roger Bacon 
has assumed direction of the new Dallas 
office opened by Ruthrauff & Ryan, re- 
cently selected to handle the account of 
the Dr. Pepper Company. Mr. Bacon has 
been serving the agency in its St. Louis 
office and formerly handled publicity 
for the St. Louis Browns baseball club. 
He will have his office in the Dr. Pepper 
Building, 5523 East Mockingbird Lane. 
7 # ry 

SCHUYLER B. WORTHINGTON, 
owner of Worthington’s 5c-$1 Variety 
Stores, has been elected to the board of 
directors of the Empire State Bank. 
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Flawless Knox “Fifth Ave”. 
fashioned to metropolitan 
style-lines wherever you go. 


Dreyfuss & Son 


$10 
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T. C. FORREST, JR. 
Consulting Engineer 
Praetorian Building 
Phone R-5026 Dallas 


Robert D. Goodwin 


ARCHITECT 


TELEPHONE LAKESIDE-5759 
4801 Lemmon 








Dallas, Texas 








MEERS CONSTRUCTION COMPANY 


If your plans call for new construction, conversion or modernization 
we can give valuable assistance—to YOU and YOUR architect—and 
construct your project with efficiency and economy. 
Great National Life Building DALLAS 


Phone Central-2391 














BIG HOUSING PROJECTS 


Forth ARMED SERVICES 
PRIVATE INDUSTRY 
REAL ESTATE DEVELOPERS 


Development requires EXPERIENCE and 
KNOW HOW — 


* TRAINED ARCHITECTS 

* SKILLED ENGINEERS 

* CONSTRUCTION KNOW HOW 
* ECONOMY OF OPERATION 


Our Staff of Experts—Architects, Engineers and Seasoned Con- 
struction Men—Plus Our Years of Experience—Guarantee for you 
* PROPER PLANNING 
* CORRECT ENGINEERING 


* DURABLE CONSTRUCTION 
* LOW COST—ASSEMBLY LINE PRODUCTION 


Our Record—We Designed, Engineered, and Supervised Building 
of White Rock Housing Community for the Atomic Energy Com- 
mission—a Complete City Built in Eight Months. 

We are Building for Army and Navy 105 Pueblo-Style, 3-bedroom 
homes at White Sands Proving Ground. 

We are Furnishing 120 one-, two-, and three-bedroom houses for 
the Army at Camp Hood. 


We have other projects—Some near completion—Others under 
construction—Many on drawing board. 


For All Your Housing Needs—Large or Small—See 


TEXAS HOUSING COMPANY 


9001-3 Denton Drive 
DALLAS 9, TEXAS 








Manager for Paramount. Lawrence 
Fish is general manager of the new 
branch plant opened at 6519 Cedar 
Springs Road by the Paramount Manu- 
facturing Company of Baltimore, de- 
signer and manufacturer of chrome 
dinette furniture. The new plant, which 
will serve the South and Southwest, in- 
cludes a modern showroom for the dis- 
play of a full line of sets. The Dallas 
branch will handle all of Paramount’s 
Parcrome line, including two new dinette 
sets, the Neo-Classic and Debutante. 
Paramount also has factories, ware- 
houses, or showrooms in Chicago, Pitts- 


burgh, and New York. 


Dallas District Manager. E. M. Fry: 
has been named manager of the newly 
created Dallas district sales office of the 
Republic Supply Company of Houston. 
Mr. Frye, who in his new position will 
handle the Fort Worth area as well as the 
territory previously served by the Dallas 
office, has been with Republic Suppl 
since November, 1943, and has served 
until now as field representative in Dal- 
las. He previously served the Norvel- 
Wilder and Frick-Reed Corporations. His 
headquarters are at 1924 M & W Tower. 
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End-to-End Radio Communication provides 
safer, speedier handling of your freight, in all 
kinds of weather, right down the line. This modern 
miracle is another PLUS, in Katy’s famous “on 
time” shipping service. 


All-Purpose Nailable Steel Flooring trims ter- 
minal delays by making car floors suitable for all 
types of freight. A Katy service innovation in the 
Southwest, for more versatile, faster handling of 
your goods. 























Hundreds of New Cars—new gondola, hopper 
and box cars, specially built to carry all types of 
heavy cargo shipments, for added capacity, 
added service, even more dependability when 
your freight goes Katy! , 








Modern Freight Terminals combine human skill 
and complete mechanical facilities to precision- 
process your goods safely and efficiently, to 
high-speed the handling of your carloads to 
markets and factories. 








You’re on the right track 
when you ship Katy 


Whatever your shipping needs, look to the precision rail transportation 
now offered by the Southwest’s Main Supply Line. For dependable, careful, 
time-saving service to, from, and through the Southwest ... ship KATY! 


\ 


"fap 


KATY RAILROAD 
L 
SS 


‘NATURAL ROUTE v SOUTHWEST 
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ROBERT M. TRENT, formerly on the 
staff of Louisiana State University, has 
been appointed director of libraries at 
Southern Methodist University, succeed- 
ing Miss Dorothy Amann, who retired 
earlier this year. 















TH 


26 
univer 


BYWATERS INSURANCE AGEN 


COMPLETE INSURANCE 


SERVICE ¢, 
Alias rete 









New Engineering Partners. T. C. Forrest, Jr., right, and James A. Cotton, left, who 
have devoted much of their time and professional talent to the establishment of a 
flood control program for the Trinity River, have joined hands in a new private con- 






e INSURANCE sulting engineering firm, which will be known as Forrest and Cotton, with offices in 
All Kinds Dallas. Mr. Forrest, who has operated his own firm since 1922, is consulting engineer 
for the Trinity Industrial District and has been the only general manager of the Dallas 

e BONDS County Flood Control District since its inception in 1945. Mr. Cotton, who joined the 
Prompt and Dependable Service Corps of Engineers in 1933 after two years in highway and drainage improvement 
work, has been engineer-in-charge of the Fort Worth sub-office of the Galveston dis- 

e REAL ESTATE LOANS trict of the Corps of Engineers. The new firm will specialize in civil engineering work. 
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509 Magnolia Bidg. Tel. R-1026 W. ALLEN BRAZELL, owner of Bra- _ president of Blanca Rey, Inc., packer of 
zell Advertising Agency, has been elected rabbit meat. 


DIESEL POWER ‘:: FRISCO 


PASSENGER Me. 


Frisco’s Diesel-Powered Railuxury 
Train, the Texas Special to St. Louis 























Roomette and bed-room privacy for 
all sleeping car passengers; luxurious 
lounge and dining cars... Head-to- 
toe comfort provided by the famous 
“sleepy hollow” seats in chair cars. 
















The Black Gold...popular night train 
to Tulsa. Pullman; buffet-lounge; 
chair car. 












FREIGHT 


Frisco has in Service or on Order 
More than 200 Units of these 
Powerful Giants of the Rails 









Now on all principal freight trains 
of the Frisco, they are your assur- 






ance of dependable on-schedule 






movement of shipments to, from or 






thru Frisco’s 9-state territory. 












46 DALLAS ¢ SEPTEMBER, 1949 








who 


of a 


$s in 
leer 
llas 
the 
ent 
dis- 
rk. 


| of 

















New Texas sins Company Officials. Theodore B. Jenson, right, who resigned 
from the Atomic Energy Commission to join the Texas Housing Company last Janu- 
ary, has been made vice president in charge of operations, and John E. King, left, 
has become director of advertising and public relations for Texas Housing and its 
afiliate, New Mexico Housing Company of Santa Fe. With more than 20 years of 
experience in constructing engineering, Mr, Jenson has served as civilian assistant to 
the district engineer, Corps of Engineers, Jacksonville, Fla., as chief of design for 
the Veterans’ Administration at St. Paul, Minn., and as chief of operations and next 
as director of engineering for the Los Alamos operations of the Atomic Energy Com- 
mission. Mr. King, who will have his headquarters in Dallas, formerly served as man- 
aging editor of “The Dallas Morning News” and later as head of the newspaper’s 
Washington bureau. Since returning to Dallas two years ago, he has been engaged 
in advertising and public relations work. 





ROBERT (DUTCH) HARPER, 6006 
Mercedes Street, has been made Texas 
sales representative at Dallas for the J. 
& B. Manufacturing Company’s line of 
steel shelving and bins for commercial 
and automotive use. 
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coc fOr Competent 


EXECUTIVES SECRETARIES 
ACCOUNTANTS BOOKKEEPERS 
SALESMEN TYPISTS 
TECHNICAL HELP CLERKS 


EMPLOYERS SERVICE 


NO CHARGE TO EMPLOYER 
18041. MAIN STREET 


eS 











( caveniont to all business locations... 


450 beautifulrooms each with a bath... 


overlooking downtown. Dattas... 


reasonable rates...excellent dining» service 





LAWRENCE W. MANGOLD | 
General Manager 
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DALLAS’ LEADING HOTEL 


Dallas, Texas 
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MISS RUTH YOUNG, who has been 
engaged in residential property and in- 
surance selling, has been named sales 
manager of a new real estate and build- 
ing office opened at 5938 Northwest 
Highway by Clyde E. Porter, building 
contractor. 


JACK TURNER has been placed in 
charge of the new office and warehouse 
opened at 1712 Laws Street by the Har- 


rington & Richardson Arms Company 
of Worcester, Mass., which will serve as 
a repair station and cover the states of 
Texas, Arkansas, Colorado, Louisiana, 
New Mexico, and Oklahoma. 
if A 7 

A. R. SISSON has been appointed 
addressograph branch manager at Dallas 
for the Addressograph-Multigraph Cor- 
poration with offices at 1712 Jackson 
Street. 





of my 


“Unexpected guests 
don’t upset her—she al- 
ways serves OAK FARMS 
IcE CREAM for dessert, 
and that dresses up the 
plainest meal.” 


You can depend on OAK 
FARMS ICE CREAM—its 
superb quality never 
varies. Delicate in tex- 
ture and delicious in 
taste, it is reminiscent of 
the homemade ice cream 
you loved as a child. 


SERVE IT OFTEN 


Conveniently Sold in 
Every Neighborhood 


'm proud 


WY 


"S TASTE-TESTED 


it’s pe A _Seishaaaia of Got ae 
OAK FARMS 


ICE CREAM 


Chief Engineer. H. G. Erickson, form- 
erly chief engineer for Luscombe Air- 
plane Corporation, has been named chief 
engineer for Texas Engineering and 
Manufacturing Company to head up an 
expanded program in TEMCO’s engi- 
neering department to permit increased 
special engineering and design work on 
the TE-1A military trainer. Prior to 
joining Luscombe in 1945, Mr. Erickson 
served Beech Aircraft Corporation for 
six years. L. A. Childs, Jr., who joined 
TEMCO in 1946 after 10 years with 
North American Aviation and has been 
heading up TEMCO’s engineering activi- 
ties, has been named assistant chief en- 
gineer of the company. 


y 


New Vice President. As a newly elected 
vice president of the Reserve Life Insur- 
ance Company of Dallas, Sam J. Gilbert 
will serve as director of life insurance 
agencies and direct expansion of the 
company’s life department on a general 
agency basis. Mr. Gilbert, who formerly 
operated his own agency in Minneapolis, 
Minn., has also served as regional supe:- 
visor, a home office executive, and unde:- 
writer. 
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KLINE McGEE, Vice President 
J. SID PULLIAM, Vice President 
PHILLIP REID, Vice President THOMAS K. VICK, Asst. Vice Pres. 





DANAING 


on this corner is a 
real convenience... 


The National City Bank is in the 

center of the busy, uptown Dallas 
activities ...convenient to the 
Dallas Athletic Club ... the theatres 

-». department stores... shops... 
office buildings ... the Medical Arts 
Building. EXTRA: One hour free parking 
at Central Auto Park, 1905 Live Oak, just 
across the street! 


NATIONAL City BANK 
of Dallas- *% ELM AT ST. PAUL 


CAPITAL AND SURPLUS $2,000,000 





NATIONAL CITY BANK OFFICERS: 


DAN D. ROGERS, Chairman of the Board 


DE WITT RAY, President 


ARCH T. HARRIS, Vice President ROBERT C. AYRES, Asst. Vice Pres. 
WILLIAM R. HOGE, Vice President JOHN L. BOYNTON, Asst. Vice Pres. 
CHARLIE L. CHILDERS, Asst. Vice Pres. L. RAY JONES, Asst. Cashier 
HAMER H. HUFFHINES, Asst. Vice Pres. G. M. LONGCOPE, Asst. Cashier 

. BENJAMIN. TALKINGTON, Auditor 
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J. LEONARD SMITH, Cashier 
GLENN E. ALY, Asst. Cashier 


Public Relations Assistant. Miss Jean- 
nette Smith has been named assistant to 
the public relations director, Miss Mari- 
helen McDuff, at Neiman-Marcus Com- 
pany. She has served as program assist- 
ant, writer, and fashion commentator 
for Radio Station KTXN in Austin and 
wrote a series of children’s programs for 


Station KTBC, also in Austin. 





~ G. WAYNE RANDALL, a graduate o 
the Wharton School of Finance of the 
University of Pennsylvania, has become 





Hickok Manager. Fred LaCari is man- 
ager of the new branch office opened in 
206 Fidelity Building by the Hickok 
Manufacturing Company of Rochester, 
N. Y., maker of men’s belts and acces- 
sories. Mr, LaCari has been a Hickok 
representative in Dallas for 17 years. The 
new office will serve North Texas and 


in the Dallas gen- 
eral agency of the Connecticut Mutual 
Life Insurance Company. 





Bae: 


Traffic Manager. J. K. Elliot has been 
moved from Houston to Dallas as traffic 
manager in charge of the Dallas office of 
the Chicago and Southern Airlines. A 
pilot in the Air Transport Command 
during World War II, Mr. Elliot has 
served as international traffic representa- 
tive and also as traffic representative at 
Memphis for Chicago and Southern. 








A Navy veteran, ALFRED J. FLIES 
has become sales manager of Advertising 
Associates, Inc. 





Soptomber 


-> [It’s a Date! 


Thousands are waiting for September 17th, when 
Dallas’ first Television Station, KBTV, begins its 
regular schedule of shows! The newest Du Mont 
equipment —a television-trained staff—every- 
thing has been done! September 17th is an 
important date for you, too, as there are still 
some choice availabilities. 


POTTER TELEVISION BROADCASTING CO. 


4 


CHANNEL 8 
DALLAS 


BI 
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Berlitz School Begins 
Classes in Dallas 


Dallas has been selected for the first 
Texas branch of the Berlitz School of 
Languages, which has been opened in 
the Mercantile Securities Building, with 
Claude Arnault as manager. 

Classes are being held in the Dallas 
school from 9 a.m. to 9 p.m. weekdays 
and on Saturday mornings in French, 
Spanish, German, Russian, Italian, Port- 
uguese, and English. The Berlitz method 
teaches a language by associating words 
with actions and objects. Instruction is 
being given individually or in small 
groups, every instructor is native and 
has been educated in the country whose 
language he teaches, and no English is 
spoken in the foreign language classes. 

The Dallas branch also makes com- 





CLAUDE ARNAULT 


mercial, technical, legal, scientific, liter- 
ary, and dramatic translations, 

Mr. Arnault was born in Indo-China, 
reared in Paris, France, and is a grad- 
uate of the Sorbonne, Paris. 








JOHN BALL, who has been a member 
of the office staff of Speaker Sam Ray- 
burn, has joined the Dallas office of the 
Production and Marketing Administra- 
tion of the Department of Agriculture. 

e FF 

\ new member of the merchandising 
staff of the Home Furniture Company’s 
carpet department is FRANK D. MAR- 
TIN, who has been in the carpet business 
in Dallas for 12 years. 


GEORGE A. MEIHAUS, general man- 
ager of the Texcrete Company of Dallas 
and Fort Worth, has been elected vice 
president of the recently formed Texas 
Lightweight Masonry Association. 

oo! <= 

A. R. DALCHAU, assistant state man- 
ager at Dallas for the Kansas City Life 
Insurance Company, has been named 
secretary of the Texas Association of 
Life Underwriters. 











NNEL SERVICE 





professional, technical, office, sales 


Eoirn L. Seweti, Co-Owner, Manager « James F. Gump, Co-Owner, Business Mane~er 
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BANK STOCKS—INSURANCE STOCKS — PUBLIC 
UTILITY, PREFERRED AND COMMON STOCKS — 
CORPORATION BONDS—MUNICIPAL BONDS 


Your inquiries are invited. 








+ Oldest Trust Company in Dallas 
Specializing in Investment Stocks and }} onds 


DALLAS UNION TRUST CO. 


502 DALLAS NATIONAL BANK BLDG. ~ 





DALLAS, TEXAS 
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MRS. RUDY SHACKNO is manager 
of a third suburban shop opened at 3309 
Oak Lawn Avenue by Normalee Stores, 


women’s apparel concern. 
ti F 7 


R. W. CARDWELL has moved his 


Standard Printing Company into larger 
quarters at 106 South Record Street. 


Os. T:10 
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STOCK 
STORAGE 
and WAGON 
TANKS 


of Superiority 













Beverage 
and Vending 
COOLERS 


built for Dr. Pepper 
and Grapette Companies. 


Slide-Top 
ICE CHESTS 


ATLAS 
Metal Works 


DALLAS 






















W. C. HARRIS, Dallas division man- 
ager for McKesson & Robbins, has been 
appointed assistant vice president of the 
company. 


Econ 


SAM ROSS MicELREATH 





nouston 





Typewriters 
Adding Machines 
Repairs and 
Supplies 


S. L. EWING CO. 


1919 Main Street C-5401 Dallas 
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New Dallas Nash Dealers. E. T. (Jack) Simmons, right, is president and Homer 
Gosney, left, is secretary-treasurer and general manager of the newly organized 
Oak Cliff Nash Company, 1000 West Jefferson Boulevard. The new firm, Dallas’ 
second Nash automobile dealership, has display rooms, offices, and service and par's 
departments in a remodeled 110-by-110-foot building. Mr. Simmons was formerly 
PHONE a West Texas automobile dealer at Abilene. Mr. Gosney was formerly in the auto- 
mobile sales and financing business in Houston. Miss Betty Gosney is vice president 
p {- 3 5 51 and office manager of the new dealership. Dallas’ other Nash dealer is Davis Nash 
Motors at 2019 Pacific scien which is headed uid Ct eeieeerw Davis, Jr. 


We specialize in office, sales and ‘ _ 
a pe ROY S. SCHWARTZ is manager of 


No Cost to Employer! the downtown office opened by the 





TED SKRODZKI, who has been asso- 
ciated with Belnap & Thompson, Inc., ir 








Mrs. Juanita Salter 
Owner and Manager 
Suite 501-3, Irwin-Keasler Bldg. 
Dallas, Texas 











United Finance and Thrift Corporation 
at 1215 Main Street. LES COMPTON 
has been transferred from the firm’s main 
office in Washington to manage an Oak 
Cliff office opened at 506 West Jefferson 
Avenue, 


‘he Chicago headquarters for four years, 
has been transferred to the Wholesale 
erchants Building, Dallas, as Texas 
sales promotion director for the firm, 
which promotes sales of products through 
prize merchandise incentive programs. 





THE HOUSE THAT SERVICE BUILT 


OUR SPECIALTIES: 


% MACHINE TOOLS—WELDING EQUIPMENT 
% WOODWORKING MACHINERY 
% AIR COMPRESSORS — PORTABLE ELECTRIC TOOLS 
% AIR TOOLS —ELECTRIC MOTORS — MILLING CUTTERS — FILES - HACK SAW BLADES 
% BAND SAW BLADES —CIRCULAR SAW BLADES —DADO HEADS — MOULDER KNIVES 
% PLANER KNIVES — SHAPER STEEL—SAND PAPER — SANDING BELTS 
% GRINDING WHEELS — METAL CUTTING BAND SAW BLADES (DISSTON) 
% V-BELTS AND PULLEYS —HAND TOOLS (STANLEY) — INDUSTRIAL SUPPLIES 


MACHINERY SALES & SUPPLY CO. 


3405 Commerce Street 


DALLAS 


Phone R-6701 
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Sinile away the miles «.. 
un ( C) C) COMFORT | 
NEXT TIME, try the train TO HOUSTON 4 
On your next trip to Houston, treat you cool and clean . . . you'll arrive q 
yourself to the comforts, conveniences refreshed and ready for business or 
and safety of train travel . . . all for pleasure. E 
an unbelievably low cost! Relax in a Naturally, you'd expect these travel 
roomy, soft seat . . . read or roam comforts and conveniences to cost a lot, j 
around as the SP engineer drives you but they’re available at reduced fares 
over smooth steel rails, the world’s on SP’s three daily trains between Dallas j 
safest highway. Air-conditioning keeps and Houston. 
Bs 7 : 
Best Travel Bargain in Years! | 
f 00 o i 
} OnE WAY 4 
(Plus Federal Tax) j 
Dallas to Houston . . . in chair cars and coaches on the 1 
STREAMLINED HUSTLER, leaving Dallas 8:10 a.m., the 


STREAMLINED SUNBEAM, leaving Dallas 5:00 p.m., and 
OVERNIGHT OWL, leaving Dallas 11:30 p.m. 


The Friendly Southern Pacific 


City Ticket Office 
1313 Commerce Street 
Phone C-8611 























New Southland Officers. Several executives of the Reserve Loan Life Insurance 
Company have assumed positions with the Southland Life Insurance Company as a 
result of the recent purchase of the Reserve Loan by the Southland. 

These include, left to right above, photo at left, Arthur B. Wegeforth, who has 
become manager of the group department of Southland Life; Herman E. Otto, re- 
newal department; Mrs. Mary Callaway, member of the public relations and adver- 
tising staff; R. R. (Bob) O’Haver, manager of the claims department; and, photo at 
right, Robert B. Caplinger, associate chief underwriter; E. B. Hume, assistant sec- 
retary; Selby M. Rawlings, an assistant agency director; and Fitzhugh Lee, agency 


supervisor, 


Kenneth B. Skinner, who has been assistant to the vice president and agency 
director of Southland Life, has been advanced to assistant agency director. 

Mr. Rawlings is vice president and agency director of Reserve Loan Life, Mr. 
Hume is vice president and secretary, Mr. Caplinger is vice president and chief 
underwriter, Mr. Lee is agency supervisor, Mr. Otto is cashier, assistant secretary, 
and assistant vice president, Mrs. Callaway is advertising manager, Mr. O’Haver is 
assistant secretary and manager of the claims department, and Mr. Wegeforth is a 
member of the staff of the group department, 


KENNETH B. SKINNER 








DON F. TIERNEY, who formerly 


served as technical representative at Dal- 


las for Jack & Heintz, has been trans- 
ferred from Corpus Christi to Dallas as 
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field circulation manager in the South- 
west area for the technical publications 
for industry and “Business Week” maga- 
zine, published by McGraw Hill Publish- 
ing Company, with offices in 1514 First 
National Bank Building. 
7 7 A 
JULIUS GOLDMAN, 6906 Junius 
Street, has been named representative 
for North and West Texas and Oklahoma 
for Robert Reis & Company of New York, 
men’s wear manufacturer. 


om W. Collins 
ublicity © Advertising 
se-8869 Photography 


L-3669 3709 HAYNIE 











SHERRY SERVICE 


tells your customers where to buy 
your products. 
SUPPLEMENT YOUR ADVERTISING 
JUST ASK SHERRY! 
1910 Commerce 
Telephone: Prospect 7-4710 
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Heads Insurance Agents. Charles M. 
(Pat) Patrick has been elected president 
of the Dallas Insurance Agents’ Associa- 
tion, succeeding Willard Crotty. Other 
officers of the fire and casualty insurance 
group include J. Frank Holt and Porter 
Ellis, vice president; Arthur E. W. Bar- 
rett, secretary-treasurer; and Alfonso 
Johnson, manager. The new board of 
directors comprises Charles Eversole. 
Floyd Garrett, Carl H. Hunt, Fred Mal- 
linson, Roy Thrash, Joe Westerlage. 
Donald Bowles, and Willard Crotty. 


Advertising Manager. John H. Gray, 
who has been an advertising representa- 
tive with “The Wall Street Journal” for 
the last year, has been advanced to ad- 
vertising manager of the national busi- 
ness daily’s Southwest edition, published 
in Dallas. Mr. Gray, an Army veteran of 
World War II, who formerly handled 
Texas and Louisiana sales of Prentice- 
Hall college books, has succeeded Albert 
A. Anastasia, who has been transferred 
to the Chicago bureau of “The Wall 
Street Journal” as advertising repre- 
»itative. John Biedenkapp, formerly of 
» newspaper’s New York office, has 
‘n assigned to the Southwest edition 

s advertising representative. 
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P. B. (JACK) GARRETT, president 
of the Texas Bank & Trust Company and 
a director of the Dallas Chamber of 
Commerce, has been named honorary 
consul in Dallas for Bolivia and Peru. 


Formerly a member of the staff of 
“Life” magazine, STUART ARNOLD 
has been appointed sales representative 
in the Dallas branch office of South- 





Ita the SERVICE that Counts | 


There ore many places in Dallas where you can make real estate loans, but the 


eastern Cottons, Inc. 








1202 MAIN STREET ¢ 


T. J. Bettes Company has the unexcelled SERVICE that goes along with the deal. 
Besides competent counsel we offer you the benefit of our many years of experience 


in dealing in Texas real estate. 


DONALD McGREGOR, Vice President ¢ 


BUSINESS PROPERTY 
CONVENTIONAL 
RESIDENTIAL 

FHA Improvement and Building 


T. J. BETTES CO. 
Central-8027 
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Speedier Freight Schedules—Bur- 
lington Lines’ streamline, diesel- 
electric freight locomotives be- 
tween Texas and Colorado afford 
effortless power and smoother 
handling, and materially re- 
duce freight transit time be- 
tween the Southwest... the 
Mountain States, and the Pacific 
Coast. 


Comfortable, Carefree Travel— 
Burlington Lines’ Zephyrs provide 


speedy, air-conditioned travel 
at no extra fare .. 

Texas - Colorado - California 
... the Sam Houston Zephyr and 
Texas Zephyr between the 
Southwest and Colorado, in con- 
nection with the Vista-Dome 
California Zephyr, 
provide unparal- 
leled transportation 
to-the Pacific Coast 
via ‘The World's 
Most Scenic Route.” 


BURLINGTON LINES Everguhere W 


Chicago, Burlington & Quincy Railroad © 


Colorado and 


Southern Railway © Fort Worth and Denver City Railway 
The Wichita Valley Railway © Burlington-Rock Island Railroad 


AN ESSENTIAL LINK IN TRANSCONTINENTAL TRANSPORTATION 





ORVILLE W. ERRINGER, JR., who 
has been a general agent at Albuquerque, 
N. M., has joined the Dallas agency of 
the State Mutual Life Assurance Com- 
pany as an estate planning representa- 


Sh: es 


Employment— 


“A Superior Service” 


Call R-5801 


and let us help you with your 
personnel problems. We offer 
complete, efficient service. 


tive. 





New Dallas Okonite Officials. Otis W. Herring, right, has been appointed 
manager of the new Dallas sales branch opened in 1505 Tower Petroleum Building 
by The Okonite Company. Sam K. Dick, left, has been assigned to the office as sales 
engineer. Mr. Herring, who formerly served Okonite in the district office at Birming- 
ham, has supervision over sales activities in six states. Mr. Dick has been a sales 
representative of the company in Dallas for several years. Okonite manufactures 
wire, cable, and splicing tape. 


MISS MILDRED UNSELL, formerly t 
of Wichita Falls, has been named promo- Service, 6320 La Vista Drive. 


MRS. SUSIE L. SKILES 


506 Southwestern Life Building 
DALLAS 











No Cost to Employer 











Is America still 
a Pioneering Nation? 


SS ed PEOPLE SEEM TO THINK THATi. 

America’s bold spirit of enterprise and expansion—the 

spirit of the famous pioneers of 1849—is buried in the past. 
Actually, nothing could be farther from the truth. For 

today—as it was doing 100 years ago—America is steadily 


pushing out its horizons. nas : 

For proof, look at the oil industry. During the last 
decade its ability to deliver finished products has increased 
by nearly 50%. = 

And the end is not in sight! More and more oil is needed 
to run our cars and trucks, to heat our homes, to do its 
many jobs on our farms, on our railroads, in aviation, and 
in our factories and mines. 

The development of the petroleum industry has played 
a vital part in the growth of the American system of free, 
competitive enterprise. It has provided a wealth of reason- 
ably priced products to meet the ever-expanding needs of 
a growing, prosperous population. 

In the 90 years since its birth, 
the oil industry has progressed 
from the manufacture of a single 
commodity — kerosene— to the 
more than 1200 products it 
makes today. Asa result of the 
continuing research programs 
of the oil industry, more and 
better petroleum products are in 
the offing. 


part it has played in opening the new frontiers established 
since the discovery of oil. Time and again throughout its his- 
tory Gulf has enlarged production, refining, and distribution 
facilities. This year Gulf ’s expenditures for oil exploration 
and development alone will approach the $100 million mark. 

Like other progressive oil companies, we are looking 
forward to years of continuing progress. We sincerely be- 
lieve that in the future, as in the past, oil and its derivatives 
will help to raise our standards of living still higher, 
strengthen our system of free competitive democracy, and 
make America an even better place in which to live and work. 


Ture Guir Companiks 





Gulf is singularly proud of the 
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Tho Most. Beautiful Buy at. the Fair 


CHEVROLET 


% There’s never been a Chevrolet like this. Never a Chevrolet so smartly 








“ styled, so luxurious, so advanced in comfort, safety, and performance with 
les 

res economy. Every day more and more people are saying: “Only a Chevrolet 
vel will satisfy me!” 


The Chevrolet Dealers of Dallas invite you to visit the Chevrolet Exhibit 

















at the Auto Show—and compare Quality, Beauty and Prices. 
ST RE RS Ee IT RTT 






EARL HAYES CHEVROLET CO. 
132 North Lancaster Avenue W-1161 

















MeCOLISTER CHEVROLET CO. 


901 South Ervay R-2244 








MOHR CHEVROLET CO. 
1909 Bryan R-8141 









JOHNSON BROS. CHEVROLET 
1901 Ross Avenue R-6001 














DORAN CHEVROLET, INC. 
2222 Main P7-5141 
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R. HUBBARD HARDY, formerly 
chief of disability claims of insurance 
services in the Dallas office of the Vet- 
eran’s Administration, has been named 
assistant director of insurance services in 
the Dallas district office, succeeding D. 
A. HILLER, who has been transferred 
to the VA’s Shreveport office as regional 
director. 


BYRON W. CAIN, who joined the 
Continental Supply Company last Febru- 
ary, has been advanced to the newly 


created position of assistant comptroller. 
fF -P. 


MISS MARY FORD has moved her 
firm, the Dallas Telephone Answering 
Service, from 1420 Wood Street to larger 
quarters in the M & W Tower. 








DALLAS EXTERMINATING COMPANY 


Complete Pest Control Service 
CENTRAL 5796 


“Good service gets business — Better service keeps it." 











a 


The sure, easy way to know your children will 


go all the way and have a college education is to invest in 


Southland Life’s Scholarship Policy for Children! It’s a proven plan that 


puts your money in trust for future dividends in educational 


advantages for them. Wise parents all over Texas are providing for 


the future of their children by using this plan. 


Your Southland Life Representative 


will gladly supply full details 
and his expert counsel 


based upon experience. 


Se 
NSURAWNCE COMPANY 


W. ©. MeCORD, President Home Office, DALLAS 


LIFE « ACCIDENT ¢ HEALTH « HOSPITALIZATION 


BES: 


Regional Sales Manager. James R. 
Stewart, Jr., is the new Southwest re- 
gional sales manager at Dallas for Pit- 
man-Moore Company of Indianapolis, 
succeeding C. P. Rose, who has been 
transferred to the company’s Boston 
office. Mr, Stewart joined the pharma- 
ceuticals and biologicals manufacturing 
firm 11 years ago and, previous to his 
transfer to Dallas, was sales supervisor 
in the home office. 


Joins Glenn Advertising. Bill R. Jones 
has been added to the staff of Glenn 
Advertising, Inc., 406 Melba Building. 
An Army veteran of World War II and 
a graduate of the University of Texas, 
Mr. Jones has been associated for the 
past two years with the Dallas office of 
The Branham Company, newspaper and 
radio representatives. 





eA Personal Letter 


Gets Personal -Attention 
The very finest in letter writing. Auto-Typed, 
Individually Written Letters. Accurate, Neat. No 
errors, erasures or strike-overs. Reasonable prices 
based on volume and quality. Let us quote you on 


quality personal letters. 
PERSONALIZED 


© 
Saling. LETTER SERVICE 


2902 Branden Street—DALLAS—Phone Yale 2-5556 
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Manager for Van Heusen. Charles 
Eschenfelder has been appointed regional 
manager in charge of the new Southwest- 
ern sales office and warehouse opened at 
2003 Griffin Street by Phillips-Jones Cor- 
poration, manufacturer of Van Heusen 
shirts and men’s wear, Mr. Eschenfelder 
has been associated with Phillips-Jones 
since 1942 and previously had headquar- 
ters at Houston. With a capacity of 
10,000 dozen shirts, the new warehouse 
will supply merchants in Texas and 
Oklahoma and parts of New Mexico and 
Kansas. 


President of Pharmacists. John H. 
Cobb, Airway Drug Store, has been 
elected president of the Dallas County 
Pharmaceutical Association, succeeding 
W. R. Owens, Mustang Pharmacy. Other 
new officers are George Raven, Raven’s 
Prescription Pharmacy, and C. E. Milli- 
can, Skillern’s Drug Stores, vice presi- 
dents; and Ray Spears, Sharp & Dohme, 
secretary-treasurer. 
, 7 v 

CHARLES L. BEALE of Dallas has 
becn elected grand custodian of the gos- 
lings of the Honorable Order of the Blue 
Goose International, an insurance or- 
ganization. 
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J. T. PATTERSON, who has been 
supervisor of passenger and cargo oper- 
ations for American Overseas Airlines, 
has been named chief airfreight agent at 
Dallas for American Airlines, succeeding 
W. C. COMAN, who resigned to join the 
Clampitt Paper Company. 


Formerly general manager of the 
Houston Port and Traffic Bureau, R. T. 
BEHANNON has become traffic manager 
at Dallas for Texas Transport and Ter- 
minal Company, succeeding F. O. KOOS, 
who has been moved to Galveston in a 
similar capacity. 





JANITORS ee MAIDS e¢ 


RIO GRANDE BUILDING 





STEAM CLEANING e 


WINDOW CLEANERS oe 


ACME BUILDING MAINTENANCE CO. 


FRANK C. JONES 
SIDEWALK WASHING « 


HOUSE CLEANERS 


C-7660 


HOT FLOOR WAXING 








... MOVABLE STEEL PARTITIONS AND PANELING 
FOR ALL INTERIORS... You can quickly divide floor 
space and cover interior walls with Martin-Parry Metlwal Mov- 
able Partitions and Paneling. That means faster, cleaner, safer, 
simpler installation—permanent, yet easily movable without 
waste when a floor plan must be changed. 


Np 


PRODUCTS 


PAINTABLE 


COUSTI- 


(Mae Mawe eCGiSTEREO 


STOP THAT NOISE... Acousti-Celotex, the famous perforated cane 
fibre tile, soaks up disturbing noise. It can be quickly and quietly applied 
without disturbing business routine and it can be repeatedly painted with- 


out losing its sound-absorbing qualities. 


S. W. NICHOLS CO., INC. 


DALLAS 
Tenison 3-2166 





PERMANENT 


ELOTEX 


v 6 Patent Orrice 


HOUSTON 
WE-9311 
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Investigate the advantages 
of boxes that LOOK BETTER— 
ARE BETTER—Gaylord Boxes 


CORPORATION 


GAYLORD 
CONTAINER 


DALLAS, TEXAS 








FREEMAN L, MITTENTHAL has op- 
ened his own law office in 1222 Texas 


Bank Building. - 





FRIDEN 
FIGURES 
FASTER 


$385.00 AND UP 


IMMEDIATE 
DELIVERY 


Call for Demonstration 

















New American Beauty Officers. Three newly advanced officials of the American 
Beauty Cover Company are pictured, left to right, Marcus Dean, sales director; Kiel 
T. Sterling, executive vice president and general manager; and Charles R. Thompson, 


secretary-treasurer. 





FRIDEN 
CALCULATING MACHINE AGENCY 
H. A. MEIERDING 


District Manager 
2037 MAIN STREE} PHONE C-7946 











LEON HUGHES, who began his 
career with the Southwestern Life In- 
surance Company in 1936 and has been 
supervisor of the policyowners’ service 
department, has been named a member 
of the Dallas city agency. 





W. T. RICHARDSON, formerly with 
Bethlehem Supply Company at Corsi- 
cana, who has designed tools for 20 
years, has joined Texas Engineering & 
Manufacturing Company as head of the 
tool design department. 





1715 N. AKARD 


LINCOLN . 
MERCURY... 


THE MOST CONSPICUOUS CARS IN DALLAS 


CONSPICUOUS ... in design, their sleek lines proclaim them 
to be acknowledged ... the finest designs yet produced! 
CONSPICUOUS...in their performance... for there is 


nothing else like them... when you get behind the wheel of either 
the LINCOLN or the MERCURY you experience a completely 


new sensation in driving! 


CONSPICUOUS in their appointments... literally every- 
thing you could wish for... better than you thought possible! 


SEWELL MOTOR CO. 


‘Dallas’ Oldest Authorized LINCOLN-MERCURY DEALER” 


Just off ROSS 


Phone R-6741 
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Camac Design and Drafting Service, a 
partnership of C. S. WANTLING and 
M. B. ADAMS, has begun operations at 
2908 North Fitzhugh Avenue, specializ- 
ing in working drawings for engineering 
concerns, oil companies, builders, and 
contractors. 





VISUALIZATION 
and PLANNING 


YOUR ADVERTISING 
For MORE RESULTS! 


Whatever your Advertising prob- 
lem is, our experience of more 
than 20 years in publication and 
advertising work can help you 
get more for your advertising 
dollar. Write or telephone for an 
appointment. 
4 


BOOKLETS © FOLDERS *© BROCHURES 
MAIL © PUBLICATION ® RADIO 


PERRY «Advertising 


GERALD F. PERRY 
52344 South Ervay St. 
Telephone Riverside 5612 
ae. 





Assigned to Hensley Field. Command 
of the 2596th Air Force Reserve Training 
Center at Hensley Field has been as- 
sumed by Lt. Colonel Sam G. Gribi, 
above, who has relieved Colonel John P. 
Kenny, transferred to Brooks Field. 
Colonel Gribi was formerly commanding 
officer of the 2591st Air Force Reserve 
Training Center, Ellington Field, Hous- 
ton. He has been connected with the Air 
Forces since 1930, except for a period 
of 10 years, during which time he served 
as an airlines’ pilot. During the last war, 
he went overseas with the Ninth Air 
Force. 


Heads Material Handlers. First chair- 
man of the newly organized North Texas 
Material Handling Society, an affiliate of 
the American Material Handling Society, 
is Clifford F. Jessee, general manager of 
the Dallas plant of the Ford Motor Com- 
pany. Fred T. Towne, president of Gall- 
rein & Towne, is vice president and 
treasurer of the new organization. 
: 7 7 

ROBERT H. SINGLETON has re- 
turned to the staff of District Attorney 
Will Wilson as first assistant, succeeding 
GEORGE P. BLACKBURN, who has be- 


come state’s attorney at Austin. 








COMPLETE BODY 
and PAINT DEPT. 


SEAT COVERS 
Custom Tailored 
To Your Own Car 


PARTS—RETAIL 
and WHOLESALE 


LOOK® 


GENERAL TIRES 
BLOWOUT and 
SKID-PROOF 











Leek™ 
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Seals 


FAIR j 
PRICES I 


JENSEN & RaUPE 


2IIs WN. HARWOOD 


DYNOMOMETER 
Our $4,000 Indoor 
Testing Ground 


COMPLETE FRONT 
END and BRAKE 
SERVICE 


USED CARS 
THAT SATISFY 


EVERY TIME WE 
MAKE A SALE WE 


' 
i 
| 
| 
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MAKE A FRIEND 
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Heads Life Undewriters. Milton Sim- 
mons, Franklin Life Insurance Company, 
has been elected president of the Dallas 
Association of Life Underwriters, suc- 
ceeding Guy Goldstandt, Equitable Life 
Assurance Society. Other officers are 
Orville Ericksen, John Hancock Mutual 
Life Insurance Company, first vice presi- 
dent; Newman Long, Provident Mutual 
Life Insurance Company, second vice 
president; W. B. Orman, Kansas City 
Life Insurance Company, treasurer; and 
Mrs. Rae C. Levy, John Hancock Mutual 
Life Insurance Company, secretary. 
Woodrow (Woodie) Wood, Southland 
Life Insurance Company, has been 
elected to the board of directors. 


Agency Manager. Fd E. Sammons, 
who has been in the life insurance busi- 
ness for the last eight years, has been 
appointed manager of the Dallas agency 
of the United Fidelity Life Insurance 
Company. Mr. Sammons was formerly a 
member of the Dallas agency of the 
Southwestern Life Insurance Company. 
He is a past president of the Dallas 
Junior Chamber of Commerce and has 
qualified as a life member of the Million 
Dollar Round Table of the National As- 
sociation of Life Underwriters. 


WALES TRUCKING COMPANY of 
Dallas has expanded operations into 
eight additional states by purchase of 
the C. L, Tyrell Oil Field Hauling Com- 
pany of Chase, Kan. 











HERMAN BLUM 


ENGINEER oa 
2812 FAIRMOUNT STREET, DALLAS 4 





CONSULTANT 
CENTRAL 693! 





Opens Investment Office. Roger 
Evans is resident manager in charge of a 
Dallas office opened in the Kirby Build- 
ing by Otis & Company of Cleveland, 
general investment bankers. Mr. Evans 
has been in the investment business in 
Dallas since his founding of the Roger 
Evans Company in 1922 to specialize in 
municipal bonds. During the last war, 
he served Rauscher, Pierce & Company, 
and in 1945 reopened his own company, 
dealing in municipal and corporate 
issues. 





“60 Years in Dallas" 


J. W. LINDSLEY & CO. 


Realtors 


Our 60 years’ experience in handling 

Real Estate in Dallas enables us to 

give quick and efficient service in fill- 
ing your needs. 


We Specialize in Industrial Property 
1209 Main St. e Phone C-4366 
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WE’LL HAVE MILK AND ICE 
CREAM FOR YOU AGAIN AT 
AT THE FAIR THIS YEAR! 








H Cabetls | 


FINER DAIRY FOODS 




















Representing the 


oldest manufacturers office furni cur e 


of steel and wood 















2214 MAIN ST. * DALLAS « RIVERSIDE-3449 























Manufacturers 
Since 1870 





BAGS 


COTTON ¢ BURLAP ¢ PAPER 


FULTONET OPEN MESH 
TWINES — TARPAULINS 


FULTON BAG and COTTON MILLS 


DALLAS, TEXAS 
4301 SOUTH FITZHUGH AVENUE 
ATLANTA — NEW ORLEANS — ST. LOUIS — NEW YORK — KANSAS CITY, KAN. 
DENVER — MINNEAPOLIS — LOS ANGELES 
TELEPHONE 8-4681 














“WOODY”... .The Builder's Friend 
























e 7 
COMPLETE |} | HOPE SHE ACCEPTS JIMMY—HE'S BUILDING A HOME 
OF HIS OWN! THAT'S REAL SECURITY! e 
BUILDING |_ aad rr 
= JQP. BUILDING MATERIALS BY 
e At |\\\ “@ HINES BLVD. LUMBER CO. IS 
QUALITY EVEN BETTER SECURITY! 
MATERIALS 
8 





WE RECOMMEND 
RELIABLE BUILDERS 
AND ARCHITECTS 


HINES 
BLVD. 


LUMBER 
COMPANY 


9747 Hines Bivd. : 
D-4-3961 2 WORLDWIDE SyziD:carE 228 
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Marine Recruiting Chief. Major Ed. 
ward L, Bale, Jr., has returned to Dallas 
as commanding officer of the United 
States Marine Corps district recruiting 
office, having been transferred from 
Camp Lejeune, N. C., as successor to 
Captain L. R. Cloern. A graduate of 
Woodrow Wilson High Scsool, Major 
Bale attended Texas A. & M. College and 
then assisted his father in the real estate 
business in Dallas before going on active 
duty with the Marine Corps in 1942. 















Advanced by Emerson. Roger ©. 
Brown, who has been district manager 
in Dallas for Emerson Radio & Phono- 
graph Corporation, has been moved up 
to sales manager of the Southern divi- 
sion, comprising 15 states. Dallas is 
headquarters for the newly established 
Southern division, which has offices at 
4711 Elsby Street. Mr. Brown joined 
Emerson three years ago. 
7 5 5 

New owners of the Bannister Orna- 
mental Iron Works, 6920-A Harry Hines 
Boulevard, are MISS FRANCIS MOK- 
RIS TURNER, president and manag, 
and her mother, MRS. GERTA MOi- 
RIS, secretary and treasurer, who have 
changed the firm name to Adorn’s, lic. 
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Youre not going to pay more 
to buy from us... 
and we don't blame you 


—_ 2. 
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So, to get your business, we’re going to try to supply 

you with all the petroleum products you need and with the 

best petroleum products we can make, at prices that are no higher 

than those of other companies. Every other oil company in the 
industry is trying to do the same. 
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They are our competitors; we are theirs. 


Y 


We compete in the search for oil, so that we can 









a 
r ES be in a better position to supply your demands. Our 
_ @; geological and geophysical crews are in the field 365 
* Gray i‘ days a year seeking subsurface reservoirs which may 
Py) yy contain oil. So are the crews of other oil companies. 
if 7 % Sometimes we find oil where others couldn’t; some- 





times they get production where we have failed. Com- 
petition within the industry finds more oil than any 
other system. 






. We compete in production, and the oil company 
‘¥Y = ~=—swith the most efficient production and conservation 
Say. / methods has more oil to sell. 


4 








\ And we compete in the manufacture of the petroleum 
ge products you use. In our laboratories, and in those of our 
atid. “ competitors, some of the world’s foremost scientists are 
~ *\" working at a never-ending task of improving gasolines and 
motor oils for your car, and the other petroleum products 
you use every day; and to discover new oil products which 
will be equally as useful to you. A good many of these 
scientists only recently have returned to their peacetime 
laboratories; during the war, they were on loan to the gov- 
ernment for important and secret wartime scientific tasks. 


~ 









en” 


You are the beneficiary of this competition within the 
oil industry. It assures you the lowest possible price for 
petroleum products (the increase in the price you pay for 
gasoline is less than half the increase in the price of food 
and clothing) ; it gives you more and better gasolines and 
motor oils; it gives you improved service at retail outlets. 
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This diagram shows you how four oil companies .nay comp to 
find oil to supply your needs. Competitors 1, 2 and 3 lost out 
to Competitor 4, which found the oil in this particular “prospect.” 





HUMBLE OIL & REFINING 
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INDUSTRIAL 


Attention: 


LUMBER 


Order what you need... 1-inch, 2- 


LUMBER BUYER inch, 4-inch. Yellow Pine, Oak, Gum, 
We carry large stocks of lumber White Pine 
suitable for ; 


CRATING, MAINTENANCE, etc. Also other building materials. 
Prompt Delivery * Try Us * Call T-5195 


OLDHAM LUMBER COMPANY 


(Formerly Oldham ond Sumner Lumber Company!) 
927 SOUTH HASKELL AVENUE 
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TRADE MARK 


Craflsmen in Fine Quality Lithography 
@ YOU WILL BE JUDGED—not once, but thousands of times— 


by the quality of OUR work...whether the simplest printing 
job in black, or the most difficult offset job in FULL COLOR. 
With us LITHO reproduction is more than mere “printing"— 
it is definitely a FINE ART... the most expressive means of 
telling YOUR story. 


FINE ARTS LITHO COMPANY 


701 EAST 15TH STREET @ DALLAS e PHONE W-6984 








© 1949—FALCO, DALLAS, U.S.A. 














We are pleased to announce... 


The Appointment 
OF 


MR. ED E. SAMMONS 


AS 
MANAGER 
OF OUR 
DALLAS AGENCY 


UNITED FIDELITY LIFE 


INSURANCE COMPANY 


Home Office: Elm and Griffin 
DALLAS, TEXAS 
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Agency Superintendent. Charles |. 
McKenzie has been appointed superin- 
tendent of agencies at Dallas for the 
Southwestern region for the Paul Revere 
Life Insurance Company of Worcester, 
Mass. Mr. McKenzie has opened the 
company’s Southwestern office in the 
Mercantile Securities Building. A native 
Texan, he has returned to Dallas from 
Birmingham, where he has been in the 
insurance business. 
















Acquires Firm Ownership. A. A. 
Meek, who has been secretary-treasurer 
of Southwestern Distributors, Inc., has 
purchased the interest of his partner, 
K. P. Jones, and has succeeded the latter 
as president of the company, which serves 
as distributor in 13 states for the Schae/er 
paint roller machine. Southwestern Dis- 
tributors is the parent company of Wall- 
master of Dallas, Inc., which distributes 
Wallmaster wall-cleaning equipment in 
four states. 















7 y y 


WINDSHIELD GLASS MANUFAC- 
TURING COMPANY has occupied new, 
modern quarters at 3404 Ross Avenue, 
which provides 12,000 square feet of 
floor area. 
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Sales Manager. Frank Langford, who 
has had 20 years of experience in the 
automobile business, has been added to 
the executive staff of Ed Maher, Inc., 
Dallas Ford dealer, 420 North Harwood 
Street, as sales manager. Mr. Langford, 
who has been in business in Dallas since 
1940, formerly operated a Ford dealer- 
ship at Fort Smith, Ark., and later a 
dealership at Paris, Texas. During the 
last war he was regional priority man- 
ager for the War Production Board in 
the Dallas area. 





Advertising Director. Miss Eloise 
Green, who has been advertising director 
of Oreck’s in Duluth, Minn., has joined 
E. M. Kahn & Company as advertising 
director. Before going to Duluth, Miss 
Green served for nine years as advertis- 
ing director of Kilpatrick’s in Omaha, 
Nel. She was graduated from the Uni- 
versity of Minnesota and later attended 
the Minneapolis School of Arts. 

TEXAS MEAT AND PROVISIONS 
COMPANY has occupied new remodeled 
quarters at 211 South Lamar Street, 
whi-h provide four times the floor space 
of ‘he firm’s former quarters at 1917 
No:th Houston Street. 
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J. B. Taylor Announces 
Additions to Staff 


Several additions have been made to 
the staff of J. B. Taylor, Inc., Dallas ad- 
vertising agency. They include J. (Jake) 
Rike, formerly with Herbert Rogers 
Company, plans chief; John J. Morrison, 





who formerly owned a commercial art 
studio in New York City, account execu- 
tive; Dean Lem, formerly with William 
S. Henson, Inc., production manager; 
Philip Wolf, previously with Joske’s of 
San Antonio, assistant production man- 
ager; and Miss Marguerite LeBoeuf, 
formerly with the Frito Company, di- 
rector of media, research, and adminis- 
trative service. 








METROPOLITAN _ 
Employment Sewice 


COMPETENT PROFESSIONAL, TECHNICAL AND OFFICE PERSONNEL 


609 Rio Grande National Building 


Phone R-5016 











Southwest ... 


CENTRAL 4535 


since 1889 .. 


standard of quality in Dallas and throughout the 
a modern advertising and newspaper 
typographic service plus STADEEP Direct Pressure 
mats and stereotypes. Call Central 4535 for fast, quality 
service. We will meet your deadline! 


WESTERN NEWSPAPER UNION » Dates 


cA symbol of excellence and a 


606 SOUTH AKARD STREET 














IN FARM 
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THE TRADE MARK OF QUALITY 
IMPLEMENTS 


QUALITY FARM 


EQUIPMENT 


SINCE 1837 


JOHN DEERE PLOW COMPANY 


DALLAS e HOUSTON e SAN ANTONIO 
TEXAS 



















SALUTES the SOUTHWEST with SERVICE! 


Rock Island, a 97-year “youngster,” looks back proudly on its long associa- 
tion with the Southwest, dating from the Gay Nineties. But we also think our 
appreciation of your patronage is best expressed in service. Here’s what we’re 
doing to make it even better: 


NEW DIESEL POWER 


Additional Diesel locomotives have just gone into service— 
a total of 29 passenger trains are now Dieselized, making 
Rock Island one of the world’s largest users of Diesel 
motive power. 


ae t/a — NEW “HUMP” YARD 
Peer Nada Sty Rock Island’s new million and a half dollar yard at Kansas 
— Ey De City, equipped with the latest in pneumatic retarders to 

yy ; handle the gravity flow of cars, speeds classification of 


ne E 
Fg - " 4,500 freight cars daily, expedites through and connecting 
4 line freight. 


NEW DALLAS FREIGHT FACILITIES 


Faster freight handling from Dallas, too—with our new, 
convenient Freight House . . . sheltered Open Platforms 

. extensive Continental Avenue Team Tracks... and 
new Team Tracks at Record Road. 





P L US eee * Diesel-powered Rocket Freights ...more of them 
this year to rush your shipments! 


’ ; ; * The finest in luxury for passengers ... the Twin Star 
For freight or travel information, consult— Rocket between Houston-Dallas-Twin Cities .. . with 
4. F. HATCHER, Division Freight Agent R. M. De MOSSE, Division Pass'r Agent new all-room Sleeping Cars, de luxe Lounge and 
Cor. Commerce and Field Sts. Cor. Commerce and Field Sts. Diner; smart, modern Chair Cars 
Dallas 1, Texas Dallas 1, Texas of . . 
Phone Central 4164 Phone Riverside 1461 
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Frontier Justice 

By Wayne Gard. Published by the 
University of Oklahoma Press, Norman. 
324 pages. $3.75. 


AYNE GARD, editorial writer for 

the “Dallas Morning News” since 
1933 and author of “Sam Bass,” has long 
manifested a deep interest in what went 
on west of the Mississippi before law and 
order were definitely established. 

Three years after associating himself 
with the Dallas paper, Mr. Gard pub- 
lished “Sam Bass.” At intervals since 
then he’s been represented in ‘*The 
American Mercury,” “Southwest Re- 
view,’ “Southwestern Historical Quar- 
terly,” and other periodicals. With a 
sound historical sense and _ excellent 
academic background (he’s a Phi Beta 
Kappa and has taught in two universi- 
ties), the author has explored the field 
with great success for his newest work. 

“Frontier Justice” is a fascinating 
chronicle. From Chapter One, “Scalp for 
A Scalp,” in which Mr. Gard surveys the 
Indian-White conflict of the old west, to 
“Order in the Court,” fourteenth and 
final chapter of the book, “Frontier Jus- 
tice” is well-written and well-docu- 
mented. Although modestly described by 
the writer as “An informal study of the 
rise of order and law west of the Mis- 
sissippi,” the volume turns out to be 
considerably more than that. So well are 
the facts assembled and arranged that 
the result fleshes in the outlines of the 
whole gaudy, brutal pattern of a western 
empire in flux. 

\s the reader goes through the book, 
he will often wonder if a more proper 
title wouldn’t have been “Frontier Injus- 
tice.” The scales, you see, were more 
often tipped one way or the other, rather 
than maintaining an absolute balance. 
Hot blood and quick triggers, chilling 
anger and unreasoning prejudice pre- 
vailed so often that justice frequently 
became a mockery. 

There are pictured a colorful succes- 
sion of family feuds, the Shelby County 
battles of the Regulators and Modera- 
tors. phases of what Mr. Gard calls “war 
on the ranges” (cattleman versus sheep- 
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men, wire-cutters, etc.), the formation 
of vigilante groups in California and 
Montana, the creation of the body known 
as the Texas Rangers, and finally the 
establishment of law and order as we 
know it today. 

Salty personalities accompany the 
events of the story. There is enough meat 
in this book for a dozen movies, leaving 
out the too-gory-for-the-screen portions 
which form a part of the study. A great 
storehouse of western history has been 
woven into the general theme of an 
area’s transition from tomahawk psy- 
chology to law and order. “Frontier 
Justice” deserves an honored place among 
the works devoted to the explanation of 
an old West in evolution. 

You'll find as you read this detached 
profile of a turbulent region in the throes 
of development that certain personalities 
and situations assume a different per- 
spective. For examples, we were even un- 
kinder to the Indians than the conven- 
tional histories admit; and what the cat- 
tlemen did to the sheep-herders and their 
helpless “woolies” is an unsavory and 
piteous chapter in our past. 

Eighteen photographs embellish the 
volume and the University of Oklahoma 
has done its usual good job of binding.— 
Clay Bailey, Amusements Editor of the 
Dallas “Daily Times Herald.” 


How to Speak the 


Written Word 

By Nedra Newkirk Lamar. Published 
by Fleming H. Revell Company, New 
York. 175 pages. $2.50. 


ANY businessmen who are not 
trained speakers are often called 
on to make speeches at conventions and 
other public gatherings, or to take part 


on radio programs. Frequently this 
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Things Begin 
With 
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= the lead-off man in baseball, Bill’s job (setting type) 
is very important . . . it’s his responsibility to see 
that your job gets off to a fast, accurate start. 
Bill is another member of the production team that 
guarantees you—and every customer—printing jobs 
that continue to satisfy! 
*Bill Bendele, linotype 


operator .. . 3 years of careful 
craftsmanship with Haughton Bros. 


HTON BROS. 


: OMMERCE ST. TELEPHONE P7-2583 


means reading a speech, or a report, or 
a radio script in the hope that it will 
sound natural, spontaneous, and con- 
versational. Admittedly, it isn’t easy. 

This book is designed to make things 
easier for the reader or speaker and, in 
turn, for the audience. If you can read a 
speech and sound as if you were just 
talking, your audience will be much hap.- 
pier and will get more out of what you 
are saying. 

The author, in her opening paragraph, 
stresses the fact that the “whole purpose 
of this book is to help you to read 
naturally,” and she adds that many 
“trained” readers have had all the nat- 
uralness trained out of them. 

Her premise is thoroughly practical, 
being simply this: That everything we 
say spontaneously or read aloud is 
merely one or more grammatical con- 
structions and that, if one knows how 
certain simple, easily recognized con- 
structions are phrased, emphasized, and 
inflected in conversation, one can read 
aloud exactly as if merely talking. She 
then explains certain constructions and 
shows the student how to recognize them 
quickly and how to make them sound 
spontaneous. 


PRESENTING 
DALLAS’ 
FINEST 
EMPLOYMENT 
SERVICE 


%& OFFICE 


mA LL 
R AM % SALES 
. 3 %& TECHNICAL 
Thame Saved in Finting Employee 
With a Minimum of Interviews 


NO CHARGE TO EMPLOYER 





1714 
COMMERCE STREET 


EMPLOYMENT SERVICE 
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ROMINGER ADVERTISING GENERAL TRAVEL COMPANY, 
AGENCY has moved into larger quar- owned by H. Dana Monroe, has opened 
ters in 910 Southland Life Annex. a new office at 108 South Field Street. 








HUNTER-HAYES CO. 
ELEVATORS 


Commercial and Residence 


Installation - Service - Repairs 
DALLAS HOUSTON SAN ANTONIO 


Heads Apartment Owners. Sam P. 
Chitwood is the new president of the 
Dallas Apartment House Owners’ Asso- 
ciation, succeeding D. A. Frank, who has for that “new look” in 
been named president-emeritus. Other advertising displays 
officers are Cam Brady and Herbert P. and modern decor 
Pflughaupt, vice president; John M. Mc- 
Coy, treasurer; and Fred Werner, sec- 
retary. 
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The furniture store of C. B. ANDER- 


SON & COMPANY has occupied larger PHOTOGRAPHERS 
quarters in the Inwood Shopping Village, 


Lovers Lane and Inwood Road, which ee See ssienernatlnthlits toh 


provide 7,500 square feet of floor area. 


The Nation's Number One 
Name in Slacks for Men 
and Boys 
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Southland Air Convention. Dallas is 
credited with scoring another “first” last 
month when Southland Life Insurance 
Company flew some 250 of its field rep- 
resentatives, company officials, and wives 
to Havana for its annual agency conven- 
tion. It is believed to have been the 
largest chartered flight to date involving 
a trip to a foreign country by any Ameri- 
can business organization. 

Five DC-4’s and 6’s of the fleet of 
Dallas-based Braniff International Air- 
ways were chartered for the trip to Cuba. 
Some of Southland’s convention party 


are shown above just before boarding 
one of the Braniff Havana Specials for 
the takeoff. W. C. McCord, president of 
Southland Life (without coat), is shown 
at center. Convention headquarters was 
at the Hotel Nacional de Cuba in Havana. 

Mr. McCord, who is also chairman of 
the board of Reserve Loan Life Insurance 
Company, which Southland recently ac- 
quired, announced at the convention 
that, when consolidation of the com- 
panies is effected later this year, South- 
land will have over $450,000,000 of life 
insurance in force and nearly $100,000,- 





OLIVER 











The OLIVER Corporation paitas, texas 


See the Finest in Farm 
Machinery at the Oliver 
Exhibit — Texas State 


Fair. 








000 of assets. Joe Woodward, vice presi- 
dent and agency director, was in charge 
of arrangements for the convention. 





Community Chest 


(Continued from Page 31) 


help contact the givers of an ever grow- 
ing Dallas. 

Dallas is fortunate in having as cx- 
ecutive director of the Community Chest 
a man who also can plan and manage the 
annual funds appeal. Many long months 
of planning have been accomplished un- 
der the co-ordination of Fred M. Lange, 
which will culminate in the official open- 
ing of the campaign October 18. 

All divisions of the campaign have 
been fully manned. We are ready to 
gather the fruits of the long planning. 
Nathan Adams, Fred Florence, and R. L. 
Thornton, Sr., are co-chairmen of the Big 
Gifts Division. The Special Gifts Divi- 
sion is under Milton Brown as chairman, 
with John B. Dunlap as vice chairman. 
Co-chairmen of the Industrial Division 
are William S. Henson and Ray Dixon. 
C. A. Tatum is chairman of the Com- 
mercial Division and Robert Whitten is 
chairman of the Branch House Division. 
The Women’s Division is directed by 
Mrs. Wilford Waters. 

DICTAPHONE 


LEADS THE WAY 


“One of America’s Great and 
Trusted Trademarks 


FRED L. HAYNES 
District Manager 
Dictaphone Corporation 
216 S. St. Paul R-6117 
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CLOUD 


Employment Service 
“The Right Person for the Right Position" 


Since 1929 


Solve your personnel problems 


by calling... 


P7-4821 


We have Executives, Office, Sales, 
and Technical help of all kinds. 


Your use of our interviewing 


room is invited. 
MRS. NELL B. CLOUD, Manager 
Liberty Bank Building 
DALLAS 1, TEXAS 


No Cost to the Employer 








Your Child’s Portrait 


cr Your Own 


In Oils $75 


Preserve life’s most precious memories in the 
delicate tints of an original oil, done on an 
18”x24” canvas, from life or from a favorite 
photograph. 

Larger sizes up to $300. 


Fee, one-half in advance ; time, two to 
three weeks. 


EDWIN J. CARPENTER 
330 Santa Fe Building © 2nd Unit 
Central 6740 


New Trans-Texas Service. Coleman, Texas, has been linked with Dallas by air as 
an additional stop on the Dallas-San Angelo route of Trans-Texas Airways. Shown 
just before taking off from Love Field last month in a Trans-Texas Starliner for the 
inaugural flight is R. E. McKaughan, president of Trans-Texas, second from left, 
receiving from C. G. Stubbs, mayor pro tem of Dallas, a certificate of honorary 
citizenship of Dallas, which Mr. McKaughan presented to Mayor R. E. Murphey of 
Coleman. Included among the airline officials, newspaper and radio representatives, 
and others who made the initial flight were W. A. Ware, manager of the Aviation 
Department of the Dallas Chamber of Commerce, right, and George Coker, director 
of aviation for the City of Dallas, second from right. Trans-Texas, which operates 
over some 2,100 route miles, makes three flights daily from Dallas to Coleman 
and return. 





HARRY U. CRISSMAN is engineer A. A. GOODSON, JR., is district rep- 
in charge of the North and West Texas resentative in charge of a branch sales 
office opened in Dallas at 2528 Oakland _ office opened in Dallas at 8629 Thackery 
Street by the Robins Conveyors Division Street by the Penn Metal Company, Inc., 
of Hewitt-Robins, Inc. of New York. 
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Dallas Aids Ecuador 
With Water Purifier 


Dallas aid for the earthquake stricken area of Ecuador was 
extended last month in the form of badly needed water purify- 
ing equipment. A portable unit with a capacity for purifying 
300.000 gallons of water a day and the services of an operator 
for a week were donated by the Paddock Engineering Com- 
pany of Dallas. The 2,200-pound shipment was flown to 
Ecuador without charge by Braniff International Airways. 
Tom Collins, Paddock sales representative, is shown at right 
with the equipment being loaded aboard a Braniff plane 
bound for Guayaquil. The unit was assembled especially to 
meet the needs of the devastated area, and included special 
filter equipment for amoebic dysentery. 








Letters 


a ~ Thank you for forwarding a copy of 
‘ é the issue of DALLAS Magazine. 

In addition to the picture showing our PO 
-. meeting, I was very interested in the ex- ty x - ue mitt—KIN ee MARKED 
4 of cellent portrayal that your magazine . a aid a YELLOW: -PINE 


gives of the industrial and commercial 
life of Dallas. We are extremely inter- 
ested in every development in this great 
and fast growing city, and I can assure 
you that your magazine does full justice 
to this progress. 


ives, 
ition 
ctor 
rates 
man 


JAMES J. NANCE 
President, Hotpoint, Inc., Chicago. 


.. My most sincere thanks on behalf 


of the Texas Highway Department for a “ 
the splendid program of the Dallas G-E SPEED COOKING 


{Continued on Page 76) 2 fi NGES 
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Everything for Your Ford 
@ HUGE TRIPL-OVEN! @ BIG THRIFT COOKER! 


@ AUTOMATIC OVEN TIMER! @ HI-STYLE CONTROL PANEL 
Rid rut @ TEL-A-COOK SWITCHES! © HI-SPEED CALROD* UNITS! 
*TRADE-MARK REG. U. S. PAT. OFF. 


[amb cn ores Za. GENERAL @ ELECTRIC 


211 Pacific Avenue R-5055 





See Your General Electric Dealer 
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CHAPPELL, STOKES AND BRENNEKE 


CONSULTING ENGINEERS 
INDUSTRIAL PLANTS ¢ MUNICIPAL IMPROVEMENTS © STRUCTURAL DESIGNS 
312 BURT BUILDING —DALLAS— CENTRAL-5185 











WHY WORRY? 


Let OLYMPIA Do the Work 


{Are you getting your money's worth?) 


OLYMBIA 


LINEN AND TOWEL SUPPLY SERVICE 
T3-1460 








EXTRA PALE BEER 








DALLAS - FORT WORTH BREWING CO. DALLAS, TEXAS 





1950 


“ALL NEW” 


Mah jj; 


More Beautiful! More Economical! More 
For Your Money Than Ever Before! 


YOU WILL SEE IT AT THE NASH EXHIBIT 
IN THE AUTOMOBILE BUILDING DURING THE 
FAIR, AND BEFORE THE FAIR AT... 


OAK CLIFF Hash ,INC. 


oes 1 (00) WW. Jefferson === 


WATCH THE NEWSPAPERS FOR ANNOUNCEMENT DATE 
OF PUBLIC SHOWING AT OUR OAK CLIFF SHOWROOM 
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Letters 
(Continued from Page 75) 


Chamber of Commerce in the opening 
and dedication of the Central Express. 
way. 

It has been my privilege to attend a 
few public occasions of this character, 
and I must say that I have never seen 
civic organizations and the public in gen- 
eral give their whole-hearted suppori to 
such an occasion as was the case at |)al- 
las. Carl Rutland, Neal Mancill, and Ben 
Critz and the hundreds of others that you 
had on your team certainly did a won. 
derful job in planning, coordinating, and 
carrying out this program. Our hats are 
off to you and your group for the splen- 
did spotlight that you played on what | 
consider to be one of Texas’ outstanding 
transportation projects. 

D. C. GREER. 
State Highway Engineer, 
Austin, Texas. 


I have never seen an event of a public 
nature planned and carried out with the 
efficiency and fine public spirit as were 
the ceremonies opening Central Express- 
way to traffic and sponsored by the High- 
way Committee of the Dallas Chamber 
of Commerce. Neither have I ever known 
an event to draw more public acclaim 
than that given the Expressway opening. 
I have heard praises for every feature of 


comeniaai T. E. HUFFMAN, 
Engineer-Manager, 

Texas Highway Department, 

Dallas. 


.. Your celebration was an outstand- 
ing occasion, well planned, and perfectly 
executed. Unquestionably it made many 
friends for Dallas and was a very fine 
contribution to the public relations of 
the State Highway Department. 


Chairman, = FRED A. WEMPLE, 
Texas Highway Commission, 


Midland. 
The J. HERMAN LITTLE COM- 


PANY, insurance firm, has moved to 
larger offices at 2308 Cedar Springs 
Avenue. 


; FF ¥ 


N. BERT NEWMAN and KAY YAM- 
ADA have opened the Newman-Yamada 
Photographic Studios at 3600 Live Oak 
Street. 


FOR 
Valuation and Appraisal Reports 
. °¥. FLETCHER 
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MAGNOLIA 
MEN AT 
WORK... 
TO REVIVE 
WORN-OUT 


OIL FIELDS 


Earl Oliver is just one of many Magnolia men 








whose daily assignment is to put new energy 





into worn-out oil fields... to make them into 














better producers. Oil men call this “secondary 
recovery.” ® Largest of numerous Magnolia 
recovery projects in an eight-state area is the 
Seeley Lease in Greenwood County, Kansas. Before field work started, 
engineers carefully studied the oil pool or reservoir and examined “core 
samples” of oil sands. They had to determine how much oil remained 
in the ground, how much could be recovered and what it would cost. * 
By carefully following the directions of engineers, Magnolia production 
men inject either water or gas, or both, at designated points in the field. 
Sometimes new “input wells” are drilled. Injection of these fluids renews 
the energy of many a worn-out field by forcing oil into the wells. Water 
flooding alone, in many cases, has resulted in the recovery of an addi- 
tional 3,000 to 3,500 barrels per acre... oil that would otherwise have 
remained in the ground. * Putting new “life” into old fields is just one 
of the many ways in which oil companies and operators are conserving oil 


resources ... meeting your growing needs for more petroleum products. 


MAGNOLIA PETROLEUM COMPANY 


A SOCONY-VACUUM COMPANY 
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Dedicated to 


DALLAS 


1107 Southland Bldg. Annex . . . Daily fast diesel freight service that assures 


OUR DALLAS OFFICE 


Riverside 9234 
@ 


H. R. WHITING 
District Freight Agent 


chacienepnien THROUGH SERVICE — DIRECT CONNECTIONS 


General Agent 


G. E. CONDRAY to and from 


enamine aigeee KANSAS CITY and the MIDWEST 
NEW ORLEANS and the SOUTH 


ALABAMA - GEORGIA - MISSISSIPPI 
/, K \ and the SOUTHEAST via the 


early morning delivery to industries and connec- 
tions at Dallas, and early afternoon arrival for 
shippers and connections at Shreveport. 


ANSAS NATCHEZ ROUTE 
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Gourtern 
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Business 
Opportunities 








ee 


EDITOR'S NOTE: The Dallas Chamber of Com- 
merce cannot guarantee any firm or individual 
mentioned in this column. All statements are those 
offered by the firms or individuals, and it is sug- 
gested the usual investigation be made in each 
instance. 


The following firms are inter- 
ested in representing Dallas 
manufacturers in their respective 
territories: 

Ken Snyder and Associates, P. O. 
Box 847, Donna, Texas, manufacturers’ 
agents serving southern Texas and cen- 
tral and northern Mexico are seeking 
lines for the oil and gas industries as well 
as fruit and vegetable processing, pack- 
ing, and canning industries. 

National Scale Company, 43 Mill 
Street, Springfield 8, Mass., manufac- 
turer of counting and weighing ma- 
chines, is in a position to do warehousing 
in the East for Western firms, make all 
shipments for such firms on a handling 
charge basis, assemble and pack various 
small products. 

The following individuals and 
firms are seeking representation in 
Dallas and vicinity : 

Rosenfield Cabinet Company, 131 
West 116th Place, Los Angeles 3, Calif., 
manufacturer of built-in ironing boards, 
is seeking firms or individuals interested 


in handling this product in the Dallas 
area. 

Stratton Equipment Company, 
Hanna Building, Cleveland 15, Ohio, 
manufacturer of hydraulic portable floor 
cranes, hydraulic truck cranes, and 
hydraulic truck side loaders, is seeking a 
sales representative to cover the Dallas 
trade area. 

Bardwell & McAlister, P. O. Box 
1310, Hollywood 28, Calif., designers 
and manufacturers of photographic 
lighting equipment and accessories to 
dealer outlets, photographic and motion 
picture studios, and television studios, 
are seeking a representative to call on 
photo supply dealers. 

Walkerbilt Woodwork, Penn Yan, 
N. Y., manufacturer of architectural 
woodwork, cabinetwork, and store fix- 
tures, is seeking a broker handling a re- 
lated non-competitive item. 

Belfast Hand Woven Linen Com- 
pany, 1331 Third Avenue, Seattle 1, 
Wash., manufacturer of hand woven 
table linens, towels, sheets, and yardage, 
is seeking an agency for Texas. 


H-B Instrument Company, 2633 
Trenton Avenue, Philadelphia 25, Pa., 
manufacturer of scientific instruments, is 
interested in securing non-exclusive com- 
mission representatives. 

The Los Angeles Chamber of 
Commerce, Domestic Trade Depart- 
ment, has three members who are seek- 
ing representatives in the Dallas area as 
follows: A representative to handle a line 
of modern furniture; one or more agents 
interested in home utilities and car wash- 
ing guns for automotive hardware and 
general stores, and dealer prospects for 
transits and levels. 





Fully-Paid Investment 
Certificates Issued 
$100 to $5,000 


Insured by Federal Savings and Loan 
Insurance Corporation, Washington, D. C. 
METROPOLITAN BUILDING 


& LOAN ASSOCIATION 
1400 MAIN STREET R-5103 














E. A. STEINBERGER 
Consulting Valuation Accountant and Engineer 


Depreciation Studies, Investigations and Valuations 
of Gas and Oil Properties 


Member 
The National Society of Professional Engineers 
and Technical Valuation Society, Inc. 


1309 ma Bank wit 





R-1978 





HART 
SCHAFFNER 
& MARX 
CLOTHING 


* 
In Dallas 
Exclusively at 
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e UNIQUE SASH BALANCES 
e PAINT and MOULDINGS 

e LUMBER and SHINGLES 
e SASH and DOORS 


\s 








“Serving Dallas for Over 40 Years” 


BUILDING MATERIALS FOR INDUSTRY AND HOME 


VES 


LUMBER CO. 
Your Guldiug 


MRS.HOMER H perp 


106 E.JEFFERSON 


We Have Only the One Location 


e BUILDERS’ HARDWARE 
e MECHANICS’ TOOLS 

e LIME and CEMENT 

e WALLPAPER 
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The March of Industry 
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$200,000 Headquarters Plant 
Opened by Page Boy Company 


AGE BOY COMPANY, founded 11 
years ago by three Dallas sisters 
with $500 and a new idea for the design 
of maternity clothes, formally opened its 
new, modern $200,000 plant this month. 
Designed by Architect George Dahl, the 
building at Cedar Springs Avenue and 
Olive Street houses a retail shop, the 
firm’s general offices, and a factory. 
The entire structure, pictured below, 
has been designed for streamlined opera- 
tion. Modern equipment installed in- 
cludes a number of innovations designed 
by the sisters themselves to facilitate their 
own type of production. Soft muted color 
tones have been combined with indirect 
lighting and tropical plants to achieve an 
atmosphere of quiet distinction. 
The building has been air-conditioned 
throughout and has been equipped with 
a music system. The interior decorations 


were done by Allen Richards of Neiman- 
Marcus Decorative Galleries and plant- 
ings were made by Lambert Landscape 
Company. 

The opening of the new retail salon 
gives the company two Page Boy shops 
in Dallas, the original one in the Medical 
Arts Building remaining as the down- 
town outlet. 

The sisters who founded the business 
and still manage the entire operation are 
Mrs. Edna Ravkind, Miss Elsie Frank- 
furt, and Mrs. Louise Gartner, From 
their Dallas headquarters, they have ex- 
panded their sales to a million-dollar-a- 
year volume and still design, manufac- 
ture, and market nationally nothing but 
maternity clothes on the premise that 
motherhood can be sleek, chic, and high 
fashion. 


ry Pediat ry her 


Chaiken Manufacturing. Albert Chai. 
ken, who recently resigned as president 
of Chalet, Inc., has organized the Chaiken 
Manufacturing Company, with tempo. 
rary offices at 8603 Midway Road. Pro. 
duction of women’s apparel includes 4 
line of high-fashion separates in the 
$12.75 to $19.75 wholesale price range. 
Previous to becoming president and de. 
signer for Chalet, Inc., Mr. Chaiken was 
designer for Nardis Sportswear, which 
he joined in 1948. 

7 7 ? 
Portman Sewing Machine. George 
Epstein and Murray Epstein, owners, 
have formed Portman Sewing Machine 
Distributors of Texas and have opened 
offices at 602 Commerce Street for retail. 
ing in Dallas and wholesaling throughout 
the state of the new Portman portable 
sewing machine, 

f 7 7 
New Man's Shop. Weldon M. (Andy) 
Anderson and Richard Dean Hawn have 
opened a new man’s shop on the ground 
floor of the Mercantile Securities Build. 
ing to be operated as Andy Anderson. A 
former Dallasite, Mr. Anderson opened 
a man’s shop in 1948 in the Westward 
Ho Hotel, Phoenix, Arizona, which he 
will continue to operate. Mr. Hawn, for- 
merly of Corpus Christi, is associated 
with Associated Federal Hotels and the 
Continental Fire & Casualty Insurance 
Corporation. 





ae 


CoN 


SEPTEMBER, 1949 


DALLAS e 








t Chai. 
esident 
thaiken 
tempo- 
d. Pro. 
udes a 
in the 
range, 
and de. 
en Was 


which 


George 
yWiers, 
[achine 
opened 
- retail- 
ughout 
ortable 


Andy) 
n have 
ground 
Build. 
‘son. A 
opened 
stward 
ich he 
m, for- 
ociated 
nd the 
urance 





Van Winkle Expanding. An enlarge- 
ment and remodeling program begun by 
the Van Winkle Motor Company, Pontiac 
dealer, 4023 Oak Lawn Avenue, will 
give the firm a modern, 190-by-185-foot 
building providing 40,000 square feet 
of floor area. The architect’s sketch above 
shows how the plant will look when com- 
pleted about November 15. The new 
construction will include a 60-by-60-foot 
brick building (left of service entrance) 
which will be made a part of the present 
structure and will house the parts and 
accessories department on the ground 





New Tool-Grinding Shop. The newly 
organized Industrial Service Company 
has occupied an office and shop building 
at 1632 Industrial Boulevard in the Trin- 
ity Industrial District. H. L. McFarland 
and E. F, Sostecke, formerly of Detroit, 
are partners in the firm, which special- 
izes in precision internal and external 
grinding of tools. 
5 5 A 

S. H. LYNCH & COMPANY of Dallas 
has been appointed distributor for tele- 
vision receivers produced by Allen B. 
DuMont Laboratories. 














breat Nationa 
Lite 


DALLAS 


S. J. Hay, President 
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floor and offices on the mezzanine. 

A portion of the present building is be- 
ing torn away to provide a 50-foot serv- 
ice entrance. The expansion and remod- 
eling of both the interior and exterior of 
the old building are being done at a 
cost of more than $100,000. New equip- 


ment to be added will include machines 
to test cars and motors under conditions 
encountered in actual road running. John 
Danna is the architect for the improve- 
met program, and W. H. Malone is the 
contractor. A. P. Van Winkle is presi- 
dent of the dealership. 





Riverside 6552. 


TRINITY INDUSTRIAL DISTRICT 
“Under the Skyline of Dallas” 


The Southwest’s most convenient industrial area, offering large and small 
sites with switch trackage, paving, all utilities. Three main line railroads; 
adequate restrictions. For information call, wire or write INDUSTRIAL 
PROPERTIES CORPORATION, 401 Republic Bank Building, Dallas. 























Westinghouse Electric Supply 
Housed in New Dallas Plant 


ESTINGHOUSE Electric Supply 

Company has recently occupied 
its new Dallas building at 601 Lati- 
mer Street, which will be the south leg 
of new Central Expressway. The 210-by- 
250-foot structure, pictured above, pro- 
vides total floor area of 70,000 square 
feet, 52,000 on the first floor and 18,000 
on the second floor of the two-story front 
section. 

Of brick and ceramic tile construction, 
with precast stone facing and trim, the 
warehouse and office building has track- 
age on one side for the unloading of 


three freight cars at one time. A truck 
dock provides for six trucks at one time 
at the front of the building, recessed 22 
feet for undercover loading and unload- 
ing. Facilities include an appliance serv- 
ice shop on the first floor designed for 
the repair and refinishing of dealer and 
customer Westinghouse appliances in the 
Dallas trade area, a combination audi- 
torium on the second floor with stage and 
appliance display room for appliances, 
offices and work rooms on the second 
floor, and a combination lounge and 
lunchroom for employees adjacent to the 

















HUNGRY?...Stop at a Pig Stand 


PRINCIPAL CITIES 
IN TEXAS 


“Forward with Texas for 28 Years" 


THIRSTY? ...Stop at a Pig Stand 











general office. The general office area, 
auditorium, and display room are 
equipped with year-round air condition. 
ing. 

The front of the building has been re- 
cessed 20 feet for front angle customer 
parking off the boulevard. In the rear is 
a 25,000-square-foot parking lot with 
rear entrance for customer and company 
employee parking. Latest type equipment 
has been installed in the warehouse sec- 
tion such as an electric fork lift truck to 
speed the handling of outgoing shipments, 
unloading of cars, and high bay stacking 
on the first floor, this area having a 16- 
foot clear ceiling height. 

The Dallas general office, headed by 
C. M. Mackey as district manager, is 
headquarters for an area which includes 
all of Texas except El Paso and portions 
of Louisiana, Oklahoma, and New 
Mexico. 





Hudson & Hudson 


Industrial and Business Properties 
Sales, Leases and Management 
1225 Mercantile Bank Building 
PHONE R-9349-—DALLAS 
Alex D. Hudson James S$. Hudson 
Alex D. Hudson, Jr. 








Consulting Engineers 
City Planning 
and 
Municipal Engineers 
KOCH & FOWLER 
Prospect 7-2486 
Great National Life Bldg. Dallas 
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General Plumbing Company 
Erecting New Office Building 


ENERAL Plumbing Company has 

under construction a modern, 
6,000-square-foot office and display build- 
ing which will adjoin the firm’s ware- 
house at 919 South Lamar Street. The 
wholesale plumbing company will move 
its general offices from its warehouse to 


the new structure, which when completed 
will look as shown in the architect’s sketch 
above. 

Most of the first floor of the two-story 
building will be used for a ceiling-to- 
floor glassed showroom, with utility and 
display bathrooms and kitchens enclosed 


at the rear. Salmon-colored Roman brick 
will be used for the main entrance and 
white-face brick for the main portion of 
the front exterior. The firm’s name will 
be carried on a pylon of Roman brick. 

Completion of the building to cost ap- 
proximately $60,000 is scheduled for 
January 1. Adams & Adams are the archi- 
tects and J. B. Pirtle Company is the 
general contractor. Mrs. Lucyle Hanson 
is the owner and operator of General 
Plumbing Company. 








3rd Anniversary Marked 
By J. F. Parker & Son 

The advertising specialty firm of J. F. 
Parker & Son is observing its third an- 
niversary this month in new, air-condi- 
tioned quarters on the ground floor of 
the Reserve Loan Life Building, 507 
North Ervay Street. The interior arrange- 
ment includes a showroom for the dis- 
play of advertising specialties, calendars, 
and business gift items. 

The company was organized in Sep- 
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oan 3106 Swiss Ave. 
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DALLAS 


tember, 1945, by J. F. Parker and J. 


Frank Parker, Jr. Four sales associates 


are now representing the firm in Dallas 
and North and East Texas. 





For the Best in 


HOTELS 
BUILDINGS 


Janitor Supplies 


Call "Central" 
Phone T 7-6425 


SERVING 
TRANSPORTATION 
INSTITUTIONS 


HOSPITALS 
INDUSTRY 





* SOAP AND SOAP POWDERS 
* DISINFECTANTS 
* FLOOR WAXES 





%*& SCRUBBING AND POLISHING MACHINES 
%*& WASTE RECEPTACLES AND GARBAGE CANS 
%*& RUBBER AND STEEL MATTING 

%* BROOMS, BRUSHES, MOPS, BASKETS, ETC. 


*% INSECTICIDES 
*& CLEANERS 
%* DEODORANTS 








3428-30 Commerce Street 





Central Chemical Company 


Phone 77-6425 e Dallas 











New Chain Belt Warehouse. To give its distributors and customers prompt, off- 


everybody's 
the-shelf service, Chain Belt Company of Milwaukee has opened a new, modem 


oa 
g 0 I fl g - warehouse, pictured above, at 1611 Dragon Street in the Trinity Industrial District, 
s 8 


The air-conditioned offices and store are part of expanded facilities for the Dallas 
district sales office. 





TO HAVE New Kirk Plant. The Kirk ElectricCom- Burroughs Warehouse. Having select- 

pany, formerly located at 9945 Garland 4 Dallas as one of nine national ware- 
Road, has occupied its new plant at 1627 housing points, Burroughs Adding Ma- 
F U N AN D Dragon Street in the Trinity Industrial chine Company will occupy a 16,500- 


District. Of solid masonry construction, square-foot building being erected by 











the new building provides 3,600 square _ “ ye que ey ren . 
S EE F O RD “ . Mockingbird Lane near Denton Drive. It 
feet of floor space and has an adjacent iI] be Jeased to Burroughs for 15 years, 
t 2,500 square feet of paved area for serv- with a 10-year renewal option. The one- 
AT T H E ice and parking. Jettie Kirk started the story, $100,000 steel and masonry struc- 
vege firm eight years ago as a one-man opera- ture will have 4,000 square feet of air- 

tion and now has a staff of 23. conditioned office space. 


> “The Prescription House for the Eye Physician” 


PHONE C-6968 








308 MEDICAL ARTS BUILDING _ DALLAS 
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21 the progressive spirit of Dallas. 
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New Line Material Plant. W. M. Du- 
senberry, division manager in charge of 
the Southwestern branch of the Line 
Material Company, is pictured in the 
warehouse area of the company’s new 
building at 107 Pittsburg Street in the 
Trinity Industrial District. The elec- 
trical equipment manufacturing firm has 
taken a long-term lease on the 15,000- 
square-foot masonry and steel office and 
warehouse structure, which has been 
stocked with some $1,000,000 worth of 
electrical products. 

The building is served by spur tracks 
of the Cotton Belt Lines and the Texas 
& Pacific Railway at the rear, and has a 


truck well and dock at the front. Equip- 
ment includes power loaders for facili- 
tating the handling of stock in the ware- 
house. Line Material will retain its old 
headquarters at 1800 Griffin Street for 
use as additional warehouse space. Dal- 
las is headquarters for Texas, Oklahoma, 
and New Mexico. 


TEC Sets Up Branch 
To Serve State Fair 


The Dallas office of the Texas Employ- 
ment Commission has opened a branch 
on the fairgrounds to meet personnel 
needs of the State Fair. It is estimated 
that more than 1,500 workers will be 
required immediately prior to and during 
the 16 days of the 1949 exposition. The 
State Fair will use some 600 of these, and 
exhibitors and concessionaires will em- 
ploy the remainder. 

When the exhibits and concessions are 
opened October 8, the combined payroll 
will make the State Fair one of Dallas’ 
largest employers, said M. R. Kelly, dis- 
trict director at Dallas for TEC. 





JACQUES VILLERE, manager of the 
foreign trade department of the Mercan- 
tile National Bank, has been appointed 
honorary consul of Belgium for Dallas. 


7 7 tA 


W. FRED VEHON is manager of a 
Southwest sales office and showroom 
which has been opened in 816 Fidelity 
Building by Joseph & Feiss Company, 
Cleveland, manufacturer of Clothcraft 


Clothes. 





LANDAUER 


CONSULTING ENGINEERS 
Air Conditioning, Heating, Ventilating, Electric Wiring and Plumbing 
Design and Supervision 


4801 Lemmon Avenue 


J-8-9562 











RevrovnsePrvanp 


Exclusive Dallas Representatives 


Rogers-Peet Clothing 


Distinguished suits and topcoats for men 
tailored with painstaking care from the 
finest of distinctive fabrics. See our ex- 
tensive collection of these fine clothes 
for Fall. 


for 
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Free Listings Offered 
In Dallas Market Guide 


Dallas County manufacturers and wholesalers who have 
not yet supplied the necessary information for listings in the 
1950 “Key to Buying in Dallas,” now being compiled, are 
urged to fill out and return promptly the form below. Each 
firm will receive a classified, an alphabetical, and a brand 
name listing free. 





Information Form 


For Listings of Goods and Services in the 1950 Edition of 


Key to Buyin g in Dallas 


Published by the Dallas Manufacturers’ and Wholesalers’ 
Association and the Dallas Chamber of Commerce 
1101 Commerce Street, Dallas 2, Texas 


Name of Company 
or Individual 


Street Address 
in Dallas County. 


City. P. O. Box No 
Telephone No 














Postal Zone No. 





Year you began operating in Dallas County 





Number of employees (in Dallas County only) 





Name and title of principal officer in Dallas 
County. 





tema | area of distribution of your products and/or services (Check 
one only) : 
OO Dallas County 
(0 Several Counties 
0 State of Texas 


Home Office Address 
Principal Home Office Executive 


Principal item sold or 
manufactured (List only one) 


0 Texas and Adjacent States 
OO National 
(C International 











Trade or brand name of this item 





Please indicate the functions of your business in Dallas County by check- 
ing below the classifications that apply: 


( Manufacturer, Fabricator, or Processor—a firm having a plant in 
Dallas County for the production of merchandise, materials, and/or 
equipment for final use or fabrication by others. 

Is this a branch plant? OO Yes. O) No. 


Wholesaler or Jobber—maintains stocks of merchandise in Dallas; 
may or may not have a fixed territory. 


Distributor—distributes merchandise in a fixed territory; may or may 
not maintain stocks in Dallas. 


Manufacturer’s Sales Branch—a distributing unit owned and operated 
by a manufacturer located outside Dallas County. Stocks for im- 
mediiute delivery are stored in the Dallas area. 


Manufacturer’s Sales Office—a sales office operated in Dallas by a 
manufacturer located outside Dallas County. Deliveries are made 
from a factory or warehouse outside the Dallas area. 
Manufacturers’ Agent—a sales representative who does not take title 
to goods but represents one or more firms. 

Do you have a display room in Dallas? (© Yes. (© No. 


() Factory Representative—represents one company exclusively in the 
Dallas area. 


OO Retailer. 
Other types (specify) 





Please have a representative see me about additional listings of products 
and/or services (check) 





Signed 





Title 





Company. 














State Fair 

(Continued from Page 17) 

in the South and possibly in the nation. The Aberdeen. 
Angus sale October 12 is expected to be the greatest offering 
of breeding stock ever made at such an auction in the South. 

Other outstanding shows during the Fair with premiums 
offered include: 

The Hereford Cattle Show October 8-13, $7,500; Short. 
horn Cattle Show, October 8-13, $1,800; Brahman Cattle 
Show, October 8-16, $4,250; Quarter Horse Show, October 
8-14, $3,000; Breeding Swine Show, October 8-16, $8,250; 
Sheep and Angora Goat Show, October 8-16, $3,944; Dairy 
Cattle Show, October 14-21, $12,900; Palomino Horse Show, 
October 14-21, $1,750; and Junior Livestock Show, October 
17-22, $9,840. 

Outstanding judges will preside over all shows and the 
Fair has made manifold improvements to assure the best pos- 
sible housing and display of animals. For the Quarter and 
Palomino Horse Shows, 166 of the most modern horse stalls 
in the nation have been installed. And, with the addition of 
126 new swine pens, a total of 282 pens assure facilities for 
the swine unexcelled anywhere in the country. 


The importance of poultry as a $135,000,000 industry to 
Texas farmers is reflected in the new approach to the State 
Fair Poultry Show this year. The strutting prize rooster and 
the bosomy blue-ribbon hen of the competitive shows of past 
years will be replaced by flocks of poultry displayed under 
simulated farm conditions. This will be coupled with out- 
standing educational exhibits designed to help both the man 
who raises chickens as big business and the homemaker who 
keeps a few for breakfast eggs and Sunday dinner fryers. All 
phases of poultry raising will be demonstrated under typical 
farm conditions in this revolutionary type of all-industry 
show. In response to the ingenuity with which Fair officials 
have tackled this problem, manufacturers and dealers con- 
cerned with the poultry industry have shown unusual interest 
in the project, planning an unprecedented number of interest- 
ing and unique exhibits. An egg-laying contest will be a fea- 
ture, and educational films will be shown daily in the thea'er 
room of the Poultry Building there will be a Broiler Show 
for 4-H and FFA members, a Rabbit and Cavy Show, a Pigeon 
Show, and a Junior Market Turkey Show. 

By achieving their goal of 70,000 key sales, the Dallas 
Jaycees will top last year’s sales of 61,000 keys. They are 
currently making block sales, street sales, and suburban sales, 
with a committee at work pushing each type of distribution. 
The various committees are working under the direction of 
W. A. (Al) Dealey, special events director of the Dallas 
Junior Chamber of Commerce; Ralph Brinegar, vice presi- 
dent in charge; and Jerry Whitlow, general chairman of the 
key sale campaign. 

The Jaycees have shifted their key selling from an opening 
day drive in order to help promote Dallas Day as one of the 
best attended days of the Fair, with an all-out attendance by 
Dallasites sought. The key itself has also been changed in color 
to gold on black. The Jaycees will also crown a Miss Dallas on 
Dallas Day. Plans are being made to select the queen from 
candidates from the Dallas high schools. 

The famed “Man and the Atom” show will be brought to 
the Fair direct from Oak Ridge, Tenn., cradle of the atom 
bomb, for its first showing in the South outside of Oak Ridge. 
The dramatic exhibit shows how nuclear science is providing 

(Continued on Page 88! 
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New Stockyards Company 
Building Dallas Market 


rals, receiving pens, and sales 
arena, now under construction for the 
newly formed Dallas Stockyards Com- 
pany, Inc., will give the city its first com- 
petitive livestock market and an 
opportunity to bid for a bigger share of 
Texas’ livestock income. 
The livestock mart is being erected on 
a 2l-acre tract purchased by the new firm 
at Lake June Road and U, S. Highway 
175, a principal traffieway into the East 
Texas cattle country. The facilities will 
include a sales building of clay tile con- 


Dian: first large-scale cattle cor- 


struction, which will have a sales arena 
at the center with a lobby, cafe, and 
offices at the front. It will be air-condi- 
tioned and provide 5,000 square feet of 
floor space, with a seating capacity of 
700 bidders. The stockyard pens at the 
rear, large enough to hold 2,000 head of 
cattle, will extend toward the tracks of 
the Southern Pacific Lines. Initial facili- 
ties will represent an investment of about 
$60,000. 

Owners of the new livestock firm, 
chartered as a $50,000 corporation, are 


William H. Akard, Jr., president; R. H. 


Gamble, vice president; and J. Paul 
Smyers, secretary-treasurer, Mr. Akard 
was formerly with George A. Hormel & 
Company, Mr. Gamble is a real estate 
man, and Mr. Smyers has been associated 
with Mr. Akard in the cattle business. 

Dallas Stockyards Company, which 
expects to be in operation by January 1, 
will first establish a cattle market in 
Dallas and later on handle all types of 
livestock, Mr. Akard announced. Auc- 
tions will be held every day as soon as 
the cattle movement toward Dallas de- 
mands it, he said. He pointed out that the 
number of cattle has increased sharply in 
the East Texas area, having risen 32 per 
cent between 1930 and 1940 and more 
than 77 per cent since 1940. 

“More than 2,000,000 head of cattle 
are grazing today within 200 miles of 
Dallas,” he said. 
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State Fair 
(Continued from Page 86) 
new tools for atomic research, and how 


it may help unravel some of the greatest 
mysteries of science. Looking into the 
future, the display will reveal how the 
world of tomorrow possibly may be built 
around the utilization of atomic energy. 
The State Fair will honor the Oak Ridge 
Institute of Nuclear Studies on October 
15, when Dr. William G. Pollard, execu- 
tive director of the institute, will be the 
guest of the exposition. 


& 


- Museums 


Grate FAIR PARK’S famous muse- 
ums are expected to draw more visitors 
than ever before, with unusual special 
offerings to instruct and entertain. 


At the Museum of Fine Arts, the great- 
est collection of the work of Leonardo da 
Vinci ever seen in the Western Hemi- 
sphere will be on exhibit. The display 
includes paintings, plans for inventions, 
drawings, manuscripts, and 60 scale 
models of Leonardo’s inventions which 
the visitor may operate himself. The 
Italian genius was contemporary with 
Christopher Columbus, and it has taken 
the Los Angeles County Museum three 
years to prepare the collection illustrat- 
ing his work. Texans will see the collec- 
tion on its first exhibit anywhere outside 
Los Angeles. The Museum of Fine Arts 
also will have paintings by Raphael, 
Titian, Tintoretto and others, an exhibit 
of Texas painting and sculpture, the 
famous Winterbotham collection and an 
all-state press photographers’ show. 

Scores of vital facts about the human 
body and its functions will be graphically 
presented by the Dallas Health Museum 
to visitors to the Fair. A number of spe- 
cial exhibits will be added to the perma- 
nent collection of the museum for the 
Fair. Giant models of many parts of the 
human body illustrate functions of the 
various organs, For example, visitors can 
push buttons on the giant brain exhibit 
and a panel will light up to show what 








MEET MY FAMILY 
(N OUR NEW BOUDOIR 


COPYRIGHT. THE BORDEN COMPANY } 


¢< 


OCTOBER 8th—23rd 


parts of the brain control 18 functions of 
the body such as walking, talking, seeing 
and hearing. The world-famed Trans. 
parent Man, built in Germany at a cost 
of $25,000, is outstanding among the 
museum’s exhibits. Visitors will be able 
to obtain free blood tests and free chest 
x-rays. 

Specimens of Texas wild life are shown 
in realistic settings at the Museum of 
Natural History, while at the Aquar- 
ium a pair of real seals, along with man- 
eating Piranhas, deadly Gila monsters, 
alligators, catfish, and other forms of 
marine life make up an absorbing show 
in America’s fourth largest aquarium. 
The shrine to heroes of Texas in the Hall 
of State is of perennial interest to all 
fairgoers. 

In all its elephantine majesty the 1949 
State Fair of Texas will be a matchless 
masterpiece of showmanship for all of 
Texas. 

“The Greatest Show on Earth!” The 
old master showman, P. T. Barnum, 
coined the phrase for his circus; it fits 
the State Fair of Texas, too. 


Shucks, Barnum would turn green with 
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EDITOR'S NOTE: Statements under this heading 
are based on information received by the Dallas 
Chamber of Commerce but are not guaranteed by 
the Chamber or DALLAS. Details may be obtained 
from the Foreign Trade Department, Dallas Cham- 
ber of Commerce. Please refer to code. 


4979/SES. Iraq. Bagdad firm wants 
to import cotton, woolen, artificial silk, 
and rayon piece goods, sugar, soap, 
building materials, agricultural imple- 
ments, haberdasheries, crockeries, sta- 
tionery and paper, second hand clothing, 
and second hand newspapers; and offers 
for export raw wool, Zahdi dates, date 
juice, hides and skins, casings, and car- 
pets and rugs. 

4989/EC. Mexico. Mexico City con- 
cern offers Gilsonite for sale to printing 
ink manufacturers. 

4969/THC. Korea. Seoul import-ex- 
port firm has artificial pearl necklaces 
for sale. 

4979/NM. Mexico. Monterrey firm 
wishes to export shelled whole nuts, 
broken nuts, pumlin seeds fried with 
salt, bananas, tomatoes, garlic, and 
papers of all kinds. 


4979/CGofB. Belgium. Lembecq-lez- 


Hal manufacturer has for export chemi- 


cals used in the textile industry, in tan- 





WEED SPACE? 


Office, warehouse and display 
space in the 2nd Unit Santa 
Fe Bldg. is now available in 
units from 1,000 to 10,000 sq. 
ft. Excellent arrangement 
for Wholesalers, Distribu- 
tors and Jobbers. Call C-7111. 


e Established 1875 


Dallas Transfer 


AND TERMINAL 
WAREHOUSE CO. 
2ND UNIT SANTA FE BLDG. 








neries, and in the manufacture of house- 
hold cleansing agents. 

4959/ISL. England. Manchester ex- 
port firm wishes to contact firms inter- 
ested in importing British goods. 

4959/CC. Germany. Cologne manu- 
facturer has for export electrical equip- 
ment for light current signal engineer- 
ing; such as, bells, bell-transformers, cir- 
cuit-breakers, change-over switches, con- 
tacts, and bell-button boards. 

4959/HCL. England, London firm 
wishes to act as agent for American firms 
interested in importing dry goods and 
sporting equipment. 

4989/ACM. Mexico. Morelia con- 
cern has several million feet of Mexican 
pine wood for export. 





A downtown office of Binford & Dun- 
lap, investment securities firm operated 
by JOE BINFORD and HUGH DUN- 
LAP, has been opened in the Southwest- 
ern Life Building. 





S. J. NADEL, CLU. 


AND ASSOCIATES 
Life Insurance Counselors 


2006 Tower Petroleum Building 
Telephone R-3083 — 




















EYE GLASSES 
All complete 


” 


for as low 
1927 Main Street Store 
OPEN SUNDAYS TILL 1 P.M. 


MAIN 


OPTICAL CO. 


1927 Main Street 
2002 Greenville Avenue 









South w¢ 


JAMES RALPH WOOD, PRESIDENT 





hEY MAN 


In many businesses—and perhaps in 
yours—there’s a key man whose loss 
could entail serious curtailment of 
profit. A Southwestern Life repre- 
sentative will be glad to discuss a 
form of business insurance that can 


help you meet this problem. 





HOME OFFICE © DALLAS 
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Dale Miller 

(Continued from Page 7) 

advantage. The former contend that the 
longer the session lasts the more conclu. 
sively it will demonstrate that President 
Truman, who called the Republican 80th 
Congress the worst in history, cannot 
even influence a Congress controlled by 
his own party, and that the Democratic 
81st Congress can be politically dubbed 
the “Eighty-Worst.” Administration 
Democrats, on the other hand, believe 
that the longer the session lasts the more 
it will demonstrate that an “unholy al- 
liance” of conservatives is frustrating the 
popular demand for a progressive pro- 
gram, and is thus strengthening the 
aggressive liberal appeal on which the 
Democrats will base their Congressional 
campaigns in 1950 and beyond. Which- 
ever strategy proves politically sounder 
only time will tell, but the common de. 
nominator from which those conflicting 
strategies emanate is having its influence, 
too, on prolonging the life of this eccen- 
tric Congress. 





ALBERT KRAMER, JR., has become 
a special representative in the Buck Bai- 
ley agency at Dallas for the American 
National Insurance Company. 


MORTGAGE 
LOANS 


COMMERCIAL AND INDUSTRIAL 
BUILDING LOANS 
RESIDENTIAL, CONVENTIONAL, 
F.H.A. AND G.I. 


TO BUY, BUILD, RE-FINANCE OR 
REPAIR—BEST INTEREST RATES 





Loans approved from plans and 
Specifications on proposed buildings. 


SOUTHERN TRUST 
& MORTGAGE CO. 


**Established 1924°° 
Approved FHA Mortgages 
F. M. LOVE, Pres. AUBREY M. COSTA, Vice-Pres. 
1302 Main Street Phone R-55.5! 


INSPECTIONS, COMMITMENTS on CONVENTIONAL 
LOANS IN 24 HOURS 
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DALLAS 


WHAT'S “NATURAL” ABOUT 
A NATURAL RESOURCE? 


@ Until you’ve found it and put 
it to use, it has no value 


_— pinks argue that it isn’t Amer- 
ican freedom that makes our country 
great —it’s our “wealth of natural 
resources.” 


Let’s see about that. 


The dictionary says a resource is a 
“means of supplying a want; stock that 
can be drawn upon.” So our natural 
resources aren’t even resources until 
we can draw upon them to supply a 
want. 


Take oil, for example. You have no 
oil resources until you find them and 
develop facilities to produce them, and 
turn the raw crude oil into useful 
products. 


Colonel Edwin L. Drake, who 90 
years ago drilled the nation’s first oil 
well, and the hundreds of thousands of 
Americans who follow in his footsteps 
—all free to search for oil and to ex- 
periment with methods of refining, 


transportation and marketing—are the 
creators of American oil resources. 
They make oil a “means of supplying 
a want.” 


Colonel Drake and the oil men who 
follow him have one thing in common: 
freedom to seek a reward. Only a few 
become rich but the hope of such re- 
ward provides the incentive for their 
magnificent achievements since 
“Drake’s Folly” became “Drake’s Tri- 
umph” and ushered a new era into 
American life. 


Natural resources are thus the man- 
ifestation of the resourcefulness of free 
men—the exercise of their individual 
initiative, ingenuity, imagination and 
hard work in an environment of free- 
dom to strive for the rich prizes of life. 


Whether they win or lose, the Amer- 
ican people always gain. 


SUN OIL COMPANY 
sun 


PHILADELPHIA, PA. . 
— and other leading cities . . . including Dallas 
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TEXAS 
STATE 
FAIR 


This Issue of DALLAS features 
the State Fair of Texas. Against 
the background of the rising Dal- 
las’ Skyline—the 1949 Fair re- 
flects the tremendous Post-War 
Advancement of Agriculture and 
Industry in the Southwest. 


Now recognized as one of the Top 
Expositions of the Nation—the 
Fair is assuming an International 
Aspect. It is more than probable 
that over Two Million Visitors 
will pass through the turnstiles at 
the Fair this year. 


The State Fair of Texas reflects 
the Spirit of Dallas in the beauty 
of its expanding physical plant, its 
colorful Esplanade, its great stock 
shows, industrial and agricultural 
exhibits and Top Entertainment 
Features. 


Advertising in this issue is also 
woven into this pattern of prog- 
ress. In this colorful number and 
other issues—DALLAS Advertis- 
ers share an extra dividend of 
civic good will that comes from 
being identified with the forward 
march of Dallas and the great 
Southwest. 


(all 
Riverside 8451 


TOM McHALE 


Advertising Manager 


DALLAS MAGAZINE 








ADVERTISERS IN THIS ISSUE 


A. & P. COFFEE 
ACME BUILDING MAINTENANCE COMPANY i: 
ADLETA SHOW CASE AND FIXTURE 
MANUFACTURING COMPANY 
Agency—J. David Rutledge, Advertising 
AMERICAN BEAUTY COVER COMPANY.............. 
ATLAS METAL WORKS. 
Agency—Crook Advertising Agency 
BAPTIST BOOK STORE 
T. J. BETTES COMPANY 
Agency—Rominger Advertising Agency 
HERMAN BLUM, ENGINEER-CONSULTANT. 
— BORDEN COMPANY 
Agency—Tracy-Locke Company, 
BREWER STUDIO, PHOTOGRAPHERS 
BREWINGTON LUMBER COMPANY 
BURLINGTON LINES 
Agency—James McBride Advertising Agency, 
Fort Worth 
BYWATERS INSURANCE COMPANY 
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SAM ROSS McELREATH COMPANY. 

MEERS CONSTRUCTION COMPANY 
MERCANTILE NATIONAL BANK 

Agency—Ratcliffe Advertising Agency 
METROPOLITAN BUILDING & LOAN 

ASSOCIATION 

Agency—lIra E. DeJernett Advertising Agency 
METROPOLITAN EMPLOYMENT SERVICE 
MISSOURI-KANSAS-TEXAS RAILROAD SYSTEM.. 45 

Agency—wW inius, Drescher-Brandon, Inc., 

St. Louis 
JOHN E. MITCHELL COMPANY. 

Agency—J. B. Taylor, Advertising 
S. J. NADEL AND ASSOCIATES 
NATIONAL CITY BANK 

Agency—Wilhelm, Laughlin, Wilson & 

Associates 
S. W. NICHOLS COMPANY, INC 
OAK CLIFF NASH, INC... 
OAK FARMS 

Agency—Stanley Campbell Advertising Agency 
OLDHAM LUMBER COMPANY. 

THE OLIVER CORPORATION 

OLYMPIA LINEN AND TOWEL SUPPLY SERVICE 76 
J. F. PARKER & SON 

PERRY ADVERTISING 

PIG STANDS 

POTTER TELEVISION BROADCASTING 

COMPANY, KBTV 

Agency—Madden-Barrett, Inc. 
REPUBLIC BARBER SHOP. 

REPUBLIC NATIONAL BANK 

Agency——Tracy-Locke Company, Inc. 
REYNOLDS-PENLAND 
RIDOUT MOTORS 
DALLAS RUPE AND SOWN.........cccccoscccccccssssessscees ‘ 

Agency—J. B. Taylor, Inc., Advertising 
SACKS EMPLOYERS SERVICE 
ST. LOUIS-SOUTHWESTERN RAILWAY LINES... 61 
SALING LETTER SERVICE 
SALTER EMPLOYMENT SERVICE. 
SANGER BROTHERS 
SEWELL MOTOR COMPANY. 
SHERRY SERVICE 
SKILES EMPLOYMENT SERVICE. 
SOUTHERN PACIFIC LINES. 

Agency—Wilhelm, Laughlin, Wilson & 

Associates, Houston 

SOUTHERN TRUST & MORTGAGE COMPANY 90 
SOUTHLAND LIFE INSURANCE COMPANY 

Agency——Grant Advertising, Inc. 

SOUTHWESTERN BLUE PRINT COMPANY. 
SOUTHWESTERN LIFE INSURANCE COMPANY.. 89 

Agency——Crook Advertising Agency 
E. A. STEINBERGER... ee 
SUN OIL COMPANY a 
SYLVESTER'S DISPENSING OPTICIANS. a 
TEXAS AND PACIFIC RAILWAY. 

Agency——Rogers and Smith Advertising Agency 
TEXAS BITULITHIC COMPANY 

Agency——R. J. Burke Advertising, Inc. 

TEXAS HOUSING COMPANY. 
TEXAS OFFICE FURNITURE COMPANY 
TEXAS SHEET METAL AND 

MANUFACTURING COMPANY . 
THOMAS OPTICAL COMPANY 
UNITED FIDELITY LIFE INSURANCE COMPANY = 
VIKING FREIGHT COMPANY 

Agency—Oliver Life Advertising Agency, 

St. Louis 
WALLS PONTIAC COMPANY 
WESTERN NEWSPAPER UNION.. 
JAMES K. WILSON COMPANY 














DALLAS « SEPTEMBER, 1949 
















Estoblished 


187¢ Huey & PHILP 


Wholesale Hardware 
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White Swan Fine Foods 





1874 sotanz * 


Reef Estate and Insurance 







1875 Seem: wise. co. 


Warehousing, Transportation 
and Distribution 








1876 LYON-GRAY 
LUMBER COMPANY 
Experienced Retailers of 
Building Materials 







1878 Seek 





Banking 











BUSINESS CONFIDENCE 
Built on Years of Service 


Old firms like old friends have demonstrated their worth 
through long periods of prosperity and adversity. The firms 
listed on this page have served Dallas through the years. 
They are counted as “old friends” by thousands of satisfied 
customers in the Dallas Southwest. 
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Established 


1888 SUTTON, STEELE & 
STEELE, Inc. 
Engineers and Manufacturers 


Specific Gravity, Electrostatic 
and Controlaire Separators 


1889 sre couany 


Steel for Structures of Every Kind 


18 Hy WATSON 
COMPANY 
Contractors and Builders 


1892 THE EGAN 

; COMPANY 
Printing, Lithographing and 
Embossed Labels 


189 ORIENTAL LAUNDRY 
COMPANY 

Finer Laundering, Cleaning and 

Fur Storage 


—wtE 


















#2 SHARAN. NNN 
















When the State Fair of Texas was inaugurated back in 1868 
with one exposition building, history records that the only regis- 
tered bull in North Texas was owned by “Uncle Billy” Miller, 
who consistently carried away all the prizes. In his sketch above, 
Artist Edwin J. Carpenter recalls the first Fair in the days when 
the Longhorn steer was still supreme in the Texas cattle industry. 
At that time, the National Bank of Commerce was in its eighth 
year. Today, as the State Fair prepares to present its sixty-fourth 
exposition, the National Bank of Commerce, now in its seventy- 
first year, is still serving Dallas business at its original location, 
Elm and Poydras Streets. 


Established Established 
189 BRIGGS-WEAVER 189 HAVERTY FURNI- 
MACHINERY CO. TURE CO. 
Industrial Machinery and Furniture 
Supplies 
ANDERSON 


189 FURNITURE CO. 
Dallas’ Oldest Furniture Store 


1898 rowers 


The Southwest's Foremost Florists 
Decorators, Nursery Landscape 
Service . 


1898 THE PRAETORIANS 190 a 
Life Insurance Service 


199) T. A. MANNING 
& SONS 

Insurance Managers 

Fire — Casualty 


Manufacturers of Envelopes 
and File Folders 








Desks and equipment can be repaired or replaced. But 
if eyes wear out efficiency goes down and employee 
turnover increases. Either one or both are detrimental to good 


business operation. 


Everyone benefits from improved lighting, including management. 
Work gets done better, quicker and more cheerfully. Eyestrain 
and general fatigue, headaches and short tempers are cut to a 


minimum in the pleasant atmosphere of a properly lighted office. 


But good lighting doesn’t mean just a few additional fixtures or 
using brighter bulbs. You should have a plan which will enable you 
to get the right kind of lighting and the right amount of light in 
the right places from the right direction to meet specific needs of 
your office. Plan your lighting the same way you plan your 


business—it will protect your most valuable asset. 


Call a competent adviser who can 
show you how to step up efficiency 
in your office or plant... cut down 
losses with light. Call Central-9321 
—Station 368. 


See your dealer for electric appliances E Depend on us for good electric service 


DALLAS POWER & LIGHT COMPANY 
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cabin two models 


ECONOMICAL to operate, CON- 
VENIENT to use. Their use plugs 
the leaks that drain your business 

of potential profits. 


refrigeration 
air conditioning 


FROZEN FOOD CABINETS == 


Stores 600 Ibs. Well type opening, 


f easy to clean lining, rustproof, 

matte-finish aluminum. 29x71 inches, 
Stop eaks table top height (36 inches). 

THAT CUT PROFITS we 

in the food business 


© Utilize Kitchen Leftovers: store them for 


future use 


© Buy Advantageously: when prices are low 


you can “buy right” 

© Keep Employees Busy: idle hands can be 
kept busy during slack periods in prep- 
aration of food for future use 

© Cook in Quantity and Save: baked goods and 


pastries can be prepared in quantities Model 350: 
for less . . stored for future use 





Stores 1200 Ibs. Vault type, locker- 
WRITE or TELEPHONE ep | type cold storage. Steel for strength, 


moisture proof insulation. 60%x34 


inches, 71% inches high. 


DISTRIBUTOR. eeY ORK REFRIGERATION and AIR CONDITIONING 


DALLAS Air Conditioning Co. 20.002 
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for BUSINESS FIRMS only 


© Hundreds of Dallas business firms, located be- 
yond walking distance, are using our easy Drive-in 
Deposit Service. You simply drive right into our 
thirty-story building, up to the Teller’s Window 
and make your Deposit from the front seat of your 
car—then, go straight out of the building. Enjoy 


this convenient time-saving service! 


OA 
Yad * 


Mercantile 
National Bank 


CAPITAL AND SURPLUS $10,000,000 














